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Rough Proofs 


Wonder whom the song writers 
had in mind when they composed 
that popular little ditty, “I Don’t 
Want to Make History, I Just Want 
to Make Love.” 


7: |= FF 


That fellow you see biting his nails 
is the editor of a magazine which 
has just come out telling all about 
the coronation of King Edward VIII, 
with pictures. 


ear oe 


The Earl of Warwick won his rep- 
ytation as a king maker, while Stan- 
ley Baldwin is achieving lasting 
fame by the reverse process. 


, F ¥ 


You'll have to admit, though, that 
King Edward VIII got off his throne 
alot more gracefully than the Prince 
of Wales used to get off his horse. 


, ¥ 9 


After seeing the devastating re- 
sults of the application of a little 
Maryland charm, the cosmetics in- 
dustry will no doubt give to its most 
successful line the name of Lady 
Baltimore. 

vgyv¥ssy’ 


Newspaper writers who are wor- 
rying about the personal finances of 
Mr, David Windsor should remember 
that Americén movie producers and 
radio daverfisers are the most lib- 
eral in the Aworld. 
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Those, advertisers whose merchan- 
dising plans have been wrapped 
around the coronation can console 
themselves by remembering that as 
long as there’s a crown, somebody 
will have to wear it. 
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Publishers have at last discovered 
the ideal advertiser. The Lydia E. 
Pinkham Medicine Company has 
been spending 86 per cent of the 
gross for advertising. 


. 2. 


Women walk four miles a day do- 
ing the house-work, a recent survey 
reveals, and another four miles go- 
ing to the door to answer such ques- 
tions as how much walking their 
house-work requires. 


FF 


Advertising kept the Hotel LaSalle 
from making way for a parking sta- 
tion. And it must have taken a 
darned good campaign to block the 
Way of a great, growing industry like 
parking, 

~~ FF F 


Per capita consumption of rice has 
Nereased one pound during the past 
Year, not counting the big gains due 
‘© the larger number of weddings. 
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li buying a marriage license the 
pu laser is always warned, “It isn’t 

first cost but the upkeep,” while 
~ of people stay married only be- 
«use they can’t afford a divorce. 


"se © 


Well, David, old boy, if they don’t 
Want you in England, just remember 
the re’s a great career ahead of you, 
'' vou like, in American advertising, 


Copy Cus. 


PRINCIPLE IS 


LAID DOWN IN 
FTC HEARINGS 


First Robinson-Patman Cases 
Get Under Way 


FTC Wins Invoices 


Chicago, Dec. 11. — Overruling 
strenuous objections from Bird & 
Co., Inc., and Montgomery Ward & 
Co., Examiner Charles Diggs today 
turned over to Federal Trade Com- 
mission counsel 1,400 Bird sales in- 
voices. He adjourned the hearing, 
first to be held under the Robinson- 
Patman Act, until Jan. 4. 

Pierpont Stackpole, Bird attorney 
had declared that the FTC complaint 
is loosely worded, founded on sus- 
picion instead of fact, and that the 
FTC now wished to dig up evidence 
of Bird discrimination against cer- 
tain retailers. The invoices were ob- 
tained by subpoena by the FTC in 
Boston, but until now have been in 
the court reporter’s custody. 


Boston, Dec. 8—The fact that a 
company’s sales direct to retailers 
amount to only a small fraction of 
its total business does not absolve it 
from responsibility for violation of 
the Robinson-Patman Act, the exam- 
iner of the Federal Trade Commis- 
sion commented today. 

The observation was caused by ef- 
forts of attorneys of Bird & Son, 
Inc., East Walpole, Mass., to prove 
that the volume done with retailers 
is so insignificant as to have little ef- 
fect on competition between dealers. 
Charles F. Diggs, the examiner in the 
first of the Robinson-Patman cases to 
take testimony, sustained FTC at- 
torneys’ objections to introduction of 
these figures. 

“It makes no difference what the 
degree of violation may be,” said Mr. 
Diggs. ‘‘Degree is of no importance.” 

With a subsidiary, Bird Floor Cov- 
ering Sales Corporation, the company 
is charged with discriminating in 
prices in favor of Montgomery Ward 
& Co,, Chicago, in the sale of its floor 
coverings to such an extent as to les- 
sen competition. Ward is charged 
with knowingly receiving a discrimi- 
nation in price. 


Records Cause Debate 


The hearing, starting Monday 
morning, adjourned tonight to re- 
sume in Chicago Thursday, after 
Bird & Son had lost a round by be- 
ing forced to yield up many original 
records concerning its business. The 
second day’s’ testimony revolved 
chiefly around admissibility of these 
records. Invoices involving intrastate 
business were ruled out by the trial 
examiner, those covering interstate 
sales being subject to a later ruling 
on their use. 

The sales policy of Bird & Son was 
explained by H. Eugene Sawyer, Jr., 
president and saies manager of Bird 
Floor Covering Sales Corporation and 
a director of Bird & Son. He said 
(Continued on Page 51) 
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Fair Trade Statutes Are 
Upheld by Supreme Court 


Advertisers Express Mixed 
Feelings on Rule 


Chicago, Dec, 10.—While first news 
of the Supreme Court decision up- 
holding state fair trade acts was re- 
ceived with acclaim by advertisers, 
the second reaction was somewhat 
less enthusiastic, many believing that 
the decision creates new problems 
for marketers. Few are willing to be 
quoted until they have canvassed the 
situation thoroughly. 

J. Kenneth Laird, vice-president of 
Weco Products Company, was not in 
this classification, however. He 
hailed the Supreme Court decision as 
“the most momentous occurrence in 
the realm of merchandising since the 
passage of the Sherman anti-trust 
act.” 

“The decision,’ he continued, 
“makes it possible for the first time 
for the manufacturer to insure a 
profit on his goods to the wholesaler 
and the retailer, and to do so legally 
and decisively, and without quib- 
bling.” 


Must Take Stand 


Mr. Laird admitted that the deci- 
sion would force manufacturers to 
take a definite stand on price main- 
tenance, and that such a decision 
might make enemies as well as 
friends. His view, however, is that 
this clarification of the position of 
each will be beneficial to all in the 
long run. 

Price cutting is more of a theory 
than a condition in some fields. A. 
Stein & Co., manufacturer of Paris 
garters, Hickory suspenders and al- 
lied lines, is among manufacturers 
who have not suffered especially 
from failure of dealers to maintain 
prices. However, Joseph M. Kraus, 
advertising manager, expressed gat- 
isfaction that the Supreme Court has 
reached a conclusion which strength- 
ens the position of manufacturers in 
regard to prices. 

“Our viewpoint is that the manu- 
facturer is accountable, in the long 
pull, to only one person—the con- 
sumer,” said Mr. Kraus. “While 
title to merchandise changes hands 
several times before it reaches the 
ultimate user, it is the latter whose 


(Continued on Page 51) 


BACK FROM EUROPE 


James L. Kraft, vice-president in charge 
of sales, Kraft-Phenix Cheese Corpora- 
tion, who has returned to Chicago after 
a trip to Europe, where he arranged an 


expansion program. He was accom- 
panied by Willard F. Lochridge, vice- 
president of J. Walter Thompson Co. 


Realign Plans 
for Promotion 
of Coronation 


New York, Dec. 11.—With the ro- 
mance-inspired Empire turmoil cul- 
minating in the abdication of King 
Edward, advertisers today were re- 
aligning plans around the coronation 
of his brother, King George VI. 

Along the broad field of promotion 
moves built up for the coronation of 
Edward, scheduled in May, activity 
was being pointed toward a new date 
—or perhaps the same date—and the 
new regal figure. 

With many steamship lines mak- 
ing plans for “coronation cruises,” 


the English crisis over the royal 
romance had _ various’ repercus- 
sions in ocean travel advertising 


circles. Among those affected was 
Raymond-Whitcomb, Inc., which 
chartered the S.S. Orion of the 
Orient Line for use as a floating 


(Continued on Page 6) 


Last Minute News Flashes 


N.LA.A. Picks Chicago for 1937 Convention 


Chicago, Dec. 


selected Chicago for its 1937 


11.—National Industrial 
convention, to 


Advertisers has 


September. 


Association 
be held in 


William D. Murphy, president of the Engineering Advertisers Associa- 
tion, in charge of arrangements, said exact date and hotel will be decided 
in the near future. The last N. I. A. A. convention in Chicago was in 1933. 


Whitehead Promoted by “Washington Herald” 


Washington, D. C., Dec. 11.—R. C. Whitehead has been appointed 


national advertising manager of the Washington Herald. 


He joined the 


daily in September, 1935, coming from Hearst general advertising offices 
in New York. He has worked on Hearst newspapers and magazines. 


Canadian Tampax Account Goes to Ronalds 


Toronto, Dec. 11.—Canadian 


Tampax Corporation, 


Ltd., has placed 


its advertising account with Ronalds Advertising Agency, effective Jan. 1. 


The product, distributed by John 


Huston & Co., 


has gained national 


distribution since its introduction in Canada a year ago. 


Norman Made General Manager of Fawcett Magazines 


New York, Dec. 11.—Allen E. Norman has been appointed general 
manager of Fawcett Publications. He has been with the organization 


since 1934. 


Price Maintenance Contracts 
Held Constitutional 


Washington, D. C., Dec. 8.—Bring- 
ing owners of trade-marks within 
reach of the will o’ the wisp of price 
maintenance which they have pur- 
sued so long, the Supreme Court of 
the United States yesterday upheld 
constitutionality of the fair trade 
statutes of Illinois and California. To 
make the victory more decisive, it 
was recorded by unanimous vote of 
the eight sitting judges, who affirmed 
previous decisions of state courts. 

Sixteen states now have fair trade 
laws, Arizona having joined the list 


Seater anette AUEHCRHNNOHONNENH CULE HUDENYARLLEVAUHDUODOCLEOOC ROUT EOEDTEOUEDERDORUEEY RUNEDONDET OREO HOTURECHRET OTED 


Various Phases of 
Decision Covered 


The following stories on the 
price maintenance decision of 
the United States Supreme 
Court are in this issue of Ap- 
VERTISING AGE: 

Running stories of decision 
and reaction of advertisers.— 
Page 1. 

Full text of Fair Trade Act. 
—Page 5. ‘ 

History of price mainte- 
nance fight in California.— 
Page 8. 

Significant extracts from de- 
cision of court—Page 8. 

Washington’s interpretation 
of decision—Page 4. 


within the past week. Others are, 
besides California and Illinois, Iowa, 
Louisiana, Maryland, New Jersey, 
New York, Ohio, Oregon, Pennsylva- 
nia, Rhode Island, Virginia, Wash- 
ington and Wisconsin. These states 
embrace more than half of the popu- 
lation of the entire country. 


Issues Are Identical 


The Illinois case determined the 
right of Seagram-Distillers Corpora- 
tion to prevent Old Dearborn Dis- 
tributing Company from selling be- 
low minimum prices established by 
the tormer. The California case like- 
wise involved the right of Max Fac- 
tor & Co. to prevent sale of their cos- 
metics at cut prices by Clarence G. 
Kunsman, retail druggist, who was 
not a party to the agreement between 
Factor and a distributor. 

Not only the purport but the words 
of the decision of the Supreme Court, 
were such as to bring rejoicing to 
proponents of the theory that owner- 
ship of a trade-mark on which large 
sums are spent in advertising in- 
volves something than mere mer- 
chandise. 

“We are here dealing not with a 
commodity alone,” said the decision, 
“but with a commodity plus the 
brand or trade-mark which it bears 
as evidence of its origin and of the 
quality of the commodity for which 
the brand or trade-mark stands. 


Good Will Is Property 


“Appellants own the commodity; 
they do not own the mark or the good 
will that the mark symbolizes. And 
good will is property in a very real 
sense, injury to which, like injury to 
any other species of property, is a 
proper subject for legislation. 

“Good will is a valuable contribut- 
ing aid to business—sometimes the 


(Continued on Page 8) 
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MINNIE FROM BROADER POWER 


MINNEAPOLIS 
SAYS ....... 


This is the story of “Butch.” The 
bright-eyed little lad has been in bed, 
flat on his back for two years at a 
hospital 18 miles outside Minneapo- 
lis. He can’t move his legs and he 
told a Minneapolis Star news hawk 
he’d like nothing better than a short 
visit at home in Minneapolis around 
Christmas time. 


Now that doesn’t seem much of 
a problem, does it? You don’t 
know “Butch’s” family. That 18 
mile ambulance trip and return 

. a lot of money .. . far too 
much. 


Maybe its because Christmas is the 
one time of the year news hounds get 
sentimental, but this staff typewriter- 
puncher of The Minneapolis Star put, 
as he called it, “the lug’ on folks in 
just one short story and no art. 


Yes, “Butch” is going home for 
Christmas. The next day the ambu- 
lance was donated. A president of a 
railroad called and said he'd pay the 
whole bill. 20 bucks came from 
WCCO radio stars Gene and Glenn. 
17 housewives called and are holding 
bridge benefits. 


A strip dancer at the local Bur- 
lesque sent in a five spot. A business 
man sent ten more. Letters, money 
came in from all over town . . . and 
all said anonymous please. But I 
gulped when I read this letter: 


Dear editor: 

i am a little girl 12 year old and 
i have not been able to walk for 
last 2 years so i know what it is 
like to be that way. So i would 
like to start the fund with 25¢ so 
this littlhe boy ean go home for 
Christmas.—Mareella C. 


Gee, we’re glad “Butch” is going to 
have a real Christmas. People. . . 
all kinds read The Minneapolis Star. 
They read all of it. Sure they cuss a 
bit once in a while but they like The 
Star because it tells the news, un- 
biased, accurate, fair. It’s their kind 
of newspaper. 


It’s only natural that The Minne- 
apolis Star gets response for “Butch” 
at Christmas time and year-’round re- 
sults for advertisers. Now the North- 
west’s Largest Evening newspaper, 
The Star is delivered into 16,045 more 
Minneapolis homes than the second 
evening newspaper . . 7,892 more 
homes than the morning and evening 
newspaper combined. 


There’s no getting around it... 
The Minneapolis Star grows be- 
cause people like to read it. They 
like the things it does. Still grow- 
ing, too. The Minneapolis Star 
marches into the Holiday season 
with another new circulation peak! 
Net paid average for November 
exceeded 125,000. 


The Star’s steady growth is a re- 
sult of just plain good, up-to-date 
newspapering. The price of The 
Minneapolis Star to readers in every 
class of circulation is as much or 
more than rates charged by other 
Minneapolis evening newspapers. 


Take it from little Minnie, people 
up here want The Minneapolis Star 
because it is their kind of newspa- 
per. And another thing. The Star 
believes its circulation methods to be 
the most conservative in the Twin 
Cities and invites thorough investi- 
gation at any time. 


Lots of advertisers are getting re- 
sults from The Minneapolis Star. 
That’s because it goes into a third 
more Minneapolis homes than the sec- 
ond evening nwspaper. So I say, talk 
to these people in the newspaper they 
like. You'll find that in addition to 
taking care of a lot of “Butches” at 
Christmas time, they buy what they 
want in Winter, Spring, Summer and 
Fall providing, of course, that you 
tell them about what you _ have. 
Don’t you think that’s a good idea? 


Merry Christmas, kids! 


URGED FOR FTC 
AT. CONFERENCE 


Washington, D. C., Dec. 10.—Ex- 
tension of the powers of the Fed- 
eral Trade Commission was recom- 
mended to the Third Council for 
Industrial Progress today by John 
G. Paine, chairman of the councils 
management group. The 
ence was called to draft a program 
of industrial legislation to be sub- 
mitted to President Roosevelt. 

“The council believes,” said Mr. 
Paine, “that the Government should 
enlarge the jurisdiction of the F. T. 
C. to aid industry in its efforts to 
regulate within itself fair and hon- 
orable competition. 

“It declares any practice which 
adds unnecessarily to the cost of 
a commodity an unfair trade prac- 
tice—perhaps not unfair between 
the members of an industry, but 
unfair as between the industry and 
the consuming public. 

“The council believes in preser- 
vation of the profit system and 
preservation of free, but fair and 
honorable competition.” 


Laws Are Outmoded 


Modification of the anti-trust laws 
was asked by Mr. Paine, who as- 
serted that they have ceased to 
have their intended effect and are 
now a protection to rather than a 
check on big business. He said 
American standards of living must 
be safeguarded by high wages, high 
tariffs and regulation of internal 
competition. 

A message from President Roose- 
velt was presented by Maj. George 
L. Berry, industrial co-ordinator 
who called the conference. 

John Dickinson, assistant attor- 
ney general of the United States, 
presented a strong argument for an 
advertising campaign by big  busi- 
ness when he said that mere size 
is offensive to many and it is a 
popular misconception that every 
large company is a trust, existing 
only because of failure of the gov- 
ernment to enforce the laws. 


Viewpoint of Labor 


William Green, president of the 
American Federation of Labor, and 
chairman of the Berry labor group, 
made a vigorous plea for creation 
of markets by increasing wages, 
rather than by seeking more eco- 
nomical production. If industrial 
ownership fails to meet this issue 
squarely, he asserted, production 
will outstrip consumption, result- 
ing in another cycle of economic 
dislocation. 

“Labor,” he continued, ‘“under- 
stands clearly the soundness of its 
economic philosophy and in fight- 
ing for higher wages is also striv- 
ing for maintenance of a consum- 
ing market for the goods it pro- 
duces.” 

A. De Lisser, of Fashion Origi- 
nators Guild, New York, urged the 
council to make a study of design 
piracy and formulate legislation to 
protect creators of styles. 


Higher Wages Needed 


Edward A. Filene, the Boston de- 
partment store magnate, whose 
sponsorship of co-operatives caused 


such a wave of excitement, de- 
manded .that wages be removed 
from the competitive arena, first, 


to provide the buying power, which 
would enable industry to operate at 
its full capacity; second, to elimi- 
nate unemployment and necessity 
for relief, and third, to strengthen 
instead of weaken competition. 
“When wages can be reduced, all 
of us take the course of least re- 
sistance in the slightest emergency 


and reduce wages,” said he. “But 
if wages are inviolable, we must 
perforce use our brain cells and 
develop more effective methods to 
conquer the present huge wastes 
in distribution and only slightly 


lesser wastes in production. 

“This conquest of waste will pro- 
vide the wealth with which to pay 
the higher wages labor must be 


confer- |~ 


SAFETY SPONSOR HONORED 


Originator of the center traffic line, Edward N. Hines, Wayne County, Mich., 

road commissioner, was feted at the recent American Automobile Association 

meeting in Detroit. J. T. Dew (right), president, B. F. Goodrich Co., is present- 
ing an honor plaque. 


paid. Wage competition is as out 
of date and as costly as horse and 
wagon transportation.” 


Demands of Consumers 


Mr. Filene’s wage sentiments 
were echoed by Senator Burton K. 
Wheeler, who could not attend the 
meeting in person, but conveyed a 
message which was read. He also 
touched on other pregnant subjects. 

“Numerous consumer organiza- 
tions have urged government aid to 
consumer co-operatives,” said he, “as 
well as a stronger food and drug 
act than that proposed by Senator 
Copeland. Likewise, there is a defi- 
nite public sentiment in favor of 
government grades on all types of 
merchandise as an aid to the con- 
sumer in distinguishing the best 
values.” 


Against Voluntary Meetings 


George M. Cordell, of the Retail 
Grocers’ Association, Terre Haute, 
Ind., argued that voluntary meet- 
ings between management and in- 
dustry are futile and that teeth 
must be put into these gatherings 
by the government. 

“Long experience with the food 
industry and as a code authority 
leaves me cold to the effectiveness 
of any voluntary movement” com- 
mented this speaker. 

Joseph Cazzone, of the Shoe 
Builders Association, urged that in- 
dustry be subjected to strict reg- 
ulation of advertising, applying par- 
ticularly to quality of leather used 
in repairs. 


Chains Are Blamed 


John D. Nolan, of the Shoe 
Workers’ Protective Association, 
Boston, blamed the chain stores in 
that field for low wages. His rea- 
soning is that the demands of 
chains make it impossible for shoe 
manufacturers to make a_ profit 
under ordinary conditions, hence 
they take their profit out of the pay 
envelopes of workers. 

Mark L. Rothman, of the Phila- 
delphia Retail Druggists Associa- 
tion, said that labor conditions in 
that industry would improve imme- 
diately if unfair practices prevail- | 
ing in the drug trade could be 
banned. 

Perfect harmony marked today’s 
meeting, in contrast with that of a | 
year ago, showing the change of | 
heart undergone by many business | 
leaders. Major Berry made this | 
point, among others, in an extempo- 
raneous closing address. 


Summary of Berry | 


“The record is that leadership of | 
this council convinced even our bit- | 
terest opponents that they must do 
something to balance the scales be- 
tween increased production and 
lower wages,” he said. 

“Unemployment is the nation’s 
fundamental issue. We cannot af- 
ford to procrastinate longer or to 
gamble on the patience of the Amer- 
ican people, who were the victims 
of an indefensible and unnecessary 
depression. It was not a visitation 
of God, but lack of statesmanship. 
It was man-made and a blot on our 
civilization.” 

He closed with the statement 


tenpevnnpeneneny vnter 


See For Yourself, 
Library Advertises 


Los Angeles, Dec. 8—The 
Los Angeles Public Library 
joined the ranks of advertisers 
when the institution staged 
open house here Saturday and 
invited Los Angeles’ citizenry 
to come in and get acquainted. 

The invitation, in business 
copy form, was carried in Los 
Angeles newspapers in large 
paid display space. 


that he will be glad to resign if 


that step will aid the movement. | 


To Abandon Model 
Employment Plan 


The guaranteed employment plan 
of Crocker-McElwain Manufacturing 
Co., Holyoke, Mass., adopted 15 years 
ago and regarded as a model in em- 
ployer-employe arrangement, will be 
abandoned Jan. 1. 

The action is taken because the 
Federal government’s social security 
program supersedes it. The system 
was set up so that every worker was 
guaranteed six days a week work, 
even though the mill machinery was 
not in use for paper manufacture. 


Agency for Kreemex 


Allied Mills, Inc., Fort Wayne, Ind., 
has appointed Morris-Schenker-Roth, 
Inc., Chicago, for a campaign for 
Kreemex Pancake flour. The product 
is being introduced in the Buffalo 
market. 


eet 
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Midwest Farm 
Unit Is Given 
a Third Trial 


Washington, D. C., Dec. 7.—The 
question as to whether a combination 
advertising rate may be a violation 
of the Sherman Anti-Trust Act wi} 
have to be decided anew by the 
courts, the Supreme Court of the 
United States today directing a new 
trial of the cause celebre. 

The case, that of Indiana Farmer, 
Guide, Huntington, against five mem. 
bers of Midwest Farm Paper Unit, 
was dismissed by two lower courts jp 
the first trial, on the ground that jp. 
terstate commerce was not affected 
The Supreme Court reversed the judg. 
ment, and ordered a new trial, byt 
now finds that the Circuit Court of 
Appeals in Chicago misinterpreted its 
instructions in assessing $37,000 dam. 
ages against the defendants. 

“In holding the evidence sufficien 
to sustain a verdict for respondent 
upon the issue of unlawful restrain; 
or practices and consequent injury, 
the Circuit Court of Appeals felt jt. 
self controlled by our decision,” saig 
the Supreme Court. 


Circuit Court Erred 


“That was a misinterpretation. We 
expressed no opinion upon that ques 
tion. On the contrary, after dealing 
with the question of interstate con. 
merce and holding that it was not 
necessary that the restraint or mon 
opoly should affect all of the business 
of the kind throughout the country, 
but might relate to the part of it car. 
ried on in a particular section, we 
said: 

“‘*We intimate no opinion whether, 
upon the question of restraint or 
monopoly, or upon the question of in- 
jury to petitioner or its business, the 
evidence is sufficient to warrant a 
verdict in its favor.’ 

Defendants in First Suit 

“That question as raised by the 
present record should have been de- 
termined by the Circuit Court of Ap 
peals upon a consideration of the evi- 
-dence adduced, untrammeled by any 
supposed expression upon that point” 
by this court.” 

The defendants in the original suit 
were Prairie Farmer Publishing Co., 
Chicago; Wallace Publishing Co., Des 
Moines; Wisconsin Farmer: Publish- 
ing Co., Madison; McKelvie Publish- 
ing Co., Lincoln, Neb., and Webb 


Publishing Co., St. Paul. 
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We have expanded our 
representatives, and now 


New York. 


/ NOTE: 


For PUBLISHERS only: 


lishers of the /eading business papers in their fields, 
through an organization and equipment providing all 
the facilities of an Eastern office of their own. 


Our staff has been enlarged by the addition of men of 
experience in business paper publishing who have a 
wide acquaintance among national advertisers and the 
principal advertising agencies. 


If your publication is the leader in its particular field, 
we welcome the opportunity to discuss your Eastern 
representation with you. Without any expense or obli- 
gation on your part we will have one of our officers 
make a trip to see you. John B. Gallagher Company, 
Publishers’ Representatives, 11 West 42nd Street, 


More than four hundred thousand dollars in adver- 
tising has been obtained by us this year for one publication 
and two hundred and fifty thousand for another. For each of 
the last six years we have been handling its regular advertts- 
ing department, we have secured for another publication an 
even larger volume of business than in the banner year 1928. 


organization as publishers’ 
offer a new service to pub- 
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ADVERTISING AGE : 3 


— 


“Comic-Strip style in advertising may or may 
not be the highest type of advertising. Cer- 
tainly it represents the purest use of show- 
manship in newspaper or magazine mediums. 
Without the help of 72-point display or 
hand-lettered headlines, it achieves attention 
purely through its intrinsic attraction. It 
sells by pleasing—which is proved by the 
success of Lux and Camel who have used it 
consistently for years. Perfect example of 
low-pressure selling by some happy humility 
expressing the virtues of a product naively in 
a conversational way that at least tries to 
approach the everyday talk of the users 


“J. plot 


2. conflict 
3. suspense 


q variety 


. personality 


4 
d. life 
6 
7 


. personification 


“Mickey Mouse is the triumph of personifica- 
tion over Life— proving that hope, ambition 
and attractive dreams exceed the wildest 
limits of actual human possibilities. News- 


Metropolitan 


© Scltimore SUN~Boston GLOBE -Buffalo TIMES~Philadelphia INQUIRER 
Chicogo TRIBUNE- Detroit NEWS-New York NEWS~Pittsburgh PRESS 
Cleveland PLAIN DEALER-S¢ Louis GLOBE-DEMOCRAT: ington STAR 


IN ADVERTISING | 


Additonal or alternate papers 
Boston HERALD-8uf/folo COURIER-EXPRESS 
Detroit FREE PRESS-New York HERALD TRIBUNE 
St. Louis POST-DISPATCH -Washington POST 


instead of through the high-pressure attrac- 

tion technique of the advertising crafts. | 
“The best proof of its innate value is the fact 
that as soon as you leave simon-pure comic- 
strip style you begin more and more to need 
the physical attraction forcers. Even human 
interest takes a half-page photo to get as 
much attention as a tiny comic character. 
Unless—and until—you put into your ads 
the same things—or some established sub- 
stitute—as you find in the comics, you risk 
some degree of failure with the public. This 
‘talkie technique’ involves, of course, 


paper comic strips prove the same thing, ) 
feeding us emotionally the simple things that 
even the news of all the world can’t provide.” 


ee ee ee . 


To Kenneth M. Goode and M. Zenn Kaufman we are 
indebted for the above excerpt from their book 
“Showmanship in Business”—a book, by the way, 1 


full of meat for everybody in the sales or advertis- 
ing side of business. 
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Supreme Court 


Rule Enthuses 


Early to Represent 


Trade Officers 


Washington, D. C., Dee. 10. 
While officers of retail associations 
in this city this week for the Berry 


Conference were jubilant over the 
Supreme Court decision upholding 
legality of state fair trade acts, 


they admitted that all national ad- 
vertisers may not feel the same 
way about it. 
“This decision 
facturers must go on 
for or against price maintenance,” 
one said. “There can be no more 
balancing on the fence. It is safe 
to say that every independent re- 
tailer in the United States is go- 
ing to await the decision of every 
supplier with great interest.” 


means that manu- 
record either 


Chain Store View 


Chain store men, also here to at- 
tend the Berry conclave, were not 
as downcast as might have been 
expected, considering the enthusi- 
asm of their natural enemies. 

One such predicted that national 
advertisers would have to be more 
vareful than ever in their pricing 
policies, in order not to open the 
door to private brands. He recalled 
that even during the short life of 
the NRA, great impetus was given 
to sale of private brands by the 
rigid price policies adopted’ by 
many manufacturers. 

At that time, national advertisers 
enjoyed a lever which has been 
outlawed by the Robinson-Patman 
Act, he pointed out. That is, they 
could grant chain stores advertis- 
ing allowances which were attrac- 
tive enough to induce them to ac- 
cord these products preferential 
treatment. 

The position of 
and “pine ‘boards’* 
generally discussed. 
they do on cutting prices of 
tionally advertised brands, 
these outlets to be dried up? 


A. & P.’s Big Drive 


Mention of private brands by the 
association executives led to com- 
ment that Great Atlantic & Pacific 
Tea Company is making the great- 
est promotion effort of this kind in 
its long career. This may or may 
not have been in anticipation of 
the decision. In any event, the ob- 
servers point out, A. & P. is cen- 
tering the spotlight on Nectar tea 
at the moment and many merchan- 
dising men believe that Nectar is 
the largest selling brand of tea in 


super markets 
is also being 

Thriving as 
na- 
are 


the United States. 

Association executives are also 
wondering whether manufacturers 
will adopt one-resale-price policies, 
or merely stipulate maximum and 
minimum. If the latter, will inde- 


pendent retailers be satisfied? 


Ward, Spiegel Set 
November Sales Record 


Montgomery Ward & Co., Chicago, 
reported a gain of 19.63 per cent in 
sales during November of this year 
compared with the same month last 
year. Sales totaled $36,979,214, the 
largest for any November in the his- 
tory of the company, compared with 
$30,910,462 for the corresponding 
month in 1935. 

Spiegel, Inc., Chicago, reported No- 
vember sales of $5,323,451, an in- 
crease of 46.15 per cent over No- 
vember, 1935, largest in the com- 
pany’s history. This was the 46th 
consecutive month in which = sales 
showed an increase over the same 
month of the previous year. 


Agency for Foundry 

Milwaukee Foundry Equipment 
Co., Milwaukee, has appointed B. J. 
Paulson Associates, Milwaukee, to 
handle its advertising. Business pa- 
pers and direct mail will be used. 
The agency has moved from 617 N. 
Second St. to 623 N. Second St. The 
telephone number is Marquette 2082. 


Joins Tourist Group 


R. A. Hutchinson has been ap- 
pointed secretary of Vancouver Tour- 
ist Association succeeding Charles H. 
Webster, resigned. Mr. 


Hutchinson | 


was formerly manager of A. McKim | 


Ltd., Vancouver, agency. 


“Pacific Farm Power’ 


Dwight H. Early has been named 
publishers representative for Cen- 
tral Western territory by Pacific 
Farm Power, San Francisco, a new 
industrial publication for 
cwners and power farm 


cent states. 

The first issue will appear in Janu- 
ary. Osgood Murdock, publisher of 
Implement Record, has established 
the new paper. 


K elley Re-clected 


Russell T. Kelley, Hamilton, Can- 
ada, president of Russell T. Kelley, 
Ltd., Advertising, was _ re-elected 
president of the Ontario Association 
of Boards of Trade and Chambers of 
Commerce at its annual meeting in 
Oshawa, Ont. 


, 


tractor | 
equipment 
users on the Pacific Coast and adja-| 


Extend Sale of 
_ Frosted Foods 
to Middle West 


— 


Chicago, Dec. 10.—Frosted Foods 
| Sales Corporation has made rapid 
headway in opening up distribution 
of its products in the Chicago metro- 
politan area, E. C. Newton, Chicago 
|manager, told ADVERTISING AGE to- 
|day. Tapping of this _ territory 
|marks company expansion from the 
| East to the Middle West. 

The General Foods unit has pre- 
viously confined its efforts to the 
East, using newspaper advertising in 
/several metropolitan cities to push 
| public acceptance of Birdseye frosted 


| proper. 


-—— - sD 


foods, and taking space in the metro-| New York, and New Jersey, and j 
politan edition of The New Yorker.| Washington, D. C.. Baltimore, Ma. 
Distribution in this territory for) Wilmington, Dela., and Pittsburg}, 
the present is being limited to sub- Pa. ‘ 
urbs, he said. The company’s prod- Frosted Foods Sales Corporation 
ucts—fruits, vegetables, seafoods,| leases refrigeration cases to dealers 
poultry and meats—are now being| at $12.50 per month. 
sold in nine North Shore suburbs, 
from Evanston north to Lake Bluff. 
Early in 1937, distribution will be 
expanded to Chicago’s western sub- 
urbs, from Oak Park to Hinsdale, | Pointed director of research at Har. 
and in about September of next year,| V8" Graduate School of Business 
dealers will be sought in the city | S¥cceeding Prof. Malcolm P. MeNaj; 
“ | who continues as professor of 

keting. 


Lewis Succeeds McNairy 
Howard T. Lewis has been ap- 


mar- 
Limited 

Lack of supply of frosted foods, 
not prospective dealers, is restricting 
faster expansion of the company’s 
operations, he said. 

The company’s foods have former- 
ly been sold only in New England, 


Supply Is 


Changes Sales Policy 


Hagerstown Leather Co., Hagers. 
town, Md., manufacturer of leather 
premiums, gifts and specialties, has 
changed its mail order sales Poliey 
and is now represented by salesmen 


ATLANTA JOURNAL + BALTIMORE SUN + BIRMINGHAM NEWS + BOSTON HERALD - BUFFALO TIMES - CHICAGO DAILY NE 


MEMPHIS COMMERCIAL APPEAL + MILWAUKEE JOURNAL - 


MINNEAPOLIS JOURNAL « NEW ORLEANS ITEM-TRIBUNE « NEW YORK HERALD TRIP 
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Franchises in 
Garments Hit 


. 2 
by Commission an appeal may be taken from the | service to readers, inasmuch as it en- 


New York, Dec. 8.—The Federal 
ade Commission yesterday dis-| 
missed the charge that Vogue's 


einds of the Fortnight” has the ca- 
pacity or tendency to mislead and de- 
ceive its readers. 

At the same time the Commission 
held in a decision announced in 
Washington that the provisions in 
the Vogue contracts for retail price 
maintenance of clothes featured in 
the department “Finds of the Fort- 
right’ while the magazine is on sale 


and limiting the garments to specific 


| retailers, involve a restraint of trade.|retailers in 75 cities. In any one is-| 
,}sue models are taken 


! 


Conde Nast, publisher of Vogue, is- 


‘sued a statement that the pages of. 


| 
| 


the magazine will be altered to com- 
ply with the decision, but intimated 


Commission's findings. 
The decision may 


have a bearing | Vogue's approval. 


on the practice in the women’s ap-| 


irom four to 
seven manufacturers, and prices are | 
given with each item. 


The department is regarded as a 


Full Text of Laws 
- Upheld by High Court 


| 
ables them to buy garments bearing | 
| Chicago, Dec. 10.—Following is the 
| full text of the Illinois fair trade act 


This arrangement has resulted in 


uneconomic | lowing 
of ar-| contained in such contract: 


parel trades of selling models to a|the sale of more than 32,000 gar-| which is identical with that of Cali-| 
limited number of outlets. The Com-| ments annually in 1933 and 1934.) fornia, ercept that Section 2 of the 
mission has issued one complaint | Figures for other years are not avail-| former is Section 1% of the latter: 
against a New York organization|able. Vogue is compensated by a 5| An act to prevent trade-mark own- 
which buys garments from manufac: | per cent service charge from manu-/ers, distributors and the public | 
turers for retailing by participating |facturers, but expenses have been|against injurious and 

stores at established prices, with the| considerably greater than receipts,| practices in the distribution 

styles confined to these stores for a | according to the publisher. | ticles of standard quality under a 
certain period. | The Dec. 15 issue will contain the | trade-mark, brand or name. 


“Finds of the Fortnight” consists | feature as usual, since it had already | 


of garments selected by Vogue edi- 


tors in a moderate price range, which | decision was made, 


are made av 


SECTION 1. No contract relating 
been printed when the Commission's | to the sale or resale of a commodity 
but the Jan. 1| which bears, or the label or content 


\of which bears, the trade mark, brand 


MAGAZINE 
POWER 


With THIS WEEK’s rich magazine color, 


the product looks as good in the ad as 


in the dealer’s window . 


more customers, too; 4,500,000 metro- 
politan families in every income group 

And we mean families, for THIS 
WEEK’s top-notch stories and articles 


include entertainment for everyone in 


the home. 


It reaches 


“MY ACCOUNTS WANT MORE 


_ THIS WEEK ADS... 


> 


THEIR 


"| WANT A GREEN SET. 
THAT'S THE COLOR THAT 
CAUGHT HIS EYE IN THE AD 


NEWSPAPER 
SALES PUNCH 


THIS WEEK concentrates on 21 


“super 
shopping centers” thru 21 great metro- 
politan newspapers . . . The papers 
that dealers read, respect, use for their 
own advertising . .. That cover a trad- 
ing area average of 1 in every 3'4 fami- 
lies, with a shopping influence that 


only the family newspaper can claim. 


DAILY Nt 
RALD TRIP 


CINNATI ENQUIRER - 
MHA WORLD-HERALD 


CLEVELAND PLAIN DEALER - 
PHILADELPHIA RECORD 


DALLAS NEWS > 
PITTSBURGH PRESS 


DETROIT NEWS + INDIANAPOLIS STAR 
ST. LOUIS GLOBE-DEMOCRAT » WASHINGTON STAR 


| manager; 


or name of the producer or owner of 


,| such commodity and which is in fair 


and open competition with commodi- 


ities of the same general class pro- 


duced by others shall be deemed in 
violation of any law of the State of 
Illinois by reason of any of the fol- 
provisions which may be 


(1) That the buyer will not re- 
sell such commodity except at the 
price stipulated by the vendor. 

(2) That the producer or vendee 
of a commodity require upon the sale 
of such commodity to another, that 


_}such purchaser agree that he will not, 


in turn, resell except at the price 
stipulated by such producer or ven- 
dee. 


Three Exceptions Listed 


Such provisions in any contract 
shall be deemed to contain or imply 
conditions that such commodity may 
be resold without reference to such 
agreement in the following cases: 

(1) In closing out the owner’s 
stock for the purpose of discontinu- 
ing delivery of any such commodity: 
provided, however, that such stock is 
first offered to the manufacturer of 
such stock at the original invoice 
stock price, at least ten (10) days 
before such stock shall be offered 
for sale to the public. 

(2) When the goods are damaged 
or deteriorated in quality, and no- 
tice is given to the public thereof. 

(3) By any officer acting under 
the orders of any court. 

SECTION 2. Wilfully and know- 
ingly advertising, offering for sale 
or selling any commodity at less than 
the price stipulated in any contract 
entered into pursuant to the provi- 
sions of section 1 of this Act, whether 
the person so advertising, offering 
for sale or selling is or is not a 
party to such contract, is unfair com- 
petition and is actionable at the suit 
of any person damaged thereby. 

SECTION 3. This Act shall not 
apply to any contract or agreement 
between producers or between whole- 
salers or between retailers as to sale 
or resale prices. 

SECTION 4. This Act may be 
known and cited as the “Fair Trade 
Act.” 


Florida Advertising 
Fee Act Hit Again 


Fruit growers and dealers in Flor- 
ida have again attacked the consti- 
tutionality of the 1935 legislative act 
which gave the Florida Citrus Com- 
mission the power to collect a per 
box advertising fee from shipments 
of oranges, grapefruit and tangerines. 

Fruit companies asked the Circuit 
Court in Bartow to enjoin the com- 
mission from collecting levies on 
fruit sold within the state. The suit 
charges that the law permitting col- 
lection of the taxes violates both 
state and federal guarantees of un- 
fair taxes, 


College Gets Bulk 


of Verree Estate 


Most of the estate of James E. 
Verree, veteran newspaper represen- 
tative, was left to Swarthmore Col- 
lege by the will filed in Chicago Dec. 
8. Mr. Verree died Nov. 22. 

A trust fund of $100,000 is set up 
in the will for the benefit of Eliza- 
beth Donahue, Mr. Verree’s secretary 
for 40 years. The principal reverts 
to Swarthmore after her death. 


Pratt Advanced 


George H. Pratt has been named 
sales manager of Hudson Motor Car 
Co., Detroit. He was formerly as- 
sistant sales manager. H. F. Byrne 
has been appointed Eastern sales 
manager; H. P. Grove, Western sales 
C. G. Beeching, sales man- 


|ager in charge of zones, and T. H. 
|Stambaugh, director of national 
service. 


Welch with Bendix 


Howard S. Welch, former president 
of The Studebaker-Pierce Arrow Ex- 
port Corporation and since 1935 chief 
of the automotive and aeronautic di- 
vision of the Department of Com- 
merce, Washington, has been named 
head of the export division of Ben- 


| dix Aviation Corporation, Chicago. 
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ADVERTISING AGE 


December 14, 1936 


‘Terms Equal,’ 
Says Cosmetic 
House to F.T.C. 


Washington, D. C., Dec. 10.—The 
now famous phrase, “on proportion- 
ately equal terms,” was quoted by 
two Philadelphia cosmetic compa- 
nies today in replying to charges of 
violating the Robinson-Patman Act. 
This wording, used in the act itself 
to describe dealings between a manu- 
facturer and his distributors, was 
paraphrased by Elmo Sales Corpora- 
tion and Elmo, Inc., Philadelphia, in 
their reply to the Federal Trade 


Commission, as follows: 


“Respondent further states that 
other manufacturers and distributors 
are now and have been at all times 
able to compete successfully with 
respondent on proportionately equal 
terms, and that the retail customers 
of respondent have been and now are 
able to compete with each other on 
proportionately equal terms.” 


Whether the F. T. C. is being 
kidded was not revealed by the re- 
mainder of the reply, which was 
couched in the usual terms. The two 
companies said that the use of dem- 
onstrators is open to all customers 
on the same terms. The practice is 
a general one in the cosmetic field, 
they told the FTC, and many com- 
petitors use the identical method. 


Realign Plans 
for Promotion 
of Coronation 


—— 


(Continued from Page 1) 


hotel for coronation visitors, accom- 
modating 550 guests, with the boat 
to be tied up in the Thames. 

The travel company ran some ad- 
vertising in New York newspapers 
on this special service, and started 
printing of an elaborate booklet, fea- 
turing a picture of King Edward on 
the inside cover. When the English 
situation developed, further printing 
of the booklet was suspended. Ray- 


mond-Whitcomb plans for copy in 
metropolitan newspapers and class 
magazines also were being held in 
abeyance. 

Because the British government 
commandeered much of the space in 
London hotels for foreign guests and 
citizens from the dominions, there 
will be a room shortage in London 
next May, Fred V. Robinson, dis- 
trict manager of the travel company, 
pointed out, when the coronation of 
George VI takes place. 


The Orion would pick up passen- 
gers at Southampton, take them up 
the Thames to London, and after 
the coronation return them to this 
English port. Five days on the boat 
would cost the sightseer $75 and 
up, with the company furnishing bus 


WHAT!F 
shows? 


Most newspapers are like circuses. 


They know how the cash customers go 
for the side shows. 


$$$ “The Greatest Show on Earth” 
leavens its five-ring and three-stage 
program of educational and instruc- 
tive wonders with the antics ‘of clowns, 
bearded ladies, sword swallowers and 
monkeys. 


$$$ The newspaper lightens the day’s 
news with comics, oddities, recipes and 
bridge lessons. And the customers eat 
it up. 

$$$ But one newspaper is unique in 


its undivided attention to the big show. 


$$$ That’s The Wall Street Journal. 


The drolleries of Pop-eye and his peers 


never appear. The eccentricities of 
man and nature are not on exhibition. 
What to do with the Sunday roast is a 
mystery, and Mr. Bridge Expert et al. 


remain unhonored and unsung. 


$$$ The Wall Street Journal’s 16 to 
20 pages, every day but Sunday, is 
singularly devoted to the business in 
hand, which is news about money mak- 


ing. For this adherence to one idea, 


‘the MONEY MAK 


more than 32,000 major money makers 
willingly pay $18 a year. 


$$$ In return, they—and 65,000 col- 
lateral readers—spend an average read- 
ing time of 2914 minutes at the start 
of a high-pressure day for the latest, 
most authentic, most complete avail- 
able news about money making. 


$$$ These first hundred thousand 
officers, directors and big stockholders 
supervise American industry. They'll 


66599 mere 


never dot an “i” or cross a 


of any- 
one’s copy—but without their sanction 


there just won’t be any copy to OK! 


$$$ Why not stir up their interest and 
curiosity in advertising. Show them 
how advertising can make sales and 
money for their companies. Tell them 
your story in The Wall Street Journal 
—where no editorial side shows dilute 
the reader’s attention in news about 


money making. 
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BY THE GLASS 


Newly-introduced “Glass-O'Wine” pack. 

age of American Vineyards Corporation, 

Cleveland, contains six varied glasses of 
bonded wine. 


— 


transportation to the line of march, 
and also offering 1,200 seats at $59 
to $200. 

The S.S. Pilsudski, on its run 
from New York to Gydnia, is sched. 
uled to make a three-day stop in the 
Thames May 11 to 13. The company 
will resume its newspaper advertis. 
ing of this feature, if and when the 
English situation is settled, John 
Zaleski, of the Chicago office, said. 

For the past month the Polish 
line has been distributing folders 
advertising the coronation ceremo- 
nies and the London stop. The 
folder features many photographs of 
London landmarks, ranging from 
Trafalgar Square to Westminster 
Abbey, but shows no picture of King 
Edward, now plain David Windsor. 

Large newspaper space has been 
used in metropolitan cities for the 
cruise of the S.S. Kungsholm. The 
ship will dock in London May 10-18. 
Copy was placed jointly by the 
Swedish-American Line and Thomas 
Cook & Sons—Wagon-Lits, Inc. 

Edward O’Connor, mid-western 
manager of Thos. Cook & Sons- 
Wagon-Lits, Inc., declared that the 
current uproar in London cannot 
have but a favorable effect upon the 
travel business, since it will stimu- 
late interest in the coronation to an 
unprecedented degree. 

Other coronation cruises were to 
include that of the Anchor Line, 
with the S.S. California sailing from 
Glasgow May 8 for London, and 
then anchor in the Thames from 
May 10-14, returning to Glasgow 
May 16. Other Anchor Line ships, 
serving American tourists, make 
connections with the California. 

In connection with the Pepperell 
Manufacturing Company, Boston, 
coronation tie-in, Allyn B. McIntire, 
vice-president, points out that only 
a minor part of the company pro 
gram is so linked. 

“Among the long list of products 
that we make,” he said, “you will 
find chintzes and draperies. Taking 
the chintz line alone, it is a very 
complete one having at least 25 dif 
ferent patterns in it, each pattern 
having four to six different color 
combinations. One of these patterns 
happens to be a coronation pattern 
and we have sold many thousands 
of yards of it.” 


Bakers will spend 
2 million daily in 1937 


Chicago, Illinois, December 14th— 
(ABC, ABP). According to figures 
just made available, bakers will 
spend over $2,000,000 daily in 1937 
for ingredients, supplies, machinery, 
packaging materials, and delivery 
equipment. Manufacturers who suP 
ply these items can have constant 
contact with bakers when they are 
buying during 1937 by carrying ad 
vertising under all appropriate clas 
sifications in the Baker’s Buying Di 
rectory published by Bakers’ Helper. 


The new 1937 edition of the Bakers 
Buying Directory, up-to-the-minute 
in every respect, will replace the old 
Directory, February 6, 1937. It will 
go to 10,000 of the country’s most 
progressive bakers. 

For as little as 2%c a day you cal 
keep your name and product in con- 
stant evidence in the Bakers’ Buying 
Directory, and reach this big poten- 
tial buying power. 

For complete information and rates 
on this Buying Directory, write to 
Bakers’ Helper, 330 South Wells 
Street, Chicago, or in New York, 
phone W. F. Leggett, at CAledonia 


5-5503. (Advertisement) 
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Frederick Tractor-Implement Company, 
Deere & Company dealers, Frederick, 
Oklahoma, has enjoyed the best year 
since 1930. In the first 20 days of 
November, 1936, twenty plows and 
three tractors, all new equipment, were 
sold. 


Kuykendall Chevrolet Company, Lub- 
bock, Texas, have a fall business 15% 
up from 1935, which was a good year. 
This company has been unable to get 
enough new models to supply the de- 
mand since their appearance on No- 
vember 7th, 
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The Shelton Radio Electric Company, Lubbock, Texas, 
dealers for Zenith Radios, reports the best year since it 


started business in 1930. 


Childress Farm Machinery Company, 
Oliver dealers of Childress, Texas, re- 
ports a greater interest in tractors than 
in many years past. Six new Oliver 
tractors have been delivered in November. 


TYPICAL of the favorable business conditions. over the 
Oklahoma-North Texas farm area are the reports of dealers in 
Southwest Oklahoma and the Texas Panhandle shown here. 
Tractor sales are opening up from two to three months in ad- 
vance of the usual season. Automobiles are selling better than 
at this season in the past five years. Farm radios are being sold 
faster than dealers can stock them. There is every indication 
that this activity will continue on into 1937. Plan to reap your 
share of this sales harvest by including The Farmer-Stockman, 
Oklahoma City, with its more than 225,000 rural subscribers, 
on your 1937 program. 
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ADVERTISING AGE, 


December 14, 1936 


FAIR TRADE ACT 
PASSED IN 1931 
IN CALIFORNIA 


Los Angeles, Dec. 10.—California, 
a pioneer in the fight against trade 
demoralization resulting from use ol 
loss leaders, was one of the first 
states to adopt a fair trade act. The 
law itself was ready to hand in the 
Capper-Kelly bill, vainly sponsored 
at many sessions of Congress by 
Arthur Capper, progressive Senator 
and publisher from Kansas. 

Other states also borrowed Sena- 
tor Capper’s wording in adopting 
fair trade acts, which explains why 
all of the 16 state laws are virtually 
the same. 

Defect in Law 


While the courts have been far 
from a unit in their rulings on price 
maintenance, those of California 
were somewhat more liberal than in 
other states. Before passage of the 
California fair trade act, the courts 
held that intrastate’ transactions 
carried the right of the owner of a 


| 
trade-mark to fix the price to be paid 


| by the consumer. 

| The fair trade act of 1931 merely 
| established by statute what had 
| hitherto been the general law. Even 
the fair trade act, in its original 
form, failed to achieve its objective, 
inasmuch as retailers who did not 
sign written contracts with a manu- 
facturer could, without penalty, play 
football with prices. 


Accordingly, in 1933, California’s 


now famous Section 1% was added 
to the fair trade act, putting teeth 
into it. 


This addition to the code aroused 
the opposition of many retailers who 
regarded loss leaders as a pricelesss 
asset, and a bitter court fight ensued. 
This test case was the same one 
which has just been settled by the 
Supreme Court of the United States 
—Max Factor & Co. vs. Clarence G. 
Kunsman. The disputed section was 
upheld by the California Supreme 
Court Feb. 27, 1936. 


Protect Unbranded Goods 


California also boasts an “Unfair 
Practices Act,’”’ which was passed in 


1913, amended in 1933, and further 
strengthened in 1935. Designed to 
prevent abuse of prices of non- 


branded goods, it prohibits discrimi- 
nation in the price of a given product 
in different sections, except by rea- 


of grade, quality, 
different cost of transportation. 

The first tendency among manu- 
facturers doing business 


son 


quantity, or | 


in Califor- | 


nia was to set prices too high when | 


the highest state court 
fair trade act. This situation auto- 
matically corrected itself, however, 
as competitors took advantage of the 
tactical error. 


Form Rules Exempting 


Printing from Tax 


New rules are being formulated by 
the Illinois state department of fin- 
ance providing for exemption from 
the application of the sales tax to 
printing, lithography and other pro- 
cesses which the state Supreme 
Court recently declared were not to 
be regarded as “tangible personal 
property sold at retail.” 


Read Promoted 


John R. Read has been appointed 
vice-president of Canadian Westing- 
house Co., at Hamilton, Ont. He was 
formerly district manager in Van- 
couver, B. C. 


Wood in New Work 


Earl Wood has been appointed 
vice-president of Frank T. Day, Inc., 
Boston. He was formerly in charge 
of advertising for Citizen Publishing 
Co., Boston. 


Is Worth $64,000,000 
To Georgia This Year 


Tune In On 


WSB 


The Atlanta Journal 
Station---50,000 Watts 


‘The Voic Voice of the South”; 


Cotton was introduced to Georgia as a garden plant. 


The 


first field of thirty acres was planted near Savannah after 


the Revolutionary War. 
Eli Whitney. 


Greene, 


Visiting at 
near Savannah, 
suggestion, 


the 
invented 


of Mrs. 


cotton 


Nathaniel 
her 


home 


the gin at 


Cotton has come down through the years as the prineinal 


money crop of Georgia. 


Cotton 


will bring a_ total of 


$64,000,000 to Georgia farmers in 1936. 
That means more business for everybody in Georgia. It 


means that advertising schedules run in Georgia’s dominant 


The 


increased sales. 


newspaper. 


Atlanta Journal, 


will be productive of 


Georgia is an excellent market right now 


and should be worked vigorously. 
Write in for The Atlanta Journal’s latest booklet, “Atlanta 
and 8 prosperous cities’in the Retail Trading Zone.” It 


gives you a clear picture of the 


Atlanta market. 


The — suena 


The Tee Covers Dixie Like the Dew 


upheld the 


| 


TABLE MANNER 


Stressing cleanliness, Elk Horn Coal Cor- 
poration created this novel window dis- 
play with coal placed on the table and 


“Food for your fire; pure as 
the food yee eat." 


the slogan, 


Court’s Reasoning 
on Law Governing 
Price Maintenance 


“The retailer sold the products in 
question at prices below those stipu- 
lated and continued to do so after a 
demand that it cease such practice. 
The result was a diminution of sales. 
Some dealers ceased to display the 
products and notified the distiller 
that they would discontinue han- 
dling the products unless the price- 
cutting was stopped.” 

vvwegy 

“The Illinois statute constitutes a 
legislative recognition of a _ rule 
which had been accepted by many 
state courts as valid at common law, 
This rule was based upon the dis- 
tinction found to exist between ar- 
ticles of trade put out by the manu- 
facturer under and identified by pat- 
ent, copyright, trade-mark, brand or 
similar device and articles of like 
character put out by others and not 
so identified.” 

, v 

“It is unnecessary to review the 
contrary state decisions. It is enough, 
for present purposes, to say that, 
generally speaking, they sustained 
contracts standardizing the price at 
which ‘identified’ commodities might 
be sold, where the price standardiza- 
tion is primarily effected to protect 
the good will created or enlarged by 


| disposition. 


HIGHEST COURT 


OK'S TWO FAIR 
TRADE STATUTES 


(Continued from Page 1) 

most valuable contributing asset of 
the producer or distributor of com- 
modities. 

“It is well settled that the proprie- 
tor of the good will ‘is entitled to 
power to private persons,” pointing 
out that the law does not set prices, 

Its decision settled two cases in 
each state at one time, McNeil Liquor 
Stores having brought a similar suit 
from Illinois and Pyroil Sales Com- 
pany having brought a test of the 
California law. 

Interest of the retail field in the 
issues involved was evidenced by the 
intervention of several organizations, 
National Association of Retail Drug- 
gists, American Booksellers Associa- 
tion and Ohio Pharmaceutical Asso- 
ciation intervened as “friends of the 
court” in support of the law, while 
R. H. Macy & Co., New York, widely 
known apostles of the cut price, in- 
tervened against it. 
protection as against one who at- 
tempts to deprive him of the bene- 
fits resulting from the same.’ ”’ 

Most of this comment was in con- 
nection with the Illinois test. In the 
California case, the court briefly re- 
viewed the facts, found them sub- 
stantially the same as those in IIli- 
nois, “and upon that authority, af- 
firmed the decrees entered in the 
lower court.” 

In the Illinois case, the Supreme 
Court found that the act which was 
alleged to be unconstitutional by the 
liquor house contained no compul- 
sion, but merely permits private per- 
sons to contract to maintain resale 
prices, making such acts legal in the 
event that there is a meeting of 
minds on the subject. 

The court denied that the act con- 
tains “an unlawful delegation of 


position of the commodity, but in a 
forbidden use of the trademark, 
brand or name in accomplishing such 
The primary aim of the 
law is to protect the property—name- 
ly, the good will—of the producer, 
which he still owns. The price re- 
striction is adopted as an appropriate 
means to that perfectly legitimate 
end, and not as an end in itself.” 


, FF F 


the identifying mark or brand.” 


vueg 

“It is not without significance that 
while legislation to legalize price 
maintenance was vigorously assailed 
in other respects, we do not find that 
constitutional 


any objection was 
urged. And decisions of this court, 
far from suggesting any constitu- 
tional infirmity in such proposed 


legislation, 
| the contrary.’ 


contain implications to 


v v v 
“The essence of the statutory vio- 
lation consists not in the bare dis- 


“The act does not prevent a pur- 
chaser of the commodity bearing the 
mark from selling the commodity 
alone at any price he pleases. There 
is nothing in the act to preclude 
the purchaser from removing the 
mark or brand from the commodity— 
thus separating the physical prop- 
erty, which he owns, from the good 
will, which is the property of an- 
other—and then selling the commod- 
ity at his own price, provided he can 
do so without utilizing the good will 
of the latter as an aid to that end.” 


PROFITABLE 
WINDOW DISPLAY 


We offer you 


or local: 


Scientific 


The best 


write 


| WINDOW ADVERTISING, 


175 Fifth Ave., New York 


window display campaign—national, 


these four essentials to an effective 
regional 


> coverage, planned from our 


master files 


locations in every city 


| Proper timing of all displays 
All installations uniform. 


‘ . ‘ . 9 
For complete information and list of our 142 
Associate Offices, covering 5.886 cities and towns, 


INC., AND ASSOCIATES 
560 W. Lake St., Chicago 
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The Plumbing and Heatin ¢ Industry 
has always asked its questions of 


DOMESTIC ENGINEERING 


If there’s a subject of importance in the public eye, you may be sure the industry 


is asking us about it. They asked us about the Federal Housing Act when it came 


along . . . they asked us about ai itioning i 
, air C i 
| onditioning in all its phases ... they ask us 
] = > ‘ 
where to send their boys to school and how to connect up range boilers they 
. ask us everything. And we get the answers. 
y 
, 


Ay 


We aren’ a a ; 
ren’t surprised that it’s taking 10,000 reprints of the Robinson-Patman material 


se 
(and will probably take more before we're through). We've seen as many as a 


as ante ; ; 
juarter-million pieces of literature produced for the industry, used by the industry 


We’ve . > 4 i 
e’ve done the job for the industry on the Social Security Act, all that employer 


al or employee needs to know about Titles VIII and XIX. We've donea job for the 


industr ir conditioni over Si 
y on air conditioning, ever since the words first began to gather that 


romance which surrounds a successful development in business 


In the current issue of DOMESTIC ENGINEERING other up-to-the-minute mat 


ters are featured . 


steam for continuance of FHA .. 


. as well as the 


and sales articles. 
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29 Under the Act, may a manu- 
. facturer sell to a New York 
wholesaler, for resale in the United States, 
at prices lower than those quoted to whole- 
salers in Pittsburgh, Cleveland, Detroit, Chi- 
cago and St. Louis, who buy in like quan- 
tities? 


Would it be any protection for 
. wholesalers to imprint the fol- 


wording on their purchase orders: 


“Note:—The within order is placed upon 
the express condition and warranty by the 
seller that the price, terms, and all other 
conditions of sale, are in full accord and 
compliance with the provisions of the Price 
Discrimination Act of Congress, being 
m ¢ Public Act No. 692, approved June 19, 


; vithout discrimination and will 
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.. the trailer and what it means to sanitation . 


.. getting up 


necessary run-of-mine technical 


r years the general method 
or distribution of plumbing 
products has been from manu- 
holesaler to contractor to con- 
tically all commodities, the 
Is to the wholesaler at a 
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17 . Metomer® b Lawes polume 0 
purchases for a certain perioa: 


man, unknown to his employer, splits his 
commission with the customer. Is the em- 
ployer or the salesman, or both, liable under 


the 


hospitals subject to the Act? 


l 6 If a seller actually meets com- 

- petition and sells to several 
customers at less than his published price, is 
he illegally discriminating against his other 
customers? 


May a whol 
esaler 

with which they pay thoy uyth® tenon Sa 

Pay customers at ry el bills and selj slow- 


Prompt-pay customers? °r price than he sells 
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Are “loss leaders” permissible 
under the Act? 


0. 


; Price fo , 
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rae a wholesaler 


A seller pays his salesman on 
a commission basis. The sales- 


Act? 
Are sai 
to ° er, £8 to the F 


Are sales to municipalities, 
charitable institutions, and 


2. 


2 The Act states that it shall be 
e unlawful to discriminate in 
price between purchasers, etc. What did the 
committee consider the word “price” to 
mean? Does “price” mean the price appli- 
cable to one shipment or to an order or to 
purchases over a given period of time? 
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DOMESTIC ENGINEERING 


by any standard for measuring the worth 
of a business paper, ranks first on every 


count in the plumbing and heating field 


ee — we) ho 


Phere is the proof of this direct statement: a 


1. Not only the best editorial content in the field but also the an 
largest by a third or more. de 


2. The largest circulation of any publication in the field—827% an 
direct to us by mail—the balance obtained by our own field _ 


organization. ba 
(Based on June, 1936, A. B. C. Statement) | . 


3. The largest volume of advertising in the field by a third or more. 


4, The largest number of advertisers. us 


Pune 


5. Two and a half times the volume of exclusive advertising, | an 


carried by the next publication in the field. 
6. The largest number of exclusive advertisers. — Sg» 


7. One and one-half or more times as many accounts placed by thi 


advertising agencies as carried by any other publication in the field. vis 
The Cause—A well-planned, well-executed editorial policy. " 


The Result—A publication that leads the field on all counts— | 


the best advertising buy for firms interested in selling plumbing, th 


heating or air conditioning products. 


Published by the Publishers of... AUTOMATIC HEAT and AIR CONDITIONING... pul 
THE PLUMBING and HEATING CATALOG-DIRECTORY . .. AIR CONDITIONING BLUE BOOK 


1900 PRAIRIE AVENUE CHICAGO, ILLINOIS. 
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December 14, 1936 


ADVERTISING AGE 
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CLARIFY RULE 
ON BREAKDOWN 
OF NEWSPAPERS 


4.8.6, Board Repeals Busi- 
ness Paper Decision 


New York, Dec. 7.—The revised 
publishers’ statement form for news- 
papers will appear without an accom- 
panying map until further study can 
pe made of the situation, the board 
of directors of the Audit Bureau of 
Circulations decided at its monthly 
meeting here last Friday. 

The board made a slight change in 
the resolution adopted by the news- 
paper division at the annual meeting 
in Chicago governing breakdown of 
circulations when conflict between 
members arises, and also harmonized 
the resolution with A. B. C. policy by | 
ruling that allocation of cost shall be | 
determined by the result of the inves- | 
tigation. 

In acting on the mass of controver- 
sial issues which were debated at the 
annual meeting, the A. B. C. board 
also hearkened to the complaints of 
business paper publishers, repealing 
the rule adopted in June, 1936, which 
made analysis of a single issue the 
pasis for report on percentage of re- 
newals. The publishers contended 
that this method gave a distorted pic- 
ture of the progress of a paper, par- 
ticularly one whose circulation was 
gaining. 


Vote by Newspapers 


The committee in charge of the 
r.oposed revision of publishers state- 
uwents in the newspaper field re- 
ported the following vote on the ref- 
erendum to members of that divi- 
sion: In favor of Form A, with map 
and county breakdown, 246, or 54.66 
per cent; in favor of Form B, with 
map without county breakdown, 195, 
or 43.33 per cent. Eleven other mis- 
« ‘’aneous votes were cast. 

ihe committee recommended that 
inasmuch as the divergence of opin- 
ion revolved around how a map 
should be used, the revised form, 
without any map, be adopted, and 
that use of a map be given further 
study and referendum. The board 
adopted this suggestion and the re- 
vised one-sheet newspaper form, 
without any map, will be used begin- 
ning with the period ending March 
31, 1937, 

Revised forms for other divisions 
were adopted at the annual conven- 
tion. 

On the subject of breakdown of a 
newspaper’s circulation in towns 
other than the city of publication, 
the following rule was adopted, the 
italics indicating words added to the 
original resolution: 

“(e) When a newspaper claims cir- 
culation in any other independent 
corporate municipality inside or out- 
side its own city zone, in which there 
18 another newspaper member, and 
such circulation claim amounts to 15 
per cent of the net paid circulation 
of the local member, the Audit Bu- 
reau shall be required to break down 
this cireulation on a net paid basis, 
provided that a specific request is 
ttade to the Bureau by the member 
hewspaper located in the municipal- 
ity for which this breakdown is re- 
(uired, This request must be made 
at least 90 days before the close of 
oe next annual audit period and the 
‘reakdown shall be made by the Bu- 
reau’s auditor and embodied in the 
Audit Report as a supplement to 
Paragraph 25. 


Applies to All 


'(b) If the circulation of one news- 
Paper is broken down as provided for 
‘ Paragraph (e) a similar break- 
down shall be made at the same time 
‘or each other member newspaper in 
the same city. 

“(e) If the member requesting the 
‘reakdown questions the accuracy of 
‘he breakdown as shown by the Audit 
Bureau of Circulations’ figures and 
Published in the Audit Report the 
(Continued on Page 45) 


Names Chairmen for 


San Antonio Fiesta 


E. E. Hillje, president of the Fiesta 
de San Jacinto ‘Association of San 
Antonio, Tex., has named committees 
in charge of arrangements for the 
1937 Fiesta to be held the third week 
in April. 

Dan J. Quill is chairman of the ad- 
vertising group; Tom H. Etheridge, 
Jr., head of broadcasting; D. A. 
Powell, illumination chairman; and 
James J. Jordan, head of shows and 
concessions. 


Charts Liquor Laws 


Maxwell House, 


Campbell Soup 
Expand Chain 


Washington, D. C., Dec. 10.—Max- 
well House coffee-Campbell soup 
restaurants will be aggressively ex- 
panded in number in 1937, it was in- 
dicated here as a lease for the 16th 
unit in the country-wide chain was 
signed. The 14th and 15th stores 
have just been opened in San Fran- 
cisco and Oakland, completing the 


restaurants was born during the de- 
pression, General Foods Corporation 
working with Ward Baking Com- 
pany and other local or sectional 
bakers in establishing and operating 
stores in leading cities. The origi- 
nal plan was to sell only doughnuts 
and coffee in these emporiums, and 
the sponsors indicated their willing- 
ness to take a loss for the sake of 
the promotion. 

A good many modifications were 
made in the original specifications. 
Campbell Soup Company became in- 
terested in this plan of sampling 
and joined hands with General 


Bar & Grill Journal, New York, 
has prepared a digest of state and 
federal liquor laws and regulations 
for the use of advertisers and agen- 
cies. 


spanning of the continent with this 
unique plan of promotion. 

The 
House coffee available in 


plan of Maxwell 


its own 


making 


This Little 
Went To Market... 


MODERN, UP-TO-DATE with a growing family. She and her husband are 
right in the midst of their 10 heaviest buying years—right in the middle 
of the ‘“‘Age of Accumulation.’’ From now until they're 35, they'll buy 


more food . . . more clothes. . 


. more household necessities . Be 
nearly every kind of goods, than at any other time of life. f 


. +. more of 


menus. 


Lady 


Foods. Patrons of the stores asked 


for more than coffee, doughnuts and 
soup, 


simple dishes were added to 


and other 
the 


and sandwiches 


The stores were made more mod- 
ern and comfortable and attracted 
so much patronage that it is said 
that they have paid their way, in 
spite of the fact that they are in- 
variably located in high-rent dis- 
tricts. Various bakers are entrusted 
with the doughnut end of the busi- 
ness, Puritan Bakeries Corporation 
being in the list. 


“Screen Play’s” Editor 


Llewellyn Miller, member of the re- 
portorial staff of Quigley Publica- 
tions, has been appointed editor of 
Screen Play, New York. She was for- 
merly drama and motion picture page 
editor of the Los Angeles Record, and 
for the past several years has been a 
prominent contributor to movie fan 
magazines. 


This Little Lady 


Stayed 


Home 


HER CHILDREN ARE MARRIED AND GONE. She and her husband 


live alone. 


Their days of heavy buying—of accumulating 


goods—are practically over. Now, they dine out more often— 
they're saving, not spending—they've passed through the 


“Age of Accumulation.”’ 


Families Do Their Heaviest Buying 
Between 25 and 35...in the “AGE OF ACCUMULATION” 


Y the time she’s 25, the aver- 

age American housewife 
has had two children. Keeping 
them, herself and her husband 
properly fed and in clothes is a 
major problem. And furnishing a 
pleasant, comfortable home 
strains the family purse strings. 


Yet, these young people are 
the buying backbone of the na- 
tion. They need practically every- 
thing. Their wants are never 
completely satished. 

From 25 to 35 they buy heavily, 
constantly —more new cars...more 
refrigerators . . . more washing ma- 


Cosmopolitan 


IT PEAKS HIGHEST IN THE 


chines . . . more radios . . . more 
canned, packaged and bottled goods 
. . . more of nearly every kind of 
commodity. 


Time enough when the children 
are grown and their home established 
to start saving for the long years 
ahead. The rush is over then—the 
heavy-buying years behind. 

Cosmopolitan offers its advertisers 
a circulation concentrated in the 
“Age of Accumulation.” 

For Cosmopolitan’s circulation by 
age groups almost exactly parallels 
the buying habits of people between 
the ages of 25 and 35—the market 
of heaviest buyers. 


“AGE OF ACCUMULATION” 


MORE BUYERS...AND MORE COSMOPOLITAN 
READERS IN THE “AGE OF ACCUMULATION” 


Composite chart of 
commodity buyers 


i OVER 35 YEARS OLD © 


be i ‘eS 
z= | ee oer a 


35.2% of all radios, cars, vacuum 
cleaners, floor coverings, refriger- 
ators, ranges, washing machines 
and beds are purchased by people 
between 25 and 35. Note how Cosmo- 
politan's readers parallel this group. 


a leading automobile finance company, and Starch magazine 


Figures from surveys by Market Research Corp. of America, 
studies. Detailed data on these and other purchases on request 


Home Builders 


47% of home builders in Chicago, 
Detroit, New York and Flushing, 


aA 


L. I., are between 25 and 35, where 
Cosmopolitan’s readers are also 
concentrated. 


Copyright, 1936, Hearst Magazines, Inc. 
How Cosmopolitan builds and holds its 
audience in the “‘Age of Accumulation” 


1,800,000 alert magazine 
two and a half times that 


In January, 
buyers an 
many total readers will read the 


Cosmopolitan. 36.2% of all these will be 
between 25 and 35. Cosmopolitan is edited 
to entertain an intelligent audience. It 
prints more best sellers and more top-rank 


short stories than any other 


latest 
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Association 
Will Regulate 
Cosmetic Copy 


New York, Dec, 8.—Regulation of 
cosmetic advertising, removal of 
harmful ingredients and publicity to 
the consumer will shortly be under- 
taken by the Toilet Goods Associa- 
tion, Inc., through its new board of 
standards. 

Advertising copy will be reviewed 
by an advisory committee composed 
of executives of manufacturing firms 


Its services will be available to all 
in the industry, regardless of affili- 


| ation with the association. 


Study Labels Too 

Labels as well as copy will be 
studied by the committee in the 
light of good taste and Federal 
Trade Commission stipulations and 
agreements. 

The scientific committee will be 
composed of research chemists who 
will draw up a list of materials to be 
excluded by manufacturers. The 
board of standards will also carry 
on publicity to stress that products 
bearing the seal of approval of the 
board “are in fact and in all in- 
stances absolutely safe.” 


of Guerlain, Inc., for two years, and 
for several years previous engaged 
in the practice of international law. 


Scripps-Howard Group 
Endorses Copy Control 


The national advertising depart- 
ment of the Scripps-Howard Newspa- 
pers has become an associate member 
of the Proprietary Association, New 
York. 

The move establishes cooperation 
with the association’s advisory com- 
mittee on advertising. 


Starts German Paper 


Jersey Herold, German language 
newspaper, has been started in Union 


COLOR CALLED 
SHORT CUT T0 
BIGGER SALES 


New York, Dec. 8.—Sales influ- 
ences of color and design, varying 
in different parts of the country due 
to geographical and economic condi- 
tions, were described by Howard 
Ketcham, color engineer, before the 


and of agency men, functioning simi- 
larly to the committee 
ing for the Proprietary Association. 


now operat-| the 


board 


H. Gregory Thomas is director of City 
of standards. i 
vice-president and general manager 


, N. J., with William Schmidt as 
He was| publisher and advertising manager. 
Headquarters are at 417 38th St. 


Engineers here Friday night. 


American Society of Refrigerdting 


Mr. Ketcham cited the marked 


It is not how many you reach that counts, but how many who 
have the ability to buy your product. 


The building owners and managers who read BUILDINGS 
AND BUILDING MANAGEMENT are important executives 
who have tremendous individual buying power. 
the number of men with such great personal buying power is 


necessarily limited. 


The circulation of BUILDINGS 
AND BUILDING MANAGEMENT 
represents a total buying power sur- 
passing that of many publications 
whose circulation claims run into 
the tens of thousands. 


This Field of Managed Buildings in- 
cludes the vast group of buildings 
planned as an investment and op- 
erated for profit . . . the huge sky- 
scrapers ... the thousands of smaller 
business and office buildings . . . the 
specialized buildings, many of which 
are individually occupied by the 
owning organization . the large 
apartment buildings. and apartment 
hotels, 


The annual budget of any one of the 
huge skyscrapers is equal to that of 
a small city. Think of a building 


IN THE FIELD OF MANAGED BUILDINGS 


the Buying Power of the — - 


is Greater 


than the 
Buying Power 
of the Mass... 


housing over 20,000 tenants and their employees with an equal 


number who come into these massive structures each day to 


transact business. 


Naturally, 


dise 
UR BUILDING! 


refit 
mecehants hed ® 9 
anes ploy their goods bal 


THE FIELD OF MANAGED BUILDINGS 
a 


Think of the enormous quantities of mate- 
rials and equipment necessary to maintain these buildings. 
In addition, they must be constantly kept up-to-date, thor- 
oughly modernized and worn-out operating equipment con- 


tinually replaced. 


Here's a profitable market for you if 
your product is adaptable for main- 
tenance and modernization of these 
large buildings. You can completely 
cover this market through the adver- 
tising pages of BUILDINGS AND 
BUILDING MANAGEMENT, | the 
business paper of building execu- 
tives. 


You don't have to shoot at the 
masses in the hope of reaching a few 
who may be in a position to buy. 
Practically every reader of BUILD- 
INGS AND BUILDING MANAGE. 
MENT is interested in and has the 


power to purchase your product. 


Start 1937 off with a bang by inaug- 
urating your campaign in the Jan- 
uary issue of BUILDINGS AND 
BUILDING MANAGEMENT. 


PORTER-LANGTRY COMPANY, Publishers 


CHICAGO—139 N. CLARK ST. 


sine, Seam «Piet SE Ale take be 
amd hee ; eer e raid «'s bakee. 


ABC—ABP 


60 EAST 42ND ST., NEW YORK 


BUILDINGS AND BUILDING MANAGEMENT 


| predominance in the sale of black 
motor cars in large Eastern cities, 
and their dearth in the far West, 
where tan is the most popular “buy,” 

Red pulls better than 50 per cent 
of the 10-cent tooth brush sales, byt 
has practically no appeal on a 25. 
cent brush, while amber has, accord. 
ing to Mr. Ketcham. 

Fountain pen makers made expen. 
sive experiments to learn that a cer. 
tain green is the best selling color 
on their pens, he stated, but could 
have made the same finding at a 
fraction of the time, effort and cost 
in slow-moving merchandise through 
capable surveys conducted fre. 
quently and regularly. 


Athletes Favor Red 


“Athletes of both sexes tend to 
favor red; intellectuals lean toward 
blue; egotists glory in yellow; the 
convivial favor orange and the love. 
lorn like crimson,” Mr. Ketcham ob- 
served. “Children logically prefer 
gay, bright colors, while the old folks 
stick to dull grays, browns and 
black.” 

The benefits of knowing what col- 
ors the public is susceptible to were 
given by Mr. Ketcham as permitting 
smaller inventories and thereby con- 
fining patterns and designs to the 
most saleable ones. 

“The designers’ spring and fall 
style seasons,” he contended, “are 
merely arbitrary periods of color 
change. The consumers’ fancy rec- 
ognizes no fixed limits. When fatigue 
and boredom develop, he is ready for 
some new color.” 

While color has failed to appeal 
on electric refrigerator units, Mr. 
Ketcham expressed a _ belief that 
color, properly introduced, is not en- 
tirely out of place on the electric 
refrigerator devised for home use. 
“A ‘proper range of accent color 
variations can be provided upon in- 
expensive detachable plastic strips,” 
he said. 


Adds Smartness, Unity 


An arrangement such as this will 
provide a note of smart distinction, 
he claimed, which will also con- 
tribute to the appearance of unity 
of the kitchen. 

Mr. Ketcham recommended as 
permissible for the kitchen the use 
of stirring colors, such as bright 
reds, oranges, greens and blues be: 
cause activity in the kitchen is con- 
stant with occupation. 

“Strong colors,” he said, “serve 
to stimulate, and that is more to be 
desired than satiating browns or 
meaningless greys under such con- 
ditions. 

“Color can help to make the kitchen 
less commonplace. Housewives are 
quick to appreciate colorful, har- 
monious interiors. We all enjoy 
being in them. The right range of 
color accents may prove the enter- 
ing wedge to success in your next 
selling campaign.” 


NRDGA to Probe 
Appliance Selling 


An extensive survey to uncover 
weaknesses in the present methods of 
selling major electrical appliances 
through department stores will be 
launched in the near future by the 
National Retail Dry Goods Associa 
tion, New York. 

When the facts are in, a report will 
be rendered by the merchandising di- 
vision recommending measures to be 
followed in improving distribution 
through this channel. 


V G Products Appoints 


V G Products Company, Inc., Phila 
delphia, cleaning compounds, has aP- 
pointed United States Advertising 
Corporation, New York, to handle its 
advertising. P. F. Whitten is account 
executive. 


im | 


SALESMAN WANTED 


High grade man to sell constructive 
advertising services to daily newspa- 
pers for new department of substantial 
concern highly regarded by publishers. 
Successful sales experience in adver- 
tising or newspaper fields plus some 
understanding of local advertising prob- 


lems needed. Must have car and 
travel steadily. Liberal commission 
and renewals. Other lines not objec- 


tionable. Box 932, ADVERTISING 
AGE, Chicago. 
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“Ss fo 
= a ’ 
a 
a bh WSB Atlanta NBC 
cer S WFBR | Baltimore NBC 
: WAAB | Boston MBS 
an WNAC| Boston NBC 
- WICC | Bridgeport CBS 
WICC New Haven CBS 
l to 
ard Aas | : WBEN Buffalo NBC 
% 3 | seg : WGAR| Cleveland NBC 
efer ; < 
ols , + : WFAA Dallas NBC 
| SEASON’S a 
tng _— KVOD | Denver NBC 
= << WJR Detroit CBS 
fall 
are KPRC Houston NBC 
ions | 2 WFBM | Indianapolis CBS 
7 : : , WDAF | Kansas City NBC 
:| GREETINGS ES: = 
et ) | ; KECA Los Angeles NBC 
olor | WHAS Louisville CBS 
ips, WLLH | Lowell YN 
WTMJ Milwaukee NBC 
will 
ton, WSM | Nashville NBC 
mm WSMB |_ New Orleans NBC 
us ’ WTAR | Norfolk NBC 
_ As the holiday*séason approaches, we bid farewell to WFIL Philadelphia NBC | 
serve eS ‘ . —_ KGW Por tland NBC 
si the year that is past with thankfulness for the definite KEX Portland NBC 
— and encouraging progress it has brought. Such suc- WEAN | __ Providence CBS 
‘har has fall h 4 KSL Salt Lake City CBS 
¢ cess as has tallen to our lot, we owe to:the many aa- WOAI Sine: atlases NBC 
_ vertisers whom we have had the privilege, of serving; . KOMO | Seattle NBC 
: ‘ | | KJR Seattle NBC 
™ and we take this opportunity to express the hope that KHO Sechune NBC 
an the services we have rendered them may also have — —o ae 
i be | WMAS | _ Springfield CBS 
ae contributed to their success. With the hope that the New KVOO | Tulsa NBC 
t will 
ie be Year may be for all of us a year of continued progress, KFH Wichita CBS 
we extend to our advertisers and their agencies, and Also 
=. | | | THE YANKEE NETWORK 
ising to all who may chance to read this, our sincere wishes THE COLONIAL NETWORK 
lle its 
— for a joyous holiday season. TEXAS QUALITY NETWORK 
~T Represented throughout the United States by 
- EDWARD PETRY & CO. 
tial INCORPORATED 
i NEW YORK ° DETROIT 
ob CHICAGO ° SAN FRANCISCO 
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Price Maintenance Is Not 
Price Fixing 


The decision of the United States 
Supreme Court, upholding the con- 
stitutionality of the fair trade laws 
of Illinois and California, is an im- 
portant milestone in the development 
of the American philosophy concern- 
ing business and its regulation. Its 
importance to advertising and adver- 
tised products is so great that it will 
have numerous reflections in the 
policies of many manufacturers and 
in the development of state and na- 
tional laws affecting advertisers. 

The significant feature of the deci- 
sion, which makes it stand out from 
all other decisions of the court, is the 
emphasis laid upon the continuing 
interest of the manufacturer of a 


trade-emarked product after it 
leaves his hands and goes into 
the channels of distribution. The 


clear definition of the right of the 
maker to protect the good-will inher- 
ent in his trade-mark, through main- 
taining the price at which it must be 
sold by the retailer, is a highly im- 
portant declaration which will color 
the trend of legislation and court ac- 
tion the country over. 

The court very wisely has estab- 
lished a necessary and vital distinc- 
tion between price maintenance and 
price fixing. The latter is seldom 
good economics any more than it is 
good merchandising. Attempting to 
freeze prices regardless of the ebb 
and flow of competitive forces is a 
futile effort, in most cases, and pre- 
vents the consumer from receiving 
the benefit of the lowest prices which 
can be established by the most effi- 


cient producers and distributors. 

But price maintenance by the own- 
er of a trade-mark, as a means of 
protecting his good-will among trade 
and consumers, is an entirely differ- 
ent matter, as the court points out. 
The right of the distributors of com- 
modities, as such, without reference 
to identified brands, to establish 
prices is unquestioned, but they must 
not cut retail prices at the expense 
of the maker who has an established 
resale price schedule. 

Large retailers have opposed price 
maintenance, but business sentiment 
against the use of “loss leaders” by 
department stores and others who 
have thus traded upon established 
good-will has been growing for some 
time. The trend in that direction 
was clearly shown by the resolution 
adopted by the Associated Grocery 
Manufacturers’ Association at its 
convention in New York, reported in 
the December 7 issue of ADVERTISING 
AcE. While the independent mer- 
chant often is one of those injured 
by price cutting for advertising and 
promotional purposes, the manufac- 
turer is likewise seriously injured, 
and requires protection that will en- 
able him to maintain the good-will 
which has been built up by consistent 
advertising and promotion of his 
trade-marked, identified products. 

With the decision of the Supreme 
Court to encourage them, proponents 
cf price maintenance legislation_may 
now be expected to push renewed con- 
sideration of a national measure at 
the next session of Congress. 


The Emotional Appeal 


Col. Frank Knox, publisher of the 
Chicago Daily News, and_ recent 
nominee of the Republican party for 
vice-president of the United States, 
told the Economic Club at its dinner 
in Chicago last Wednesday evening 
that it is even more important, in 
appealing to the public, to have an 
attractive idea than one which is 
merely right. 

Without arguing the merits of the 
political philosophies represented by 
the opposing parties in the national 
election, Col. Knox admitted that the 
Democratic presentation made a 
much more powerful appeal to the 
emotions of the public than that of 
their opponents, and that it was in 
this particular that the party he rep- 


resented failed to win popular sup- 
port. 

ADVERTISING AGE, we believe, was 
the first publication to emphasize the 
fact that advertising is essentially 
an appeal to the emotions, and that 
because of this it cannot be criticized 
because it is not made up mainly of 
factual information of a catalog type. 
This point of view is now generally 
accepted, and is offered as the best 
defense of advertising against the ad- 
vocates of a purely literal analysis 
of advertising appeals. 

Advertisers must continue to tell 
the truth, but they must present it 
in a way which will make a strong 
and effective appeal to the emotions 
of human beings. 


NATURE COMPETES IN THE RAW 


> t 


l This Week 


"And don't get ahy meat for! dinner, babe—l'm bringin’ some 
, t home already cooked. 


Voice ol the Advertiser 


The Isle of Bali Beckons 


Globe Trotter Says 
It With Picture 


To the Editor: Bali—And here’s a 
spot that needs no advertising. If 
ADVERTISING AGE needs a co-editor in 
this paradise I want an option on the 
niche. 

Off tor Java and India. 

KEN R. Dyke. 
vvgy 


Cold Steel Gears 
of Industry Warmed 


To the Editor: Recent editorials in 
the Toledo News-Bee and the Toledo 
Blade, commenting on the $750,000 
bonuses to employes by the Libbey- 
Owens-Ford Company are so power- 
ful in their salute to an industrial 
organization’s employe policy that we 
felt you would be particularly inter- 
ested in reading them. 

Perhaps you will find them an in- 
spiration for comment in your own 
publication in such a manner as to 
arouse provocative thought among 
those who are able to take similar ac- 
tion of significant value to other 
communities. 


When we read of such worth while 
policies on the part of right-thinking, 
far-sighted executives it has a ten- 
dency to make the cold steel gears of 
Industry seem more like red cor- 
puscles, instills much-needed new 
confidence in men and women gener- 
ally and enables them to contemplate 
some of the better things of life as 


possible luxuries. 

We send you these editorials for 
two reasons. First, because, with the 
approach of a new year of endeavor 
and hope, it may serve to spread the 
policy that prefers to enable a work- 
man to wave an extra greenback in- 
stead of forcing him to listen to flag- 
waving promises; second, because we 
in Toledo are proud of the opportu- 
nity to distribute information about 
such an organization. 

JosepH K. CLOSE, 
Toledo Associates, 
Toledo, O. 


¥ Vv v 
Here’s How in 


an Upper Berth 

To the Editor: In the Rough Proofs 
column of your issue of Nov. 30, you 
state in part: 

“The copy-writer who turns out the 
ads for the new campaign of the 
Pullman Company will do all right 
until he reaches Item 17: upper 
berths.” 

The attached copy will solve this 


. problem: 


ADVANTAGES OF THE UPPER 
BERTH 


(1) The Upper Berth is set apart, 
is elevated, above the crowd. Every- 
body has a desire to be a step above 
the average. The Upper Berth places 
you in this position. Next time ask 
for an Upper Berth. 

(2) The Upper Berth enables you 


to spy. Just close one eye, peep 
through the curtain, observe activity 
in the aisle—and there you have an 
up-to-the-minute fashion Parade. 
Being able to spy in this manner ig , 
valuable advantage itself. Remem- 
ber, next time specify an Upper 
Berth. 

(3) The Upper Berth gives you ay 
opportunity to exercise while dregs. 
ing or undressing. You accomplish 
two things in one operation. This 
automatic exercise is beneficial ty 
both old and young. In the morning 
you develop an excellent appetite for 
breakfast; at night, a muscular 
melee, resulting in sound sleep 
while you rush toward your destina 
tion. Don’t be without an Uppe 
Berth. 

H. C. TrMMONpDs, 
Fontana, Calif 


7 FV F¥ 
Variation in That 
‘Unvarying Optimism 
. To the Editor: In view of the con- 
stant stream of unvarying optimistic 
predictions that have been issued 
lately and which promise to multiply 
as the year end approaches, it oc- 
curred to us that you might be par- 
ticularly interested in the item from 
our house publication, Grey Matter, 
which points at least somewhat in 
the opposite direction. 

The item is based on a cross-sec- 
tion of opinions obtained from the 
rexecutives of more than 200 depart- 
ment stores throughout the country. 
Under the heading “Do Signs Point 
to Business Hesitation?” it goes on 
to say: 

“Our retail contacts are expressing 
belief that seasonal contraction of re- 
tail volume after Christmas may ex- 
ceed the usual season drop. They 
definitely expect to show gains over 
previous January and February—but 
they expect that percentage gains 
will be smaller than they have aver- 
aged in recent months. On what do 
they base these views? 

“First, they believe that Christmas 
buying by the public will strain pub 
lic’s purse. Confidence may outrun 
the pocketbooks. Many homes will 
experience a ‘morning after’ when 
Christmas buying is completed. 

“Second, Congress will meet in 
January. Before the actual meeting, 
many rumors will fill the air. Some 
of these will be disturbing. N. R. A. 
Federal budget. Relief. Business 
dislikes uncertainty—and uncertain- 
ties will be rife when Congress is 
about to convene and when it actu- 
ally convenes. 

“Third, labor will be very much to 
the fore. Congress will debate im- 
portant labor legislation that may 
have important influences on prices. 
Strikes will become more frequent. 

“Fourth, initial burst of recovery 
will have spent itself. Business will 
want to regain its bearings. More 
cautious policies will prevail for a 
short time. 

“These retailers whose views are 
quoted above do not expect anything 
more than a purely temporary hesita- 
tion. In fact, they merely expect that 
the pace of recovery will slacken for 
a short time. They continue to ex: 
pect prices to rise. Their orders for 
spring are being placed much farther 
in advance and initial orders are 
larger. Their opinions strike us as 
thoroughly sound—moreover, a check 
on present spotty indications of run- 


away markets would be_ pretty 
healthy.” 
E. B. WEIss, 
The Grey Advertising Agency, Inc.. 
New York. 
. 2s 5 


Gift of the Age 


To the Editor: When a lad writes, 
“Dear Sis, I am studying advertising 
and need a publication which will 
give me the low down on what's 
what in the field,” the answer is AD 
VERTISING AGE, 

Let’s make it a Christmas present 
starting with the December 24 issue 
The necessary bill and address are 
enclosed. 


Guapyrs BLAIR, 
Editorial Dept., Prairie Farmer. 
Chicago 
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HOLLAND DRIVES AHEAD WITH 
NEWSPAPER ADVERTISING 


Record sales being set in Chicago territory with rotogravure pages 
in the Chicago Sunday Tribune 
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WORLD S LARGEST INSTALLERS OF ft 


SOME OF THE ROTOGRAVURE page advertisments run 
this year in the Chicago Tribune by the Holland Furnace Company, 
which spends more money for advertising in the Tribune than in any 
other newspaper in the country. Holland uses millions of reprints 
of these advertisments, distributing them door to door with trace- 
able results. 


RK. 


ALA. 


GA 


MISS. 


THE U.S. Real Property Inventory indicates that over 
85% of all one- and two-family dwellings with centralfheat- 
ing plants are located in the seventeen states shown in black 
on the above map. Here, in the real heating market of the 


HOLLAND SALES in the Chicago territory this season 
will pass all previous years’ sales records. Localized advertising 
in the Tribune produces voluntary inquiries from consumers 
and makes solicitations more effective. 


OMING out of the depression, the Holland 
Furnace Company looked around for the best 
advertising attack. 

It considered all kinds of media, experimented 
with several. But experience, running back sixteen 
years, recalled the successful use of newspapers. 

In 1920 Holland selected the Chicago Tribune 
to test the power of full page newspaper advertis- 
ments to back up the factory sales force and to build 
volume sales. 

The plan proved so successful that it was lifted 
bodily to every major heating market of the country. 

As a result, the Holland Furnace Company grew 
to be America’s largest manufacturer of warm air 
furnaces sold and installed by the factory. 


Enthusiastic response 
from salesmen 


So again in 1936, with markets again active, full 


pages in the Chicago Tribune touched off the adver- 
tising and sales campaign of the Holland Furnace 
Company. 

From May to September, full pages ran each 
month in the Sunday Tribune rotogravure picture 
section and in other newspapers in markets with 
the best potentials. 


Holland has made the Tribune the key newspaper 
in its entire advertising program, spending more in 
it than in any other newspaper in the country. 

Mr. Boersma summarizes the results in his letter 
above. Rotogravure pages in the Sunday Tribune 


are setting an all-time sales record in the Chicago 
territory. 


A very important factor in the success of the 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


nation, Holland concentrates its advertising in the Tribune 


and in newspapers in other cities to back up its factory 
branches and salesmen. 


campaign was the enthusiastic reaction of the sales 
force. Tribune roto pages strengthened morale, in- 
creased leads for salesmen, and made individual 
solicitations more effective. 


Tribune rates among the lowest 
in the country 


The Chicago Tribune, as evidenced by circulation 
and advertising records, is Chicago’s first news- ; - 
paper and first advertising medium. 


ass 


It alone has the reader interest and volume cover- 
age of every buying group needed to win” this 
great market. 

Ask a Tribune representative—or your adver- 
tising counsel—to lay out a program of Tribune 
advertising by which you can take full advantage 


of expanding sales opportunities in the Chicago 
territory. 
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ADVERTISING AGE 


December 14, 1936 


Similar Use of 
Article Draws 


Trade Mark Ban 


Washington, D. C., Dec. 9.—Re- 
versing a decision by the Examiner 
ot Trade Mark Interferences, the 
Commissioner of Patents today de- 
nied registration of “Starlash” for 
eyelash and eyebrow mascara, sup- 
porting opposition of The Kurlash 
Company, Rochester, N. Y., which 
has used “Kurlash” on_ eyelash 
crimpers for 10 years. 

The Examiner had held that de- 
spite the similarity of the names, 


“Starlash” could have been regis-| similar. 


lion 


fluenced 


lons. 


where, increased 36 per cent. 
ley production gained from a nomi- 
nal figure in 1930 to about 312,000 
bushels last year. 
up 22! per cent. 


“Kentucky’s 
gained last year to 53,000,000: gal- 


tered because of the marked differ- 
ences in the products named. 
However, the Commissioner relied 
upon a decision of the Court of Cus- 
tom and Patent Appeals which had 
previously reversed the Patent Office 
and denied registration of ‘‘Rotex’”’ 
on syringes against the opposition 
of the Kotex Company. Use and not 
similarity of articles was held to be 
the deciding factor, and in the pres- 
ent case, the Patent Office is ac- 
knowledging what is regarded as a 
far-reaching precedent. In the Rotex 
opinion, the court held that articles 
used for similar purposes and closely 
associated, not only in use but in the 
minds of the users, would confuse the 
purchaser if the trade marks were 


IHC CALENDAR 
ILLUSTRATION 
IN DUAL ROLE 


Chicago, Dec. 10.—Ingeniously 
combining the illustration of its 1937 
calendar with an institutional adver- 
tisement, International Harvester 
Company will herald “A New Era of 
Prosperity” to 15,000,000 farmers in 
copy to appear in Country Gentleman, 
Country Home, Farm Journal, Suc- 
cessful Farming and a long list of 


other farm papers early in the new 
year. 

The illustration selected for the 
calendar and the advertisement is 
from the painting, “The Old Covered 
Bridge,” by the celebrated artist, Ed- 
ward T. Grigware. 

“Memories of happy childhood days 
come vividly back at thought of this 
symbol of the countryside, now rare 
in rural America,” says a panel in 
the page advertisement. “Millions of 
homes will have this calendar. If you 
do not already have a copy, ask the 
McCormick-Deering dealer for one.” 


Value of Depressions 


The chief message of the company 
is one of reassurance, with deft em- 
phasis on the part I. H. C. has played 
in the progress of rural America. 


— 


TASTE SUGGESTION 


DURING AND AFTER MEALS 
SMOKE 


amels 


DONT TAKE OUR 
WORD FOR IT .. 


follows: 


“This city does about half the total 
retail trade of the State of Ken- 
tucky, and its contacts with the lower 
section of Indiana are . 

. . the chief industry of Ken- 
tuckiana is agriculture, although it 
contains a good deal of coal, lime- 
stone, natural gas and some oil... 


. . intimate 


“Kentuckiana raised nearly ten mil- 
bushels of wheat 
an increase of roughly 85 per cent 
from 1930. 


in 1935, 


Cattle population, in- 
by drouth conditions else- 
Bar- 


Rye output went 


whiskey output had 


“Automobile registrations in the city 


Bernard Kilgore, reporting conditions in 
Louisville and its trading territory of 
Kentucky and Southern Indiana, noted the 
briskness of trade in writing the Wall Street Journal as 


and Jefferson County have sur- 


passed the 1929 level. Bank de- 
posits are also greater than in 1929, 


and clearings in the year ending 
August 1 were almost 15 per cent 
above the preceding 12 months. 


“Repeal of the Eighteenth Amend- 
ment was a great blessing to Louis- 
ville . Kentucky’s whisky output 
(most of it in Louisville) was about 
2,800,000 gallons in 1933, while last 
year it had gained to 53,000,000 gal- 
lons. Distillery plants are still 
expanding. 


“The largest single influence in 
sustaining Louisville’s business in- 
dexes was probably the advent of 
the ten-cent and mentholated ciga- 
rette . Other. manufacturing in- 
dustries in this district are reported 
doing well . . . One hears reports 
here, as in other cities, of a shortage 
of skilled workers in a few lines... .” 


Now is the time to capitalize on the thriving trade of this agricultural- 
industrial market, Kentucky and Southern Indiana—using a single, low- 
cost, resultful and fully adequate medium 


Che Conricer-Zournal 
THE LOUISVILLE TIMES 


REPRESENTATIVES: THE BRANHAM COMPANY 


The Courier-Journal offers a special cloth-bound volume of ‘‘The Editorials of Henry Watterson,’’ compiled by 
Arthur Krock, to newspaper men and journalism students, while a limited supply lasts, for $1.15 postpaid. 


New “after dinner” display of R. J. 

Reynolds Tobacco Go., stressing a smoke 

fillip with the trade name also forcefully 
presented. 


Speaking of the depression, the copy 
says that “there have been other such 
times, and each has had its own rea! 
value in building up the sturdy char 
acter of millions of men and women 
—in rekindling the spirit of the pio 
neer. Agriculture and industry have 
closed a splendid year; no one can 
doubt that far greater things are 
ahead.” It continues: 

“International Harvester is old in 
years. Its generations of workers 
have aided in the building of agricul. 
ture since the day of the first McCor-. 
mick reaper, 106 years ago. It has 
prospered as agriculture has pros: 
pered and it has seen each generation 
of farm families provide itself with a 
higher and better standard of living 
Harvester is ready to go along with 
agriculture, and to lead the way when 
it can.” 

Reciprocity for Fair 


I. H. C. is also planning, in its 
1937 copy, to do a little pioneering in 
behalf of the New York world’s fair 
of 1939, which is using International 
crawler tractors in preliminary exca 
vation. A color page in Saturda 
Evening Post of Jan. 9 will pictur 
the tractor at work clearing the pat! 
for the beautiful buildings which wil 
shortly rear their heads into the 
clouds. 

This page is also the spearhead for 
many tons of advertising and pub 
licity which will roll from the presses 
in increasing volume as 1939 ap 
proaches, 


Buechner to B&B 


Thomas Buechner has _ resigned 
from Cecil, Warwick & Cecil, Inc., t 
join Benton & Bowles, Inc., New 
York, as an account executive. Prior 
to the agency connection he was al 
advertising executive of automotive 
and brewing companies. 


Joins Kelvinator 
Frances Weedman has joined Ke! 
vinator Corporation, Detroit, as di 
rector of home economics. 


For MoreSalesto  — 


CENTRAL 


WESTERN 


BUSINESS MEN Z 


The only 
business newspaper 
in the territory 
producing 35% of the 
United States 
manufactured products 


Chicago Journal of Commerce 


"The daily business and 
financial newspaper 
of the Central West” 
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Where Salesmen 


WOULD CALL... 


Air Conditioning 
Blue Book 
WILL GO/ 


[IR CONDITIONING 
BLUE BOOK will go to 
every man on whom the manufac- 
turer’s salesman would call—if he 
knew where to find them all. 
The publishers of the AIR 
CONDITIONING BLUE 
BOOK know where these men 
ire, because for more than two 
vears they have conducted the most intensive 


check among men in air conditioning ever at- 


N its more than 600 pages the AIR CONDITION- 
ING BLUE BOOK will contain— 

1.—More than 150 pages of technical reference data essen- 
tial in figuring air conditioning requirements—an_ un- 
usual feature in this type of publication. 


tors in the Air Conditioning Market,” a sur- 
vey of buyers and buying practices of this fastest 
growing industry. At the same time, full details 
will be given on copy requirements, rates, agency 
commission, etc. Write on your letterhead to 


AIR CONDITIONING BLUE BOOK 


Published by the Publishers of . 


AUTOMATIC HEAT and AIR CONDITIONING : 
DOMESTIC ENGINEERING ... THE PLUMBING and 
HEATING CATALOG-DIRECTORY 


1900 PRAIRIE AVE., CHICAGO, ILL. 


Y will want a copy of the “16,695 Fac- 


tempted. The names so gathered represent an 

invaluable market among the contractors, en- 
conditioning. 

3.—A trade name section showing every trade name by 
which products in the field are known. 

4.—The names and addresses of more than 3,500 manu- 
facturers. 


5.—Catalogs of leading manufacturers, separately indexed 
and with the names of such manufacturers identified 
for convenience throughout each of the other sections. 


gineers, large industrial users, consulting en- 
zineers, designing engineers, manufacturers, util- 
ities, and others who will specify and buy air con- 
ditioning equipment throughout 1937—the men 
on Whom manufacturers’ salesmen would call . . . 


it they knew just where to find them all. 
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ADVERTISING AGE 


December 14, 1936 


Student Poster 
Contest Draws | 
Foreign Group 


Cleveland, Dec. 9.—Twelve schools 
in foreign countries, including Ire- 
land and Czechoslovakia, have sub- 
mitted entries so far in the third an- 
nual Students’ Poster Art Exhibit 
contest to be held here in March, 


Miss L. C. Sykora, director of the ex- | 


hibit, announced today. 

The contest, staged under auspices 
of the Cleveland Safety Council has 
a unique tie-in this year with civic 
promotion. The subject selected for 
student entrants is “Your City: 
treater Cleveland.” 

Prizes totaling $500, contributed by 
J. A. Zimmer, president, Central Out- 
door Advertising Co., Inc., Cleveland, 
are divided into six classifications 
ranging from grammar schools to 
universities and art schools, with 
foreign posters to be placed in com- 
petition with those of the local stu- 
dents at the time of the exhibit. 


Studio to Move 


Meserow Studios, Inc., Chicago, has 
leased space in the 100 E. Ohio build- 
ing. 
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PRESTO! FOODS — 
APPEAR IN NEW 
SAUNDERS STORE 


First Automatic Grocery Opens 
in Memphis Dec, 19 


Memphis, Tenn., Dec. 10.—-Featur- 
ing electrically-operated service from 
the moment the customer enters un- 
til all her purchases swoop auto- 
matically into a basket at the cash- 
ier’s window, a new type of retail 
grocery will be opened here Dec. 19 
by Clarence Saunders, originator of 
the Piggly-Wiggly self-service chain. 

The new system of merchandising, 
operated somewhat after the fashion 
of restaurant ‘‘Automats,” will be 
adaptable to five and ten-cent stores, 
drug stores and warehouses, and fran- 
chises for similar grocery units in 
Chicago and St. Louis already have 
been sold, Mr. Saunders said. 

Chief advantages of the intricate | 
“key” system to be opened here, he | 


SAFETY TURNED TO SALES AID 
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Awards won by United States Rubber Products, Inc., at the annual 
National Safety Council conclave have been assembled in this effec- 
tive display in the company's Broadway show windows, New York. 
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On sheusends of outdoor post- 


ers and window displays will ap- 
pear in this coming New Year the 
Continental Seal of Lihographic 
Merit. This seal is a sign of con- 
sistency. Fi represents a constant— 


the very important Constant of 


Unchanging Qualiry. What at 


stands for protected the Luyer im 
the heights of "29 and im the depths 
of "'32—i8 Lnows no ups and downs. 
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| declares, will be elimination of 
; waste and shrinkage in perishable 
| goods since they will be refrigerator- 
encased and free from handling by 
customers; reduced operating cost 
through small number of clerks nec- 
essary, and elimination of losses by 
thievery of customers and clerks. 


Named ‘“Keedoozle” 


The store will be named “Kee- 
doozle,” derived from the fact that a 
“key” or rod is necessary for the cus- 
tomer to be able to punch out her 
purchases. 

The initial store, on Union Ave- 
nue, has a six-foot row of shelves 
with glass fronts along one wall. Be- 
hind the glass are displayed all the 
grocery items and from each of these 
items runs a decalcomania sticker, 
displaying the price, which in turn 
runs to a hole or button. 

As each customer enters she is 
given-one of the “keys’—a wooden 
rod with a hollow crystal ball on one 
end and a metal contact on the other. 
The customer selects her goods, by 
poking the rod into the hole which 
represents the product she wants. 

For example, if the customer wants 
two boxes of crackers, she inserts the 
rod in the hole and a contact is made 
which lights the crystal ball in the 
end of the rod. That gives her the 
first box of crackers. She inserts 
the rod again for the second box. 


Samples Stay Immobile 


But no goods are delivered to her 
then. She simply goes from shelf 
to shelf and punches the necessary 
holes. 


For vegetables there are refriger- 


which are cut to certain standardized 
sizes. 

After the customer has finished her 
round of shopping she goes to the 
cashier. The cashier takes her rod, 
totally different from all other rods 


hole near the checking counter. 

When the rod is inserted in the 
master hole, “things begin to hap- 
pen.” The current sets off an im-'| 
pulse which trips levers hidden high | 
above the shelves. For each time | 
the rod is poked in the shelf holes, | 
an electrical impulse is created 
which needs only the control hole 
to release. The release causes the 
goods to drop to a conveyor belt and | 
from the conveyor belt the goods | 
slide to the checker. 

As the goods drop from the series | 
of slots in which they are held, an’ 


posited by the belt at the cashier’s | 
desk, there the total bill is simul- | 
taneously delivered. 

“The store is just like a regular | 
store on the side having the shelves,” | 
Mr. Saunders explained. 
side having the cashier’s corner, the 
store has been divided into upper 
and lower levels. 
“In these upper 


levels all the 


ated cases with strings from the item | 
to the hole. The same goes for meats | 


in the store, and inserts it into a> 


| 
| 
| 


| 


| 
| 


automatic adding machine goes to/| 
work and when the goods are de-| 


“On the. 


Baltimore Advertisers 
Urge Award for Wally 


Baltimore, Dec. 9.—Mrs. Wal- 
lis Simpson, King Edward’s 
sweetheart and a former Balti- 
morean, was placed in line for 
one of its 1936 citizen’s awards, 
yesterday, by the Baltimore Ad- | 
vertising Club. : 

“The club is always inter- 
ested in advertising Baltimore 
and Mrs. Simpson has put the 
city on the map,” said E. Les- 
ter Muller, club director. 


canned and bottled goods are stored. 
When the electric contact of the key 
pushed by the customer results the 
specified goods are made ready to slide 
onto the conveyor belt. Thus all the 
items of the list are ready, waiting 
for the touch of the key into the 
master hole. The minute the goods 
drop onto a heavily padded conveyor 
belt, the automatic totaler starts.” 


Belt Assembles Items 


When the goods come to the 
cashier on the conveyor belt, Mr 
Saunders plans to have the cashier 
hand the customer her goods in a 
basket. Then the customer can take 
the goods out of the basket, compare 
the goods with the sales slip and sack 
the groceries herself. The sales 
check, which is the automatic adding 
machine’s result, itemizes each item 
as it was pushed by the customer in 
order. Scales will be at convenience 
of customers to test the weights. 


Prescription for 
Parents also Good 
Medicine for Advertisers 


CHILD A PERSON, 
SAYS DOCTOR: 
GIVES ‘DON'TS’ 


\Advises Parents to Let 
Offspring Choose Food, 
Ignore Tantrums. 


Some “don'ts” for fond young] 
parents were listed by Dr. Alwin C. 
!Rambar, professor of pediatrics at 
a rarthwenters university, before 
members of the Chicago.Association 
for Child Study and Parent Educa-§ 
i tion. 
} His counsel included these points: 
Don't invent an artificial stand- 
ard of what a child must eat “be- 


cause it’s good for him” or ‘so that 
the food won’t go to waste.” 
i d 


CHICAGO DAILY NEWS 
NOV. 10, 19386 

“Let them exercise their voluntary 
desires .. .” 
They'll do it anyway. Why not swim 
with the tide and help them make 
up their minds that your merchan- 
dise is what they want! 
750,000* “persons” from 10 to 17 
will see your message in The Open 
Road for Boys. The most impres- 
sionable market in the country. 
Ready to buy. Easy to reach. Not 
only food advertisers but all adver- 
tisers who sell to the youth market 
would do well to read the above 
clipping again. 
Then send for the book of facts 
“You Can Believe It or Not.” 


*300,000 subscribers. 750,000 
readers at a very conservative 
estimate. Did you ever see a 
copy of O.R.F.B. thrown away: 


Open Road for Boys 


729 Boylston Street, Boston 
122 E. 42nd St. 307 N. Michigan Ave. 


New York Chicago 
155 Montgomery St. 318 W. 9h St. 
San Francisco Los Angeles . 
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Again in 1936 
Good Housekeeping is ne 
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rs 


: in pages 


in lines 


i in dollars | 


By all three standards of comparison, Good House- 
keeping is the leading general woman’s magazine. 
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Give Public Flesh 
and Blood Picture 
of Business: West 


Philadelphia, Dec. 8.—In a power- 
ml expression of a dominant prob- 
ym confronting business today, Paul 
p, West, president of the Associa- 
yon of National Advertisers, urged 
industry to concentrate through ad- 
yertising on carrying to the public 
, “flesh and blood” interpretation of 
itself. 

Addressing the Poor Richard Club 
here, Mr. West stressed: 


1. Leadership has been taken 
away from business by politicians 
and others who have employed the 
very means business developed to 
sll its products—appeals in the 
rm the public wants and under- 
sands—to turn public opinion 
against business. 

9, Failure of business to recognize 
, social change and launch immedi- 


ate interpretative efforts, will mean | 


business’ doom. 


3. Action through associations or 
by a few businesses will not suffice. 
Fach business must put its best foot 
forward toward the common objec- 
tive of translating all business to the 
public. 

Present Case Better 


4. The full power of advertising 
must be employed in this new job 
of effective business interpretation 
“presenting our case a little more 
thoroughly and factually than can 
the other side.” 


Pointing out that the business 
problem for years was one solely of 
production, Mr. West emphasized 
that business met the new distribu- 
tion challenge by inspiring through 
advertising with an emotional ap- 
peal, new sympathetic acceptance. 


“Today,” he declared, “we are 
faced with a peculiar paradox. Busi- 
ness which apparently has learned so 
well how to create so much good will 
and favorable public opinion for its 
products, has not even thought of 
employing similar methods to create 
favorable public opinion of the busi- 
ness behind its products. 


“It has sat by and watched its 
leadership taken away from by poli- 
ticians and others who have em- 
nloyed the means which business de- 
veloped through advertising to turn 
public opinion against business. And 
the worst of it is that these self- 
elected leaders have for the most 
part been selling the rotten apples 
in the business barrel and making 
the majority of the people believe 
that all business is rotten.” 


Must Recognize Change 


Taking cognizance of the signifi- 
cance of the landslide Nov. 3 election, 
Mr. West declared: 


“The greatest danger to business 
in general and to advertising as a 
part of business is not the threat 
from various quarters within the 
New Deal officially nor from the con- 
suming public whose ideas of busi- 
hess and advertising are founded 
upon the doctrines so well pub- 
licized by its decriers. It is rather 
the danger of failure to recognize 
that business is no more exempt 
from change than is our social or- 
der, that they two are so inseparably 
welded that one cannot remain static 
While the other changes. 


“It is the danger of not admitting 
that we are not perfect and never 
have been, of not being ready to take 
we the new when it can be demon- 
‘trated that it is better than the old, 
of \ot being prepared to present our 
‘ase a little more thoroughly and 
factually than can the exponents of 
the other side. 
saat as business has learned how 
ee its products in terms 

ich the public could understand 
and would accept,” Mr. West urged, 
‘sae it must learn how to translate 

Self in the same fashion with an 
*Motional appeal. 


Show Human Picture 


Mi, job cannot be done by a bare 

unital of concrete facts,” he declared. 

Cold statistics will not suffice.” 
Siness has a vital story to con- 


vey to the public, Mr. West pointed 


out. 

“Your factory is filled with human 
beings, even as you and I,” he illus- 
trated. “You don’t pay them wages, 
you pay them the means of going to 
the movies, of buying clothes and a 
car—products made by other workers 
in other factories. If, through gov- 
ernmental edict or some catastrophe 
your factory were destroyed, it 
wouldn’t be one less factory. It 
would be the cessation of happiness 
to the families of the workmen whom 
you employ. It would mean that they 
could not buy the things other work- 
men are paid to make. 

“Business must be interpreted in 


(Continued on Page 34) 


‘Judge, Humor 
Weekly, Bought 
by Bourjaily 


New York, Dec. 10.—Purchase of 
Judge, 55-year-old weekly humor 
magazine, was announced today by 
Monte Bourjaily, publisher of Mid- 
Week Pictorial. 

Fred L. Rogan, former general 
manager of Judge, becomes vice- 
president of the new organization 
and G. Clayton Irwin, former sales 
manager of Barron G. Collier Cor- 
poration, has been appointed busi- 
ness manager of both Judge and Mid- 
Week Pictorial. 

The editorial staff will remain un- 
changed, Mr. Bourjaily announced, 
with Jack Shuttleworth continuing as 
managing editor under the new set- 
up. Editorial offices of the two pub- 
lications will be consolidated at 16 
E. 48th Street, New York, and pub- 


lication of Judge will be continued at 
Mt. Morris, Ill., Mr. Bourjaily said. 

With the acquisition of Life by 
Time, Inc., last month, Judge took 
over the former humor magazine’s 
features and subscription list which 
are transferred now to the new 
owner of Judge. 


Wassell Appointed 


F. Lloyd Wassell has been ap- 
pointed vice-president in charge of 
sales for Automatic Business Ma- 
chines, Inc., Pittsburgh. He was for- 
merly general sales manager of Rem- 
ington-Rand, Inc., Buffalo. 


Hutchins Named 


Hutchins Advertising Company of 
Canada, Ltd., Toronto, has been ap- 
pointed to handle the Philco account 
of Canada effective Jan. 1. 


To Fertig Agency 


Ralph Blankenbaker, formerly with 
Batten, Barton, Durstine & Osborn, 
and Calkins & Holden, has joined 
Lawrence Fertig & Co., New York. 


Radio, Newspapers, 
Get Purity Campaign 


Radio, newspapers and point of 
purchase advertising will be used in 
a 1937 campaign for Taystee bread, 
J. C. Sickel, advertising manager of 
Purity Bakeries Corporation, Chi- 
cago, announced last week. 

While this campaign will be placed 
by Blackett-Sample-Hummert, Inc., a 
part of the company’s account will 
continue in the hands of Hanff-Metz- 
ger, Inc. 


Roush Promoted 


Effective Jan. 1, Cecil G. Roush 
will become manager of the Kansas 
City office of Westinghouse Electric 
and Manufacturing Co., Pittsburgh. 
He is at present in the sales depart- 
ment in Kansas City. 


Ervin with Agency 
Horace W. Ervin, formerly with 
Metropolitan Life Insurance Co. and 
Chase National Bank, New York, has 
joined the bank copy department of 
Albert Frank-Guenther Law, Inc., 
New York. 


HERE'S A REAL MAN-SIZED MARKET 


¢ 618,336 


buyers 


e all active sportsmen 


e own 546,609 cars; 
average 12,927 miles yearly 


e own 371,000 homes 
e spend $70,200,000 yearly 


for sports equipment 


e with their families, 
spend $2,000,000,000 
annually for other 
things they need, 
use and enjoy. 

YOU CAN COVER THIS 


MARKET FOR $2.62 PER 
PAGE PER 


1000 PROSPER- 


OUS READERS IN 


Members of ABC 
275 Newbury St., Boston, Mass. 


Founders of SKEET 
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State Campaign 
Plans Inspire 
City Promotion 


Asheville, N. C., Dec. 7.—Taking a 
cue from the projected $250,000 state 
advertising campaign, a group of 
North Carolina newspapers today has 
inaugurated intra-state promotion 
campaigns, seeking to “sell” sur- 
rounding cities and counties on these 
local markets. 

The advertising campaign contem- 
plated by the state would be directed 
outside the state borders. Turning 
the idea within the state, the Ashe- 
ville Citizen and Times has launched 
a series of 21 “salutes” to as many 
counties in the Western part of the 
state in the form of full page inser- 
tions tied in with a radio program 
over the newspapers’ station WWNC. 

The promotional series is financed 
by a group of Asheville merchants 
but carries no individual names in 


the copy. Copy itself is of a compli- 
mentary nature for the honored 
town. 


At Charlotte, the Observer is pub- 
lishing a similar series featuring 
neighboring counties and the Raleigh 
News and Observer has launched a 
series directed to neighboring cities 
and towns rather than counties. 


WNEW Names Weed 
Station WNEW, New York, has ap- 
pointed Weed and Company as na- 
tional sales representatives. 


Appointed advertising and sales promo- 

tion manager of Fairbanks Morse & Co., 

home appliance division, John S. Garceau 
has had feng enpettones in 1 the field. 


i, for Dog F lend 


Vitality Mills, Inc., 
pointed Campbell-Sanford 
ing Co., Chicago, 
ing of its dog food. 


Modeling Bureau Opens 


San Francisco, Calif. 


Chicago, has ap- 
Advertis- 
to handle advertis- 


The Modeling Service Bureau has 
been opened at 116 New Montgomery, 


GIFT STUNT AIDS 
MOVIE CAMPAIGN 
OF ADVERTISERS 


Chicago, Dec. 10.—Five national 
advertisers today have launched 
screen advertising campaigns in 150 
theaters from coast to coast, utiliz- 
ing a “gift night” promotion pro- 
gram back of action scenes of their 
products. 

The manufacturers are the Chi- 
cago Flexible Shaft Company, maker 
of Mixmaster; McGraw _ Electric 
Company, Toastmaster Hospitality 
tray; Princess Pat Ltd., cosmetics; 
W. A. Sheaffer Pen Company, Life- 
time pens; and The Silex Company, 
Silex coffee-makers. 

Each film is in color, and takes 
one minute for screening. Running 
comment on product used, presented 
by the voice of a “commercial” an- 
nouncer, gives a background of 
sound. 


Arrange Lobby Displays 


As part of a five-week series, the 
manufacturer’s film is shown in the 
theater for one week. At the end of 
the week, a prize drawing is held 
for the advertised product, donated 
by the manufacturer. Each film is 


STORE DISPLAY BACKS "GIFT NIGHT" 


Window in store adjoining the Bloomington, Ill., 
for displays of "gifts" presented in sequence by five national advertisers in a new 
screen advertising campaign. 


Princess Theater is utilized 


preceded with the printed announce- 
ment, “To Be Given Away.” 

The manufacturers have provided 
special displays for theater lobbies 
and dealers. Newspaper mats are 
also being made available to dealers. 

The Princess Pat film shows a 
young girl starting upon an automo- 


bile drive with an important “date.” 


POSTER PAPER 


“(VAC-CUP-BAC. 


too, is a timely defense 
against temperature extremes 


hy \W's 


AC-CUP.BAC 


Se en dia 


~~ 
o~ 


principle} 


~~, When weather changes and ex- 
tremes put poster paper to the test, 
€(; VAC-CUP-BAC's exclusive service 
omes almost indispensable. 


VAC-CUP-BAC’s adhesive-retaining posting 


surface insures smooth winter posting. 


VAC-CUP-BAC poster paper sticks . 
despite the onslaught of snow and sleet, 
despite the pull and drag of expanding 
and contracting steel. 


230 Park Avenue, New York, N. Y. 
Public Ledger Building, Philadelphia, Pa. 


WEST VIRGINIA PULP AND PAPER COMPANY 


4 


Milwaukee, Wisconsin. 
Stanley Ekman. McCann-Erickson, Inc., 
is the agency. 


Lithographed on ‘VAC-CUP-BAC, 
Poster Paper by American Poster Corp., 


Designed by 


Here’s VAC-CUP-BAC’s 
INTER SERVICE 


ee 


The diamond-shaped 
vacuum cup an exclu- 


sive VAC-CUP-BAC 
ae he , aa 
feature, means increased 
ytd Ge Le 
sticking qualities’ —less 
te ee ace ww 
tendency to tear or fla 
GRC AY 8.3 Ra RS TOUS te 
searing CATT: months. 


35 East Wacker Drive, Chicago, Ill. 


$03 Market Street, San Fr 


ancisco, Calif. 


The “commercial” announcer points 
out that her Princess Pat make-up js 
all that the occasion requires. Ap. 
other episode is a boudoir scene, 
with emphasis on the merits of 
Princess Pat lotion. 

For promotion of Lifetime foun. 
tain pens, the Sheaffer company se. 
lected scenes in offices and homes, 
where writing tasks have been 
turned into pleasures with the aid 
of the Sheaffer product. 

Uses of the Toastmaster Hospi. 
tality tray are depicted in a living 
room episode, showing two young 
couples enjoying dancing while the 
vigilant Toastmaster keeps the toast 
for their evening snack from burn. 
ing. 

Gives Holiday Tint 


The Mixmaster film illustrates the 
versatility of this food mixing ma 
chine, showing how each part of the 
device lightens kitchen labors. To 
give a holiday twist to its lobby dis. 
play, the company has_ furnished 
theaters with special Santa Claus 
cardboard cut-outs. 

In the Silex motion picture, 4 
middle-aged couple is shown in a 
breakfast nook. They are delighted, 
the film points out, over the auto 
matic features of the Silex. Per 
sons of middle-age were chosen for 
this scene because it was felt that 
some oldsters in the audience might 
not have much faith in the ability 
of young people to recognize a good 
cup of coffee. 

The films were produced by Na 
tional Cinema Service Company, 
Oak Park, Ill., which rents the pic: 
tures to the theaters, presenting ul 
usual spectacle of theaters paying 
for advertising pictures. The present 
series will be expanded, W. C. Arter 
burn, president, said. 


Names Newell-Emmett 


The Hartford Fire Insurance Co. 
Hartford, Conn., has appointed the 
Newell-Emmett Co., New York, as its 
advertising agent. 


EVE READY 


TRADE MARK 


—a name that has always stood 
for the best in its line 

—a name that has a powerful 
pull when used as a premium. 


“EVEREADY” 
FLASHLIGHTS 


as premiums, can sell your products, too! 


NATIONAL CARBON COMPANY, INC. 
P. O. Box 600, Grand Central 


Station, New York City 
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PORTLAND 
SPOKANE 


‘s ncRAMeNs SALT LAKE CITY 


OAKLAND 
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yor ne 
o*® 
ow 
a? 
oF 


i can’t capture the rich Pacific Coast market with concentrated fire 


«ssi ~ y | on a few major centers. Although accounting for 10% of the nation’s 
} } a » y y sales, the population of this vast area is scattered. It needs a “scatter- 
| gun” attack. *Only Associated Weekly, the magazine and comic sections 
é : of twelve leading Coast newspapers, adequately gives you this type 
Y of coverage. Its circulation of 1,180,000 reaches 44% of the families in 
; ' the seven Western States of California, Oregon, Washington, Arizona, 
; aa) a | Nevada, Utah, and Idaho... and nowhere else in the United States will 
SV LA Pr, fk 
AV , | f4i 4 you find ANY OTHER magazine with such high coverage of ANY market! 
NI WA) 1) 7 I fif *Wherever they live—in hamlet or city— Associated Weekly reaches 
: 7 ; Wa // fie FAMILIES WITH MONEY TO BUY. And it gives you the merchandising 
: TPE id | iV Yf // ps f twelve local newspapers. Learn more about this market 
COU gy 


. tg to reach it; send for our new survey, Pacific Coast 
fask 


our representative to make an analysis for you. 


if - MAGAZINE AND COMIC SECTION: STABL SHES €N abt 27 y 
OFFICES: NEW YORK - CHICAGO - DETROIT + CLEVELAND - SAN FRANCISCO + LOS ANGELES 


ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR a oe AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 


- SAN FRANCISCO CHRONICLE OAKLAND TRIBUNE SACRAM 


TOU _ALOS ANGELES TIMES LONG BEACH PRESS- TELEGRAM. SAN DIEGO UNION 
PHOENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA 4E6GE 


4 SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 


2 a ae ag oo ae et Bre lant ee a 5 ay r “Te ree” . * ay : , r ‘ aa 
1% ee Ne i. et a. . ie ea afi st , De aie J : : : 
rs, ; ent. 23 ree oe eee ee Se aig ee GA, ee ; ge Bee ae : oe | i ‘ Pee yee : we 
J. ( a ee 
, - fh 
5 December 14, 1936 
~ a SS i ; 
7 i a” a 
os ‘ 4 ii. = 
é ‘ or eee YZ pee ; > a 
rr : . 
SS sy 
ae 
4 : . cena 
$s We: at, fae ad 
AN ee is 
Fr Bee 
AN ee 
a 
S eS 
l- } Ae i : ve 
f:) eer 
} 4o, we 
if ‘Ny; Pi. 
es 3 ra 
- 2 pe Cae 
, ee, 
aa Uae aa 
. jena 
Bat gat ent 
q Tey em 
. as 
ache 
ae 
. eel 
g ae 
ec oe 
B oe 
y ee, 
7) , rita a og 
, aera’ :: ce 
SOR wie 
iE ere 
wags ai 
re val ee 
e ARP . 
. * Ea 
A Pw a 
e 3a ; y ev fee 
st 4? Pe ft = Pak: = 
> o . 4 * fg won 
; & 4 JF a \ eee, 
. if 2 << fe . - / ia 4 ’ 
peak ae 
eg est 
bao oae 
cine 
paiaeegeae 
ae 
f wea 
bien : 
Sae 
oa 
a 
=i 
Be 
rence 
le ti 
s oc 5 aa 
ery 
pies 
ha =a 
can 
Sg) 
ae 
se 
— 
e . : e[-J _ 
’ fae 7 & a 9 
i” Matkets/ ¥ 
' y Bs. 4 
¥ j ae 
- y f f i oreaes 
4 eet 
a , me 
ne ii a 
| . Raha 
' PASC) 
Fon SSSR ee eon a RNa eee es See. 
(SS a 
ee 
pete 
ek: 
e.g 
a 
y! : : i a 
. g ‘ 
4 es 
. bs. 
|. gS 
| : r a 
. se mt, a 
a 
5 ae 
g i . ares 
See. 
Papas gers) 
eta Ea 
oO? ae 2 : ; . : ar ae 
et ac re - Be Se er ak tee te eae i IS an an Ce pea Sale See eee ae Fen gy ear ware ft de aR abet ap ca er bake Sy ws Ne ‘aa ee: ‘ ‘ i NE ae OR Ph % = ian Pekil pe 
fae WY Ome Se Seas Fa gS cS ey i ge io aur pion be es 9 a ee fa Re eh ge sie stata leks Po: MR le Egy oo eas Ree ere ee ‘ ¢ $ eras a AR Pe A ~ ae ieee Rea . ‘ ie e's < ing Bt ee Gem aaa a ractit 
if oe tas Peg WO are MCE atte ep NN SBIR Her ccasenn Me SY ac Rae ge eine * | aR Paes i Se ets Shes IR SRB citiechigeaeniy Ole acento» Walia Metin “cheers esii aa: Ae SOR ft “Sekt aes oh Mi Cree LM Bie aN Si. Sait eS IRM ec tL AS pane! Abe S Sah a a | oe gate uae ie Bae. os ery 4 Py EPO Ge en 
Pen: ge hve Oe er te Pate: meg RT as Mae 9 eR eS gg SU pet TS ec ML mss Se ee gs mega ra eens AG! ROSES AMA © Oe Rees CGE MAS [Sn Lanta. eee REM ee Vp RT SE ea ee 
ee ie j ek Al a aoa orks fa - Sie oe Bone ee ep 3 SNS ere A fe Be eo a EM Ce ice me Yo ge a aa ee SS Pawnee Pes ara ay See ee Shoat ey ager BERRIES 
fg aes i =f e cage 7 ; 3 : eile F 5 Shae Lie : tes ih hee SE code a2; Eee stale ike TU eget ge SaPe Kea ae so TEs DN Bes BY 


20 


ADVERTISING AGE 


December 14, 1936 


Display Made 
Mandatory in 
Chicago Lease 


Chicago, Dec. 10.—The first lease 
in a wholesale district in which the 
landlord makes certain definite stipu- 
lations as to how the tenant shall 
handle window and interior displays 
was signed this week between the 
Jackson-Franklin building and Pen- 
ner Brothers, wholesalers of men’s 
woolens. 

The lease provides that the occu- 
pants of the quarters shall have their 
windows lighted continuously during 
business hours, and that window dis- 
plays shall reach certain standards 
and be changed at stated intervals. 


Protect Investment 


All fixtures, which are to be pro- 
vided by the tenant, shall be of wal- 
nut, the lease continues. Further- 
more, woolens shall not be displayed 
on racks, but shall be shown in glass 
cases. 

The agent for the building ex- 
plained that the owners felt it neces- 
sary to make these stipulations to 
protect their investment in the 232- 
story structure. 


MEDIA ACTIVITY 
ON REGULATION 


Annual Report Outlines Legis- 
lative Objectives 


Washington, D. C., Dec. 8.—The 
Federal Trade Commission today 
made official note of co-operation of 
radio stations, magazines and news- 
papers toward eliminating false and 
misleading advertising in its report 
to Congress for the fiscal year end- 
ing June 30. 

Detailing activities of the com- 
mission and pointing to an increase 
of more than 100 per cent in the 
number of stipulations entered dur- 
ing the year, the report also urges 
three important power-enhancing 
amendments to the Federal Trade 
Commission Act as outlined in 
ADVERTISING AGE Nov. 30. 

The most important recommenda- 
tion is inclusion of the words “un- 


LAUDED BY FIC 


Spratt’s Aids Santa 
Claus for Dogdom 


Newark, N. J., Dec. 10.— 
Every dog traditionally has his 
day but Spratt’s Patent 
(America) Ltd., has developed 
a novel package making Christ- 
mas a special day for dogdom. 


When the family assembles 


around the Christmas tree, 
“pooch” may be treated to his 
or her “stocking”’ filled with an 
assortment of dog biscuits and 
a small box of Spratt’s Fibo, in 


the new holiday package being 
distributed throughout’ the 
country. 


fair, or deceptive acts and practices 
in commerce” in the section de- 
scribing unfair methods of competi- 
tion which would enable more free- 
dom and greater expedition in the 
handling of the regulation of adver- 
tising. 


Speed Court Action 


The Commission also asks that its 
enabling act be amended so that 
court review may be obtained by the 
Commission without first proving 
that its order has been violated and 
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(Md 
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ce Me 


The murders at 
Sarajevo started the 
World War. The 
photographer who 
was on the job 
made a scoop of 
the assassin who 
made history. 
Scoop advertising 
wins advance infor- 
mation that gets 
you in when the 
sales are made. 


‘Che 
GRADUATE 
GROUP 


42 alumni magazines of leading 
American colleges reaching 
250,000 graduates with one plate. 
$1500 per page 


30 Rockefeller Plaza 


New York 
CHICAGO SANFRANCISCO DETROIT 
BOSTON ™ LOS ANGELES LONDON 


-e° 


ACME 


coop advertising sells insurance too 


We didn’t believe it, but it worked. 


We knew scoop advertising sold motor cars, travel, refrigera- 


tors—major purchases people like to talk about. 


Thousands 


of college alumni send us advance information about such 


things and our advertisers scoop the sales. 


believe even college graduates. 


But we did not 
inspired by their unique loy- 


alty, would divulge their life insurance plans and thus invite 


solicitation. 


But Penn Mutual tried it 


advertised to college alumni 


through the Graduate Group. They wanted agents and insur- 


ance prospects. 
for their personnel division, thre 


ance. Leads followed up have 


They got both—eighteen hundred inquiries 


e thousand inquiries for insur- 


produced a total of $330,000 


to date. It is estimated by the advertiser that a million dollars 
worth of insurance will be written from these inquiries. 


The college graduate tells us what he is going to buy—and 


where—and when. 


Armed with this advance information, 


the advertiser has an immense advantage over his competitors. 


He “scoops the Group.” 


Send for “Little Ads from Big Agencies.” 


BAKERS BOOST BREAD FOR SLENDERIZING 


he 
mis gt 
’ ig 
+s sie 


BREAD SHOULD BE IN 
EVERY WEIGHT-REDUCING DIET 


4 suggented cedu 


BREAD 


1S YOUR BEST AND CHEAPEST 


Co-operative drive of Oregon bakers opens Dec. 15 with newspaper copy through- 
out the state aimed at women seeking to reduce. 


that the court order would be 
simultaneous with the Commission 
order obviating the need of proving 
the charges anew if a subsequent 
violation is reported by a competi- 
tor. Along this same line of put- 
ting teeth in the Commission’s or- 
ders, it is urged that they have the 
effect of judicial procedure and that 
a contempt citation may be issued 
if no court review is demanded with- 
in 60 days. 


Reviewing the activities of the 
fiscal year, the Commission report 
calls special attention to the fact 
that two-thirds of all the stipula- 
tions to cease and desist from unlaw- 
ful practices, entered into during 
the year, involved charges of false 
and misleading advertising in news- 
papers, magazines or radio broad- 
casts. 


These cases totaled 883 compared 
with 431 during the preceding fis- 
cal year and complaints for failure 
to execute the stipulations were is- 
sued in only 35 cases and in nine 
cases for violating stipulations. In 
eight cases the commission’s special 
review board recommended that 
complaints be issued without giving 
the advertisers an opportunity to 
stipulate because of gross deception 
or danger to the public involved in 
the practices in which they were 
engaged, the report shows. 


Court Sustains Commission 


None of the 15 commission orders 
carried to the United States Circuit 
Court of appeals for review were re- 
versed, the report shows. 


False and misleading advertising 
matter of all types is surveyed and 
studied by a special board known as 
the Special Board of Investigation, 
as pointed out in ADVERTISING AGE 
Nov. 30. The Commission is of the 
belief that its work in this field has 
contributed to general improvement 
in the last few years in the char- 
acter of advertising, and so informs 
Congress, in these words: 

“In reviewing advertisements in 
current publications, the Commis- 
sion, through its special board, has 
found it advisable to call for some 
periodicals on a continuous basis, 
due to the persistently questionable 
character of the advertisements pub- 
lished. However, as to publications 
generally, it is physically impossible 
to review, continuously, all adver- 
tisements of a doubtful nature; also, 
it is found unnecessary to review all 
the issues of publications of recog- 
nized high ethical standard where 
the publishers carefully censor all 
copy before acceptance. With this 
situation in mind, the Commission 
has found it of material value to pro- 
cure periodicals in cognate groups 


as to type or class, volume of circu- 


lation, and character of field of dis- 
tribution, such as agriculture, fiction, 
informational, movie, trade, sales 
promotion, and the like. Advertise- 
ments of similar character, purpose 
and appeal are thus assembled and 
reviewed to advantage in a related 
manner.” 


Avoids “Private” Fights 


In its report to Congress, the Com- 
mission states that “in its examina- 
tion of advertising, the Commission’s 
purpose is to prevent false and mis- 
leading representations. It does not 
undertake to dictate what an adver- 
tiser shall say, but rather indicates 
what he may not say. Jurisdiction 
is limited to cases which have a pub- 
lic interest as distinguished from a 
mere private controversy, and which 
involve practices held to be unfair 
to competitors in interstate com- 
merce.” 


The Commission added that it is 
“receiving the helpful co-operation of 
the nearly 600 active commercial 
and radio stations and of newspaper 
and magazine publishers generally, 
and notes a desire on the part of 
these broadcasters and publishers to 
aid the Commission in the elimina- 
tion of false and misleading adver- 
tising.” 


Retains Lorin Collins 


Larin Collins & Associates, Chi- 
cago, have been retained by Taylor 
Tube Co., Chicago, to handle its ad- 
vertising. Radio trade publications 
will be used. 


Every year over 500 chain 
grocery managers contribute sell- 
ing ideas to Dollar Pullers—the 
oldest continuous feature of any 
chain grocery publication. One 
dollar is paid for each idea ac- 
cepted. 


To reach the creative managers 
advertise in 


30,000 total circulation—C. C.A. 
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AN INTERNATIONAL DAILY NEWSPAPER 


| THE CHRISTIAN SCIENCE MONITOR 


Youth in Government: 
Dr. Dodds Finds America 
Needs Trained P< : 


Soviet Delays [First 2 


Stability 
in Pub 


aoa \-Reader C 


of American 


1vV 
es >-Reader Respo™ 


here. 
In default of 
government per 


5. 
ahd irresponsibility 1 1 
tion persons enroll e 
collees and univer 
nual product of tal q) i 
ook.” 


over! 
Eager tor 
Dr. Dodds believes 


Mr. Thwing states why 


the Monitor is a Superior Advertising Medium 


Speaking before the Association of National Advertisers at White Sulphur 
Springs, West Virginia, October 9, on “The Complicated Business of Making 
Advertising Pay,” Walter E. Thwing, President of Walter E. Thwing, Inc., New 
York advertising agency, said: 


‘**May I demonstrate what I mean by ers, not for its advertisers and that 
‘Influence’ with a specific example? I very fact makes it a superior advertis- 
don’t know of a better one than The ing medium. It demonstrates the prin- 
Christian Science Monitor. I don’t hap- ciple that a policy of reader service 
pen to be a Christian Scientist and ’m automatically produces advertiser 
thinking of the Monitor simply as a_ service. Monitor circulation has ex- 


que CHRINTLES SCIEROR PORLIGNING SOCIETY BOSTON, TUESDAY, OCTOBER 27, i996—VOL. XXVUL 


\onc aprox { Far LeTasemar 


Gives Nation 
erty Pledge; 
nt Off Again 


edt Qasatiae Says People’s | 
alk | Money Used to Create 
‘Sinister’ Machine 


Ly ate Assailed 
n Philadelphia Talk 


By Erwin D. Canham 
Staq Correrpondent of 
The Christian Scsence Monitor 

PITTSBURGH, Oct. 27-—Besier- 
ing the Keystone State fore and aft, 
Gov, Alfred M. Landon arrived here 
today for a speech on “Parieyiam," 
or the spoils system. after & roar- 
ing, enthusiastic rally in Philadel- 
phia last night. when he roused tne 
eastern forces of Republicanivn 
with a flery speech on waste and 
extravagance in government 

Here, in the industrialiaed Alie-~ 
gheny hills. there may not be ex- 
actly the same kind of Republicen 
loyalities as urevail in the roll- 
suburban communities around 
elpbia. But it is here that’ 
must be converted If Governor 
ion is to carry Pennsylvania, 
this State is vital to 6 national 


Branch Offices: 


daily newspaper and an advertising 
medium which has demonstrated the 
soundness of some of the principles 
we’ve been considering. 


“‘Most advertisers who have used the 
Monitor know that it is characterized 
especially by three qualities — first, 
reader confidence in the paper and in 
its advertisers; second, reader respon- 
siveness to the advertisers; third, the 
high credit quality of the orders it pro- 
duces. 


“Right now I am primarily inter- 
ested in what creates these qualities. 
And here I think is the answer to that: 
The Monitor is published for its read- 


perienced a slow, steady growth with- 
out pressure of any kind. Its value per 
thousand is just as great as it was when 
its circulation was half as much. 


“Monitor discrimination in the ac- 
ceptance of advertising is highly devel- 
oped. Much is refused. Much is edited. 
Once more we have as a result reader 
confidence and responsiveness. Moni- 
tor editorial policy informs, encour- 
ages, stimulates. That is why it makes 
potential customers for those of us 
who have worthwhile merchandise or 
service to offer — but the making of 
potential customers is a by-product. 
and that is as it should be.” 


THE 


CHRISTIAN SCIENCE MONITOR SE 


Published by The Christian Science Publishing Society, 
Boston, Massachusetts 


New York, Chicago, Detroit, St. Louis, Kansas City, San Francisco, 


Los Angeles, Seattle, Miami . . . London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


Blackstone Studios 


Walter E. Thwing 
President, Walter E. Thwing, Inc. 


The Christian Science Monitor 
Advertising Dept. AA 
One, Norway Street, Boston, Mass. 


Please send me a free copy of the 24-page booklet 
containing Mr. Walter E. Thwing’s address, “The 
Complicated Business of Making Advertising Pay.” 
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Fischel Promoted 


Victor A. Fischel has been ap- 
pointed vice-president of Lincoln Inn 
Distilling Co., New York, L. B. Da- 
vis, vice-president of Seagram Dis- 
tillers Corporation, announced. Mr. 
Fischel was formerly manager of 
New York City division of Seagram- 
Distillers Corporation. 


" Dunbaugh with Agency 


F. M. Dunbaugh, Jr., formerly 
vice-president of Griscom-Woodyard 
Publications, has joined Albert 
Frank-Guenther Law, Inc., New York, 


and will specialize in travel and re- 
sort advertising. 


These typical cities 


Parents’ 
increased the 
of the metropolitan New York edition 
effective April, 
vertising rates have been 
$425 per 
on orders placed currently. 


to 55,000, 


“Herald-Observer” 


Herald-Observer, Concord, N. C., es- 
tablished in 1935 as a semi-weekly, 
became a daily Dec. 10. 
published every day except Mondays. 

Zack L. Roberts is publisher and 
Ray Hull advertising manager. 


“Parents’”’ Adjusts Rates 
Magazine, New York, 


page, 


in the Salt Lake Market 


Area are widely separated — geographically. 
Yet they, and all other communities within this 


vast trade territory, are as one 


And business is the best in years. 


*% A FOUR-STATE 
people with a per 
above the national average in retail sales. 


* 


K 


SINGLE 


-commercially! 


More 


than 


RECOGNIZED 
NCE, There’s no other way to explain 
the fact that more people pay more money 


for 'Tribunes 


other six newspapers in this area. 


grams rate per line per 100,000 circulation 
of 


IS 


MARKET 


~ a 


The Salt Lake Tribune 


MORNING AND SUNDAY 
National Representatives: 
REYNOLDS-FITZGERALD, INC. 

New York Detroit 

Chicago San Francisco 

Philadelphia JL os Angeles 
Seattle 


LOW 


\! 4 


one 


MILLINE 


the lowest in the publishing field. 


MEDIUM COVERAGE. 
Salt Lake Tribune-Telegram is the one 
metropolitan medium effectively serving this 
rich, responsive market. 


Becomes Daily 


SPEND $350,000 
ON CENTENNIAL 
ADVERTISING 


It will be 


has 


: San 
circulation guarantee 


Antonio, Tex., Dec. 7.—Com- 
plete scope of promotion activities 
for the Texas Centennial was dis- 
closed today with the report of 
Charles T. Roster, state publicity de- 
partment director, showing $350,000 


1937. Ad- 
adjusted to 


effective Sept., 1937, 


three-quarters of a million people, talking the 
same buying language, reading the same metro- 
politan newspaper, are worth cultivating. That’s 


why, in the Salt Lake Market, the word is 
fourward. . 
MARKET. 784,624 


‘apita buying ability 15% 


The 


READER INFLU- 
and ‘Telegrams than for any 


RATE. 


‘Tribune-Tele- 


F salt ile Telegram 


EVENING ONLY 
Color Representatives: 
Member, ASSOCIATED WEEKLY 
New York Detroit 
Chicago San Francisco 
Cleveland Los Angeles 
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41,000 LINE ADVERTISEMENT 
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Kenneth Collins, assistant to the president, Gimbel Brothers, New York, stands by 
as the record 40-page advertising section for Dec. 6 is run off the Herald-Tribune 
presses. 


spent for paid advertising and $150,- 
000 devoted to department operating 
expenses. 

Another interesting angle of the 
report was the “estimated” newspa- 
per publicity value at $10,000,000 and 
a breakdown of articles on the cele- 
bration in magazines, as disclosed by 
reports of the department’s clipping 
service, and radio network tie ups. 

The advertising and publicity cam- 
paign was in effect for 15 months, 
starting in August, 1935, and contin- 
uing to the close of the Centennial. 


Get 5,000,000 Inches 


Clipping services, which were em- 
ployed only a part of the time, re- 
turned more than 1,000,000 column 
inches on Centennial subjects appear- 
ing in newspapers throughout the 
country, while magazine articles, 
stories and news items on which no 
return was made, brought the total 
to an estimated 5,000,000 column 
inches for the period, according to 
the report. 


The division of literature distribu- 
tion and travel information reported 
a distribution of 8,750,000 pieces of 
Texas literature and promotional 
matter. Inquiries were received from 
every state in the Union and from 56 
foreign countries, reaching as high 
as 2,500 inquiries per day at times. 


In addition to the publicity pre- 
pared by the staff of the publicity de- 
partment, numerous national manu- 
facturers and exhibitors prepared ad- 
vertisements, tying in with the event. 

The report of the periodical divi- 
sion showed that 167 magazines with 
a combined circulation of 31,747,671, 
carried stories on the Centennial, the 
material published consuming 478 
pages, with an estimated value of 
$352,003. 

Pay Line Charges 


The radio division achieved con- 
spicuous success in securing the co- 
operation of both the National 
Broadcasting Company and Columbia 
Broadcasting System, the report said, 
in addition to scores of sectional net- 
works and individual stations. In 
each instance time on these stations 
was furnished without charge, the 
state department being requested to 
pay only line charges. 

Roy Miller, Corpus Christi, was 
chairman of the State Centennial ad- 
vertising board. Other members 
were Arthur L. Kramer, Dallas; and 
Gen. John A. Hulen, Fort Worth. 
Tracy-Locke-Dawson, Inc., Dallas 
advertising agency, handled advertis- 
ing accounts. 


Leonard Names Three 


W. R. McAllister has been ap- 
pointed Southeastern representative 
of Leonard Refrigerator Co., Detroit, 
with headquarters in Atlanta, Ga. 
Don C. Rulo is Midwestern represen- 
tative in Ft. Wayne, Ind., and Wil- 
liam J. Geiger, Middle Atlantic, in 
Philadelphia. 


| Integrity Moves 

Integrity Advertising Service, Phil- 
adelphia, has moved to larger quar- 
ters at 1113 Otis Bldg. 


Birdseye Gets 
High Post with 
Santa Fe Lines 


Chicago, Dec. 10.—Appointment of 
Roger W. Birdseye as general adver- 
tising manager of the Santa Fe Rail- 
way, retroactive to Dec. 1, was an- 
nounced today. Mr. Birdseye suc- 
ceeds the late Carleton J. Birchfield, 
to whom he acted as assistant. 

Mr. Birdseye received his early 
training with Stephen T. Williams & 
Staff, New York, pioneers in the use 
of highly personalized direct mail. He 
then served American Real Estate 
Company and H. E. Lesan Advertis- 
ing Agency. 

After the war, during which he 
served with the Canadian Expedition- 
ary Forces, he became assistant to 
the vice-president in charge of adver- 
tising, Guaranty Trust Company, 
New York, which at that time main- 
tained the largest financial advertis- 
ing department in the world. 

He joined the Santa Fe in 1925 as 
special representative. Later he cre- 
ated a direct mail division for the 
company and a year ago became as- 
sistant to the general advertising 
manager. 


“Farm Journal” Expands 


Its Western Offices 


The Chicago office of Farm Journal, 
Philadelphia, was expanded in a 
move caused by purchase of the 180 
N. Michigan building by Interna- 
tional Harvester Company. Farm 
Journal has moved from the 17th to 
the 22nd floor, doubling its floor 
space. 

International Harvester Company 
will occupy several floors of the 
building after alterations, many ad- 
vertising offices being forced to leave 
their old quarters for new ones on 
other floors. 


BUSINESS. 
PUBLICATIONS 


IN THEIR 
DIFFERENT FIELDS 


FIRST 


ON YOUR 
TRADE SCHEDULES 
THE HAIRE PUBLICATIONS 


“(LUGGAGE AND LEATHER GOODS. 
comser 
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1170 BROADWAY, NEW YORK 
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ADVERTISING AGE 


To date each issue of LIFE has sold out in short order 
—in spite of the fact that nearly twice as many copies are 
being printed as the editors had first hoped to sell—in spite 
of the fact that LIFE’s specially designed presses are being 
taxed to capacity, made to squeeze out increased quantities 
of each issue. 

This continued evidence of extraordinary interest, sup- 
ported by thousands of enthusiastic reader letters and tele- 
grams, proves that people are buying LIFE because they 
like it. 


* * * 


...dike LIFE’S Pictures_»big and little pictures, candid and 
revealing pictures, pictures that draw laughter, inspire pity, important 
pictures and pictures just pleasant to look at. “In LIFE, I experienced a 


new thrill . . . the most artistic and exciting book I now own,” writes Sub- 
scriber P. N. Constable of Durham, N. C. 


...dike LIFE’S News-news that can be best seen, best 
grasped and enjoyed through pictures—from up-to-the-minute events at 
home to strange happenings in distant lands. Writes James Montgomery 
Flagg: “It is fascinating. It's all the newsreels on your knee!” 


.-- like LIFE’S Human Interest ike meeting peo 
ple, face to face, from all over the earth—living, suffering, working, playing 
with them. Henry Pringle, winner of the Pulitzer Prize, exclaims: . . . the 
historians of two decades hence will examine the issues of LIFE as a prime 
source of knowledge recording the troubled and exciting world in which 
we live.” 


..-like the way LIFE is printed its tich smooth 
paper, its jet black ink that makes pictures live, its large page size that 
makes beautifully printed pictures appear at their best, its color pictures 
that so faithfully copy the world’s best paintings—"It is magnificent,” 
writes Book-Publisher Richard Simon of Simon and Schuster. 


...like LIFE’S Price-—ihey compare it with magazines of 
many times LIFE’s ten cent price; and thousands of readers chorus, in 
written eulogies, “How can you do it for a dime!” Mrs. Glenn Hunter 
writes from Prescott, Arizona: “It is the finest publication on the market, 
and puts many a more expensive magazine to shame. I shall never miss 


LIFE 


~ ADVERTISING OFFICES: 135 EAST 42ND ST., NEW YORK 
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White to Issue 


“Western Angler” 


The Western Angler & Hunter, 
formerly Western Angler, will be 
published monthly by Harold W. 
White at Kamloops, B. C. 

D. Ross Squire Co., Vancouver, B. 
C., will represent the publication on 
the Coast. 


Spintex Introduced 
Spintex, a new type of battery 
separator, has been announced by 
Globe-Union, Inc., Milwaukee. Itisa 
compact model of rubberized fabric 
and ribbed. 


Arnolds Returns 


Peter E. Arnolds has been appoint- 
ed sales manager of Prima Co., Chi- 
cago, brewery. He was formerly 
with Prima for 17 years, and for the 
last two years was vice-president and 
sales manager of Bismarck Brewery. 


Set Conclave Dates 


American Pulp and Paper Mills 
Superintendents Association wil] 
hold the annual convention June 23- 
25, 1937, in Springfield, Mass., on the 
Eastern States Exposition grounds, 
and will have on display 170 booths 
of equipment. 


STRONGER COPY 
CONTROL URGED 
BY MCREYNOLDS 


New York, Dec. 11.—‘“‘An aggres- 
sive, courageous, clean-cut fight in 
defense of the rights of honest and 
legitimate advertising” was pledged 


RN, 


ott 


@ RARE EDITIONS, 


READER RESPONSE, 


and 


e READER RESPONSE is the best measure of the 
efficiency with which any magazine delivers 
your advertising message to the people you 
want to sell. Here are examples of THE FAMILY 
CrrRcLE’s unusual reader response: 


RARE EDITIONS. ... We ran an interview by Rae 
Norden Sauder with Dr. A. S. W. Rosenbach, 
the most famous book dealer in the world, who 
has bought and sold millions of dollars’ worth 
of rare editions and original manuscripts. Too 
highbrow for THE FAMILY CIRCLE readers? Not at 
alll! Hundreds of letters came to him from our 
readers; letters are still coming in. Says Dr. 
Rosenbach: “The response has been remark- 
able.” And he should know, because he has 
written many articles himself for the oldest and 
largest magazines in the country. 


FAMOUS ACTOR AND POPULAR AUTHOR AMAZED. ... 
Readers of THE FAMILY Crirc_e keep their copies 


= FAMILY CIRCLE 


‘ eft 
Ake ge Ve ena 
mex ae 


a 
ws? ’ \a 
ire a ¥ 
< 


from week to week. from year to year, because 
they value them. Proof? Walter Huston, stage 
and screen star, and Richard Connell, movie and 
magazine writer, still get letters about interviews 
with them published more than two years ago. 


A THOUSAND LETTERS A WEEK, AND MORE, TO OUR 
EDITORS. ... Letters to THE FAMILY CIRCLE editors 
average more than a thousand every week. 
Nearly every writer whose work has appeared 
in THE FAMILY CIRCLE tells a story of extraordi- 
nary reader response. 


Our ADVERTISERS .. . report extremely low cost 
per inquiry. Why not take advantage of the pull 
which this unusual weekly magazine has with 
its readers? Send your advertising message to 
THe Fammity Circte audience of 1,508,600 active 
buying families. Rates are only $2 per page per 
thousand circulation. THE FAmMILy Circle MAGA- 
zine, 400 Madison Avenue, New York. Offices 
also in Chicago and San Francisco. 


CIRCULATION AT THE POINT OF SALE 


COFFEE WON'T FLY IN THE AIR 


Indicating the new stop-cocks on Thermos bottles which prevent coffee from boil- 
ing over in high altitudes, Anita Louise, picture star, anticipates the new “hot 
meals aloft" featured in promotion by TWA. 


in behalf of the Advertising Federa- 
tion of America by E. H. McRey- 
nolds, president of the Federation, 
in an address yesterday before the 
Advertising Club of New York. 


Mr. McReynolds intimated that the 
Federation would soon offer a solu- 
tion to the problem of censoring ad- 
vertising copy, and added the warn- 
ing that government’ regulation 
would be imposed if some action is 
not taken by advertising men. 

He praised highly the voluntary 
efforts in this direction by newspa- 
pers, magazines, outdoor advertising 
and radio, but remarked that much 
remains to be done. 


Take Undue Rap 


The disclosures about refunds, dis- 
counts and rebates, disguised as ‘‘ad- 
vertising allowances,” prior to the 
passage of the Robinson-Patman act, 
were a blow below the belt to adver- 
tising, which was innocent, in Mr. 
McReynolds’ opinion. 

“We don’t want any more of other 
people’s dirty linen labeled ‘adver- 
tising’ when it goes to the laundry,” 
he said. 

Advertising should not be singled 
out for atttack because it has “bad 
boys,” since they are found in every 


business, and law, medicine and 
banking as well, Mr. McReynolds 
asserted. 


At the same time, he emphasized 
that trickery, exaggeration and un- 
fairness must be eliminated from 
advertising, in order to establish and 
maintain public confidence. There is 
too much of the “fear motif’ and 
“magic” claims in advertising today, 
but education within the ranks may 
be sufficient to correct these abuses, 
he suggested. 


Help Save System 


Mr. McReynolds recalled the em- 
phasis placed by many speakers at 
the Boston convention of the Fed- 


eration on the need of industry and 
business to sell itself to the public, 
and cited the current institutional 
campaign of the railroads and the 
National Association of Manufactur- 


Type History, 
Uses Given in 
New Portfolio 


Detroit, Dec. 10.—Distribution of 
an elaborate new series of type port- 
folios, interpreting the application of 
type faces and giving their historical 
background, has been launched today 
by George Willens, Detroit typogra- 
pher. 

With each family treated separate- 
ly, the series is to be issued twice 
monthly with plans under way to ex- 
pand distribution through other 
printing houses in principal cities of 
the country. 

Designed primarily for practical 
assistance to art directors, produc- 
tion men and copy writers, the series 
will treat in turn Caslon, Bodoni, 
Garamond, Goudy, Cheltenham, Co- 
chin, Cloister, Cooper, Gothic and 
sans serif faces. 

The portfolio, arranged for perma- 
nent filing, is a four page folder with 
a pocket containing reprints of ac- 
tual advertisements in which the sub- 
ject type face and complimentary 
faces are correctly used. L. P. Liv- 
ingstone and Blount Slade, Grace- 
Bement, Inc., Detroit, created the 
folder. 


————s, 


ers as examples of this trend of 
thought. 

“If the profit system survives, ad- 
vertising will be one of the major 
factors in saving it,” he said. 

He stated that there is a need for 
good legislation which does not ham- 
per advertising or restrict it unfairly 
and that to this purpose the Federa- 
tion created a national legislative 
committee in September with Mason 
Britton, of McGraw-Hill Publishing 
Company, at the head, and commit- 
tees in each state, to function locally. 


Nathan to Hotel 
Theodore R. Nathan, former agency 
account executive, has been named 
director of sales and public relations 


|at Hotel Edison, New York. 


HELP YOUR DEALERS SELL YOUR PRODUCTS 


50,000 building contractors add action 
PRACTICAL BUILDER. wi 


_— 


PRACTICAL 
59 E. Van Buren St. 
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BUILDER 
CHICAGO 
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“A GREAT MANY THINGS 


HAPPENE D 


IN CHICAGO TODAY!” 


Vy 


LATT LEWIS, described as diminutive and weather-beaten, was city 


editor of The Chicago Daily News in 1880. And The Daily News, - 
founded but five years before, had become so much in demand both 


by readers and advertisers that press facilities were taxed to their limit. 


Until new printing equipment could be installed, the news columns 
were “tight” and stories had to be condensed. 

It was under such circumstances that the emotional Platt Lewis once bounded out 
of his chair, threw a handful of copy on the floor, stamped on it, and bellowed through 
his mustache: “It won’t be long before we'll only have room to print, ‘A great many 
things happened in Chicago today!’” 

But this day never came. For The Daily News kept ahead of the times. And from 
the very founding, it has been dedicated to the independent publication of the news. 
Last November 14, a nested of the Illinois Press Association ranked The Daily 
News first in general excellence among metropolitan newspapers of Illinois. 

Of particular interest to advertisers, The Daily News has both MORE and 
BETTER Home Coverage than any other Chicago daily newspaper. Over 410,000 


able-to-buy families welcome The Daily News into their homes every evening. 


~*~ THE CHICAGO DAILY NEWS 
Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


ee 


Georce A. McDevitt Co., Eastern Advertising Representatives - 444 Madison Avenue, NEw YorK - 12 South 12th Street, PHILADELPHIA 
James L. Lenox, Eastern Representative, Photogravure, Color Comics and Retail - 444 Madison Avenue, NEw YORK 
' J. Ray Scovaro, Jr., Manager Detroit Office - 4-119 General Motors Building, DETROIT 
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J ohns- Manville 
to Back Model 
Home Campaign 


(Picture on Page 55) 
New York, Dec. 11.—Johns-Man- 
ville will increase its advertising 


budget on building materials by at 
least 20 per cent in 1937, H. M. Shack- 
elford, sales promotion manager, to- 
day told salesmen at the annual con- 
vention here. 

The selling program devotes in- 
ereased attention to the training of 
salesmen in the building materials 
field to sell housing, through the 
Housing Guild division of Johns- 
Manville Corporation. 


Another phase of Johns-Manville’s 
promotional work in 1937 will be the 
placing of 600-line advertisements in 
local newspapers to support model 
homes built in accordance with the 
triple insulatien principle. 


To encourage additional] local ad- 
vertising, dealers will be supplied 
with a “build-your-own” advertise- 
ment service in which suggested lay- 
outs and a catalogue of ideal illustra- 
tions will be furnished. Copy is to 
be prepared by the individual dealers 
to fit their local needs. 

Mr. Shackelford also announced 
that a talking motion picture will be 
made available, for consumer audi- 
ences. It is designed to show cus- 
tomers the many possibilities for 
home remodelling and new construc- 


tion, featuring Beverly Bayne and 


James Spottswood in a human inter- 
est plot and love story. 


Lurelle V. A. Guild, industrial de- 
signer, was retained to prepare 20 
special sets showing roomp before 
and after they were remodelled in 
the film, while Rolland A. Gallimore, 
New York architect, supervised the 
remodelling of an entire house. A 
complete exploitation and promotion 
campaign will be supplied to dealers 
booking this picture. 


The sales convention itself was 
dramatized throughout with playlets, 


skits, black-outs and movies, in 
which many company’ executives 
starred. Jo Mielziner, a Broadway 


stage designer, designed a collaps- 
ible setting tr the Johns-Manville 
dramas, which will be shown in other 


cities during December and January. 


Urge Business 
to Give Labor 
Bigger Share 


Chicago, Dec. 10.—More liberal 
treatment of labor, with more general 
distribution of national prosperity, 
was recommended to business by 
leading financial editors who ad- 
dressed the Economic Club of Chi- 
cago at its dinner at the Palmer 
House last night. 

Speakers included Col. Frank 
Knox, publisher of the Chicago Daily 
News, and guest of honor; Phil S. 
Hanna, editor of the Chicago Journal 
of Commerce; Royal F. Munger, fi- 


—— ee — 


the wrong side 


the ledger. 


the naborhood 


ret 
q® bs 


SELECTIVE POST 
IN NABORHOO 


GRAYBAR BUILDING 


@ For some products, 


the tracks means 
the right side of 


Criterion Service 
enables you to ad- 
vertise your product 
to logical buyers, 
at the logical time, 


in the logical places. 


@ Criterion Service does its 
close-to-sales advertising 
in any kind of naborhood 
you specify —factory or 
white collar, slum or 
suburb, foreign language 


or negro— always in 


centers where people see it, 


react, and buy. 


Send for “America Goes to 
Market.” It explains scientific 


naborhood advertising. 


CRITERION ADVERTISING CO., INC. 


of 


shopping 


oe 4 Yy, 
<e 


ADVERTISING 
PPING CENTERS 


* NEW YORK 


“makes all other forms of advertising and selling more productive 


PROMOTED 


Jack Nelson, formerly with Billboard and 

recently appointed general sales man- 

ager of Rock-Ola Manufacturing Cor- 

poration, has been named vice-president 
of the company. 


nancial editor of the Chicago Daily 
News, and Robert P. Vanderpoel, fi- 
nancial editor of the Chicago Ameri- 
can, 

Mr. Hanna discussed the labor 
situation, and said that a show-down 
is coming. He urged business to do 
as good a job of selling the system 
under which it operates as it has 
done in selling its products, through 
the use of advertising. 

Mr. Munger urged the development 
of economic democracy by a more 
widespread ownership of industry by 
the workers. The man who owns a 
part interest in the tools he uses is 
less likely to leave his job, he point- 
ed out. 

Mr. Vanderpoel said that in his 
opinion the Federal budget can be 
balanced, and that if increased pros- 
perity is spread down through the 
masses, there may be a reduction of 
taxes. 

“Business and industry,” said Mr. 
Vanderpoel, “must see to it that the 
masses share more generously in the 
reviving good times, or the adminis- 
tration, through its taxation powers, 
will undertake the job.” 


Agencies for Pompeian 


The recently reported appointment 
of Charles Dallas Reach Company, 
Newark, by Pompeian Company, 
Bloomfield, N. J., applies only to its 
Milk Massage cream. The remainder 
of the line continues with Topping & 
Lloyd, Inec., New York. 


Reed’s New Title 


Tod Reed, advertising manager of 
yeneral Household Utilities Co., Chi- 
cago, has been appointed assistant 
sales manager in charge of advertis- 
ing. 


Joins Benton & Bowles 


John McGuire, formerly president 
of Roberts-Randall Corporation, has 
joined Benton & Bowles, Inc., New 
York, as a research executive. 


Does A Tall 
Selling Job! 


Your merchandise—illustrated 
in actual colors on Newsprint. 
That’s Newscolor’s story. A 
resultful, inexpensive way to 
tell consumers your story. Send 
for samples. 


SHOPPING NEWS 


CLEVELAND, OHIO 
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SIX of the Nation’s mammoth stadiums 


Visualize a crowd large enough to 
fill these six mammoth stadiums at 
one time— 


Harvard Stadium... . 55,008 
Yale Bowl ,..... . 80,000 
Rose Bowl (Pasadena) . 80,000 
Brown Univ. Stadium . . 32,000 
Notre Dame Stadium . . 55,000 
Univ, of Chicago... . 60,000 


Total... ... . 362,000 


and you have a true picture of the 
vast number of men and women 


who buy Uhe Boston Post every 
day. 


would be needed to hold all 


the men and women who buy 


he Woston Bost 


EVERY DAY 


Net paid daily average circulation for 6 months ending Sept 3. 1936 


There 1s 

NO SUBSTITUTE 
for the LARGEST 
‘CIRCULATION 

in New England. 
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ADVERTISING AGE 


December 14, 1936 


“Washington Times” 
Adopts New Scale 


A new scale of pay for editorial 
workers has been adopted by the 
Washington Times. Those with three 
years’ experience will receive a 
minimum of $8 per day of eight 
hours. The minimum for others is 
$25 per week. 

Sick leave with pay, vacations with 
pay, and dismissal pay are other fea- 
tures of the new policy, announced 
by Arthur G. Newmyer, publisher. 


Runs Section on Pan- 
American Relations 


Review of Reviews for December 
includes a 22-page section by Dr. Al- 
bert Shaw, editor, on the past of Pan- 
American relations and brings the 
history of international negotiations 
to date. 

Other articles in the section pre- 
sent the story of countries, open 
people, governments and _ business 
prospects in South America, 


Walker Acquires 
Scotch Companies 


Hiram Walker-Gooderham & Worts, 
Ltd., Detroit, have acquired control- 
ling interest in Jas. & Geo. Stodart, 
Stirling Bonding Co., and George Bal- 
lantine & Son, Glasgow, Scotland. 

Brands involved include Stodart’s 


Rare Old Highland, Gaelic Old Smug- 


FIRST PRESIDENT 


ad 
il 


Frank R. Coutant, Pedlar & Ryan, Inc., 

research director (left) and first presi- 

dent of the newly formed American 

Association of Marketers, with Paul T. 

Cherington, Cherington & Roper, also an 
officer of the new body. 


ot 


Earlier pur- 
Chief and 


gler and Ballantine’s. 
chases included Scottish 
Barclay’s. 


ANSWER CHARGE 
OF MISLEADING 
AUTO RATE COPY 


Washington, D. C., Dec. 10.—De- 
fenses against charges of false and 
misleading representation of deferred 
payment plan interest rates on auto- 
mobile purchases, were issued this 
week by automotive executives. 

The charges were made by the Fed- 
eral Trade Commission in complaints 
against 17 automobile companies and 
four automobile financing companies, 
alleging unfair competition in adver- 
tising auto financing and highlight- 
ing the allegation that the 6 per cent 
annual time payment plan advertised 
is virtually 12 per cent. 

Replying to the charge, Alfred P. 
Sloan, Jr., president of General Mo- 
tors Corporation, declared that the 
General Motors Acceptance Corpora- 
tion’s 6 per cent time payment plan 
is a flat multiplier and not 6 per cent 
interest and that “the greatest care 
has been exercised to distinguish be- 
tween 6 per cent as a multiplier and 
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95.045 
PORT HURON 


279.177 
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5.772 
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3.9% 


193.549 
KALAMAZOO 


many a long moon. 


New York 
I. A. KLEIN, Inc. 


This year the holidays will bring 
Detroit business one of the best 
opportunities in years. 
cause there is more money to spend 
in Detroit and a cheerier spirit at 
home than at any time since 1929. 


Detroit has not had a holiday sea- 
son such as this promises to be for 


TROIT IS THE FOURTH MAR- 
KET OF AMERICA. 


In the trading area, which con- 
tains 47.80% of Michigan's popula- 


tion The 


newspaper. 


Why? Be- 


has been: 


AND DE- 


Detroit. 


The Detroit News 


THE HOME NEWSPAPER 


Detroit News has the 
largest circulation of any Detroit 
The News has one of 
the most remarkable advertising 
records ever achieved. During the 
last 22 years its position nationally 


First in total -advertising—7 times 
Second in total advertising—8 times 
Third in total advertising—5 times 


The News opens one of the richest 
home markets in the country to you. 
76% of its great city circulation is 
home-delivered to the greatest 
portion of buying-power homes in 


Chicago 
J. E. LUTZ 


TAX COLLECTING 


DON'T BECOME 
A TAX DELINQUENT 


All those whe heven? paid their 1936 City and 
Schow! Toss end Weter Chorges by Oocember 
2, 1936, will become tax delingvents 

The low requires thus office ‘0 publish the nomes 
of olf delinquent taxpoyers December 3! 1936 
is the deodiine when '936 taxes ove deciored 
debnquent and when ew peneities ond eres! 
ee odded 

Mo one eve serves money by sof poying ‘aren 
promptly You tas bill grows bigger every doy # 
romoins unpaid. # we con help you with infor. 
motion, coll on vs We'll co-opercte oll we con 
Remember #4 cower to beep up =th tones thon 
catch up with them Try your wiment to prevent 
yee tenes Wom becomang Sounqvent 


FRANK J WHLLARO 
wt 


CITY OF PHILADELPHIA 


Joining the ranks of governments adver- 
tising to spur tax payments, Philadelphia 
has launched an effective year-end drive. 


the possible assumption on the part 
of some purchasers that the 6 per 
cent meant 6 per cent true interest.” 
“Now, here is a case,” he said, 
“where an industry has conscien- 
tiously tried to do a better job and 
has used its ingenuity to continually 
reduce the price of time financing in 
the interest of the consumer. That, 
the record amply demonstrated. 

“It now develops a formula so 
plainly expressed that anybody can 
remember it and thus easily deter- 
mine, for his own protection, what 
the total cost of the financing deal 
should be, yet that industry is at- 
tacked on a technical point that some 
people may assume that this formula, 
which has contributed so much to 
stabilizing the financing of new mo- 
tor cars, and has saved the consum- 
ers millions of dollars, is not what it 
is intended to be.” 

Duane R. Dills, general counsel for 
Commercial Investment Trust and 
Universal Credit Company, in a joint 
statement, also emphasized that the 
“issue was a technical matter of the 
phraseology employed in the adver- 
tising and the element of intent to 
mislead the public was absent.” He 
pointed out that the form of advertis- 
ing to which the FTC objected had 
already been discontinued. 

The same point was made by C. W. 
Nash, chairman of the board of Nash 
Motors Company. He said the form 
objected to had been eliminated in 
Nash advertising after a conference 
with the FTC in the early fall. 


Get Hotel Account 
John Falkner Arndt & Co., Phila- 
delphia, have been appointed to 
handle advertising of Hotel Senator, 


NRG Campaign 
for Baby Ruth 
to Be Expanded 


New York, Dec. 10—A _ national 
campaign on Baby Ruth candy will 
be started early in 1937 by Curtiss 
Candy Company, Chicago, featuring 
the presence of dextrose as a quick 
source of energy. 
The new campaign will run en- 
tirely in comic sections, supplemented 
by a 15-minute program on WLW, 
and spot announcements on a num- 
ber of other stations, placed through 
E. W. Hellwig Company, New York. 
A new kid character appears in all 
Curtiss advertising, to personify the 
benefits of dextrose. He is a bright, 
cheery youngster, offering helpful ad- 
vise to the fagged out individuals, 
and suggesting that Baby Ruth may 
restore their zest. His sweater bears 
the letters NRG, which incidentally 
is also the name of a new product 
Curtiss is introducing, NRG Pickups. 
The NRG Pickups sell for 5 cents 
a roll, and are stated to be practi- 
cally pure dextrose, in a choice of 
peppermint or lemon flavors. 


Energy Is Motif 
The merchandising idea behind the 
campaign is found in the emphasis 
on candy as a food, supplying en- 


ergy, according to C. L. Miller, ac- 
count executive. In the past, candy 
products have been regarded as 


“sissy” by men, and “fattening” by 
women, although the essential ingre- 
dients, sugar, butter, milk and choco- 
late, are foods. 

The use of dextrose sugar as an 
important ingredient in all Curtiss 
candies is said to make for quicker 
energy intake, plus increased digesti- 
bility. These factors are expected to 
provide a definite reason for eating 
Curtiss candies, and thus take them 
out of the general “sweets” or candy 
categories. 

The new appeal was tested in six 
cities before it was decided to put it 
on a national basis. Spot announce- 
ments and space in comic sections 
were used in Chicago, Cleveland, De 
troft, Minneapolis, St. Paul and St. 
Louis. 


Olen Promoted 


Robert A. Olen has been appointed 
manager of direct mail and motion 
picture development in the advertis- 
ing department of Four Wheel Drive 
Auto Co., Clintonville, Wis. He has 
been a sales representative in the 
New York territory. A. H. Rice, for- 
mer editor of Truck News, FWD 
house organ, has been appointed as- 
sistant manager of advertising. 


Maraniss Promoted 


H. S. Maraniss has been placed in 
charge of record advertising of RCA 
Manutacturing Co., Philadelphia, un- 
der supervision of Thomas F. Joyce, 
advertising manager. Mr. Maraniss 
is author of an analysis of the whole- 
saler’s function now used as a stand- 


Atlantic City. 


ard by the company’s distributors. 


iD 
jeanne PIPINE, 
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Industrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 

«two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


‘HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


BOTH PAPERS 
ARE ASG 
AND ABP 


Residential 
Air Conditioning 


Have our representative call. 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 
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SEVEN YEARS OF BEING 


‘different ... 


For eighteen months FORTUNE has argued that for a business to be “different” 
is a head-start, not a hindrance. 

FORTUNE itself has never been afraid of being different. 

It was different when it burst upon a depression-stunned world in 1930— 
unique in its purpose and methods of giving industry a valid new journalism, 
unique in appearance, daringly unique in its price. 

Nor has FORTUNE ever hedged its ‘differences’. It is still unique today. 

At first, business men, with native caution, ventured slowly into the 
nervous gamble of advertising in a medium that was so confidently un- 
orthodox. But they ventured. 

In 1936, FORTUNE reached its all-time high of 1359 pages of advertising. 

And to FORTUNE, the gratifying thing is not so much the total: it is the 
fact that those 1359 pages were no longer nervous, gambling pages. Men 
who advertise now know that FORTUNE’s greatest strength lies precisely in 
its uniqueness of appeal—and in the market which that appeal has built up. 

For that confidence—as much as for the pages—FORTUNE thanks you. 
And may 1937 be even more different"! 


50.4% of FORTUNE's advertising 1s directed to readers as executives-in-offices . .. . 49.6% to these same readers as people-in-houses. 


FORTUNE 


135 EAST 42ND STREET - NEW YORK 
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Restaurateurs 
Stress Selling 
Power of Menu 


Washington, D. C., Dec. 10.—New 
uses of the menu as a merchandising 
medium rather than as a simple bill 
of fare were dramatized this week at 
the Regional Restaurant Convention 
of the National Restaurant Associa- 
tion and the Washington Restaurant 
Association in Washington, D. C. 

The display of menus on view in- 


said, allowed meats, salads, and all 
forms of perishable foods to retain 
their freshness and lustre for a 


| longer period of time than more old 
| fashioned devices would allow. 


Employment of them in restau- 
rants, it was pointed out, could be 
used for advertising purposes in that 
patrons could get a close-up view of 
the various edibles. Various speak- 
ers emphasized the need for more 
spectacular, brilliant displays of food 
for customer attraction. 


Named for Wrigley 


‘GOLD DIGGERS: 
SHOW PAY DIRT 
TO ADVERTISERS 


New York, Dec. 10.—Twelve manu- 
factnrers, several of them prominent 
national advertisers, are concluding 
special campaigns this week tying-in 
with the nationwide air tour of 12, 


dicated that restaurateurs in the With W. S. Stanley, vice-president | hand-picked Hollywood chorus girls 
leading establishments in the East|and export manager of William|to announce “Gold Diggers of 1937,” 
consider that there are great possi-| Wrigley, Jr. Company, Chicago, re-| which will be released Christmas 
bilities for sale stimulation through | turning last week from England, an-| week. 


this incidental. 


Tuned to Holidays 


nouncement was made of the appoint- 
ment of a new agency, Mather and 
Crowther, Ltd., London, to handle 
the account of Wrigley, Ltd., London 


The film is the latest in a Warner 
Brothers series suggesting it is eco- 
nomically and morally desirable for 


Some restaurant men produced sales affiliate of the American con- beautiful but needy young ladies to 
menus with coloring and advertising | .orn , accept money from gentlemen who 
matter arranged to coincide with The appointment is effective Jan,1.| have plenty. Though the dancing 
various holidays, Labor Day, Fourth cecieetinaseniieinsinsnony girls only act like gold diggers in 


of July, ete., and outstanding 
sonal days, such as the first day of 
autumn, and the first day of spring. 
All of the units in the displays 
showed greater attention to coloring 
and decorations than in the past. 
The Convention was marked by | 
presentation of various new refriger- | 
ation mechanisms. These, salesmen | 


sea- | 


Krein Joins Wathen 


Hugh G. Krein has been appointed 
sales and advertising manager of 
John A. Wathen Distillery Co., Louis- 
ville, Ky., succeeding J. Garland Lea, 
resigned. Mr. Krein was in the ad- 
vertising department of the Courier- 


Journal and Times, Louisville, for | 
the last three years. 


Ilo, 


the film, they appear to have uncov- 
ered pay dirt for real-life advertisers. 


Visit 25 Cities 


The 12, nimble-toed lovelies, accom- 
panied by several of the film’s prin- 
cipals and a press agent, left on the 
tour of 25 leading cities Nov. 14 in 


‘a chartered American Airlines plane. 


w a = ——— = ——— ——s 
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Motor Cars are owned 


by Harpers Magazine 


Subscribers - - - 


When you advertise in Harpers Magazine 


you reach a 


power. 


concentration of 


purchasing 


A survey shows, for example, that 


"IT'S THIS WAY WITH THE QUINS" 
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Dr. Allen Roy Dafoe (seated) goes over last-minute script changes on his new 
broadcast via CBS with his sponsor, Edward Plaut, president, Lehn & Fink Products 


Company. 


The ship was to set down its cargo of 
beauty and talent at Los Angeles 
Dec, 12. 


Buick Welcomes Girls 


Judging from the size of the ad- 
vertising investment, Buick Motor 
Car Company was more appreciative 
of the potency of the charms of the 
fair air tourists than other tie-in ad- 
vertisers. Arthur Kudner,  Inc., 
Buick agency, released  1,000-line, 
welcoming copy to newspapers in 
every city visited by the troupe. 

The advertisement called the 
plane’s passengers and the Buick car 
“the brightest stars of the new sea- 
son,” and was illustrated with a pic- 
ture of the chorus girls changing 
from the plane to Buicks. 

The text compared the fleetness of 
the Buick motor to a tap dancer’s 
feet, the softness of its brakes to a 
crooner’s voice. The copy concluded 
with the recommendations to see the 
picture and take a ride in a Buick 
in order to enjoy the two best per- 
formances of the season. 

Elgin Watch Company also placed 
1,000-line copy but in fewer cities. In 
a picture sequence the advertisement 
told how two of the stars, whose 
timepieces were inaccurate, held up 
production 20 minutes while the di- 
rector and others fumed and how the 
director presented the tardy princi- 


clothing manufacturers, who cooper- 
ated in assembling a street uniform 
for the girls. The clothing group did 
not place copy direct, but supplied 
newspaper mats to dealers, together 
with a variety of point-of-purchase 
advertising material. 


Uses Blondel! Testimonial 


Nat Newman, Mock, Judson Voeh- 
ringer Company seized the occasion 
to introduce a new shade, “‘Blondell,” 
named for one of the feminine stars, 
for Mojud stockings. Advertising ma- 
terial supplied dealers and exhibitors 
featured the sweetly enthusiastic tes- 
timonial of Miss Blondell. 

The advertising cooperation extend- 
ed by the manufacturers was inten- 
sively merchandised to exhibitors by 
Warner Brothers, who also urged the 
theater owners to contact the dealers 
of the manufacturers participating 
and arrange for joint promotions. 

The picture producer’s own copy, 
in 1,000 line size, will be timed to 
appear with the opening of the pic- 
ture in all cities during Christmas 
week. This size of copy, which was 
successfully used for the current fea- 
ture, “Three Men on a Horse,” is 
made possible by withholding the ad- 
vertising until the picture is released 
and sharing the cost of the space 
with exhibitors. 


P . pals with early Christmas gifts of 
83 000 of our hundred-thousand readers own Elgin watches. Woodbury to Have 
115,000 motor cars Cites Travel Aid New Radio Shows 
; mee ‘ aie 4 John H. Woodbury, Inc., Cincin- 
arnere Sy Oey ves . fe, wever rothers Company fe 1} nati, will present two new radio pro- 
Han pers Mag: zine is a ournal of unbiased line with 6500-line, Lux advertise-| grams over the National Broadcast: 


opinion, 


The people who read it are the 


leading men and women in their communities. 


They set the standards of thought and style 


which others follow. 


ments in 32 dailies, copy pointing out 
how this soap for personal laundry 
can aid young ladies traveling with 
an air-luggage wardrobe retain their 
glamor. 

Dunbar-Gibson, Inc., jewelry manu- 
facturers, scheduled magazine adver- 


ing Company beginning with the new 
year. On Jan. 3 the first of a weekly 
series of Sunday night shows will be 
presented with Frank Parker, Judy 
Canova and Shep Fields featured. 

A late afternoon 15-minute show 
beginning Jan. 4 will be given Mon- 
day through Fridays featuring the 


= ; : tising to appear during the tour,| dramatic team, Elsie Hitz and Nick 
Ihe versatile page size of the new Harpers which featured a number of new] Dawson. Woodbury’s contract with 

: ayx , items dedicated to the flying en-| Walter Winchell has been renewed. 
Magazine, combined with the lowest rate per semble. The articles were modelled] Lennen & Mitchell, Inc., New York, 


page per thousand in the class and quality 


field, gives Harpers Magazine advertisers an 


unparalleled value. 


Our exceptional gain in 


general advertising during the current year 


shows the growing appreciation of this fact. 


in the magazine and _ point-of-pur- 
chase advertising by the ladies of the 
chorus. 

The credo that moving picture 
girls wear only play suits and eve- 
ning gowns when not at the beach 
was shattered by Siegel Bros., Inc., 
Style Millinery Company, and other 


TORONTO 
MONTREAL 
WINNIPEG 


2 J. J. GIBBONS LIMITED - 


handles the account. 


Agency for Cello Wave 


Beaumont & Hohman, Cleveland. 
have been appointed to direct adver- 
tising of Cello Wave Sales Corpora- 
tion, Cleveland, manufacturer of a 
patented hair waving compound. 


REGINA 
CALGARY 
EDMONTON 
VANCOUVER 


ADVERTISING AGENTS 


new... timely 


STOCK PHOTOGRAPHS 


ers § 


MAGAZINE [i 
| 


63°/o 


of Harpers Magazine 
subscribers have incomes 
of $5,000 and over. 


Ready-to-use ‘‘Reserve Illustra- 
tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cest only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


CHICAGO DETROIT 
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Sundays— A New High 


In November the average Sunday circulation of The New York Times a 


touched 808,771, the highest point in its history, exceeding last November by 


, 44,442. 

NEW DAILY PEAK ALSO 

Last month we announced a record weekday circulation. In Novem- 
ber, with a net daily sale of 536,310, we exceeded October's record by more 
than 16,000 and gained 49,884 over November of last year, Both weekdays 


and Sundays The Times circulation has reached new peaks. 


5 

GREATEST ADVERTISING GAIN 

Advertising volume in The Times keeps pace with circulation. In 11 & 
j months The Times printed 19,695,680 lines of advertising, a gain of 2,238,132 a 

over the corresponding period last year. In both volume of advertising 


and in gain The Times ranks first among New York newspapers. 
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SHOW CONSUMER 
HUMAN SIDE OF 
BUSINESS: WEST 


(Continued from Page 17) 


terms of flesh and blood: it must be 
translated in terms of the lives of 
millions who are dependent on the 
successful operation of business, mil- 
lions who include farmers, store- 
keepers, laborers skilled and un- 
skilled, doctors, clerks, and even 
politicians. It must be interpreted 
if business is to be allowed to live.” 


Entails Individual Efforts 


With this problem confronting it, 
Mr. West declared that business must 
make the move hand in hand with 
advertising. 

“That interpretation is one which 
business can do with advertising,” he 
declared. “Certainly business has 
more intelligence and resources than 
any political party, or any group of 
malcontents. Let it throw as much 
intelligence and more into that job 
as it has into selling its products. 

“It is a job which calls for inten- 
sive study by heads of business,” he 


continued. “It is a long time job, 
one which should have begun years 
ago and one which should never end. 
It is a job which each individual 
business must do in its own way. 
It cannot be delegated. It cannot be 
done by a hundred or a thousand 
businesses throwing into a common 
pot a few thousand dollars each and 
leaving it to some association to con- 
duct an educational campaign to the 
public.” 


Business Bares Itself 


“Business executives,” he _ said, 
“must be prepared to bare the very 
soul of' their business and if there 
are any dark recesses that won't 
stand the light of publicity, they 
must be cleaned up. Just as a bad 
product: will not last long in the spot- 
light of publicity, so will a bad busi- 
ness shrivel and die, as it should. 

“Therein,” he concluded, “lies the 
very virtue of advertising. It is a 
far more potent protective force than 
any regulatory bodies or government 
bureaus if the consuming public only 
knew it. And it must be given the 
opportunity to know it.” 


Gets Collins Account 
Larchar-Horton Company, Provi- 
dence, has been appointed to hahdle 
advertising of Collins Company, Col- 
linsville, Conn., axes and other cut- 
ting tools. Trade papers will be 


= 


used. 


WINTER TRAVEL 
CAMPAIGNS GET 
ADDED IMPETUS 


Better Times Spur Advertising 
Efforts 


Chicago, Dec. 10.—Taking their 
cue from the noticeable effect of im- 
proved business conditions upon 
travel, advertisers in this field have 
launched extensive campaigns, seek- 
ing to draw winter trade to moun- 


tains, dude ranches, and sunny 
climes. 


Lending impetus to travel adver- 
tising are new low railroad fares, | 
extension of the western railroads’ | 
summer excursion rates to apply to | 
winter travel, cut rates on some of | 
the air lines, and improved trans- | 
portation equipment, as well as new 
resort attractions for tourists. 

Playing up the fact that the S.S. 
Rex travels the mild Southern route 
to Europe, “Weather Flashes from 


REACHING 
MORE THAN 


and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending September 30, 1936—230,239; the largest in 


all the South. 


the Italian Line’s newspaper adver- 
tising. On Tuesday noon, when the 
Rex was 42 hours from New York, 
the temperature on the ship was 73 
degrees, Wednesday copy 
out. 

“On your winter trip to Europe, 
don’t miss the warmth, sunshine and 
Lido life of an Italian line cross- 
ing!” copy declares. 

Matson Navigation Company and 
the Oceanic Steamship Company 
have prepared a huge folder adver- 
tising de luxe trips to the South 
Seas and South America. When 
opened, the folder measures 38 
inches wide and 50 inches long. 
Glamorous scenery and_ sub-tropic 
belles are depicted in full-color pho- 
tographs. 

Meantime, both railroads and air- 
plane companies have embarked 
upon strenuous efforts to draw tour- 
ists to Western and Southern resorts. 

Fashionable gathering places in 
Florida, Arizona, California and 
other states will have new competi- 
tion this year, with the opening of 
the mammoth Sun Valley Lodge 
near Ketchum, Idaho, built by the 
Union Pacific Railroad for winter 
sports enthusiasts. The company this 
week end will open a campaign on 
travel pages of newspapers, and has 
already launched an extensive sched- 
ule in magazines, for the new resort. 

Union Pacific has issued a 
folder, entitled “Discovered! 
| Sports under a Summer 
tailing attractions of the sports pal- 
ace. These include a_ ski school, 
buses between the lodge and_= ski 
slopes, and dog sledge racing. 

The folder points out that the visi- 


tor at the resort may absorb an “ice | 


; tan” in sunroom igloos, or 

|the open-air bathing in mid-winter, 
in addition to skiing pleasures. 

Transcontinental & Western Air, 

| Inc., reported substantial passenger 

| traffic increases as a result of its 


enjoy 


Mid-Ocean” are being featured in | 


pointed | 


| 


new | 
Winter | 
Sun,” de-| 


OLYMPIC CHAMPION POSTER ON PARADE 


HOTEL 
pearasnies 


Pe RE Ss 


First prize winner in the applied arts contest at the 1936 Olympics, this Swiss crea- 
tion was featured at a display of foreign posters in Oak Park, Ill., last week show- 
ing trends in foreign outdoor activity. 


(Story on Page 42.) 


new low fare and of an increase in 
air travel generally. The rate reduc- 
tion which went into effect Nov. 1 
is being widely advertised in news- 
papers. 

The TWA fare cutting move at- 
tracted no followers in the air trans- 
port field, with the exception of Chi- 
cago & Southern Air Lines, Inc. 

During November, 2,156 passen- 
gers were carried out of Chicago 
alone on TWA planes, against 1,056 
for the same month of 1935, John C. 
Graves, Chicago regional traffic man- 
ager, said. 


Have Extra Sections 


Ten extra sections were operated 
by TWA from Chicago in the first 
seven days of November, to accom- 
modate additional traffic. In the 
same period of 1935, the TWA ran 
no extra sections. Thanksgiving 
sales by TWA out of the Chicago 


region were double those for the 
1935 holiday. 
From the Chicago office of Chi- 


cago & Southern Air Lines, it was 
learned that C & S passenger traffic 
was 21 per cent greater in Novem- 
ber than in October, the previous 
peak month in the company’s his- 
tory, and 531 per cent greater than 
in November of 1935. Improvement 
was credited to more seats, new 
equipment, and low fares. 

Making a bid for west-bound traf- 

(Continued on Page 36) 
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PORCELAIN ENAMEL INSTITUTE 


SEND Wow FOR THIS 
INFORMATIVE BOOK 


612 No. Michigan Ave., Chicago : 
Send me a copy of your free book on Porcelain 
Enameled Signs. ! 
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' Youve got to know when to let go/ 


"| 

EVEN the hottest advertising idea 

eventually begins to cool off. 

An agency —to give its clients the 

most productive advertising — must 

c have the facilities and judgment to 
1 
1 
i 
1 
1 
1 
" 
-. 


detect when an idea has seen its 
best days, the courage to abandon it 
though it still has part of its effective- 
ness, and the ingenuity to replace it 
with a fresh and equally good idea. 


Young & Rubicam, Ine. ADVERTISING: "35325 siesessena 
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HEADS SALES 


Detroit Brewer 
Adorns Labels 
with Doggerel 


WINTER TRAVEL 
CAMPAIGNS GET 
ADDED IMPETUS 


(Continued from Page 34) 

fic, a new American Air Lines folder 
suggests, “Sleep as you fly over- 
night in American flagships to the 
sun country of Southern California 
and the South-west.” The folder pro- 
motes the company’s service as the 
Southern transcontinental all-year 
route to the “Sun Country.” 

The “Sun Country” is portrayed 
in a large map as including the 
states bordering on the Gulf of 


Mexico, and New Mexico, Arizona, 
Production problems involved in and California. Degrees of “sunni- 


staggering the labels so that each| Frederick B. Heitkamp, long active in| ness” are shown by varying shades 
case of beer would contain 24 differ-| marketing and sales management fields, | of yellow. 
ent verses were serious, but far from | has been appointed general sales manager 
insuperable. They were solved after of the ate Type Founders Sales points the way with three fine trains 
. . : orporation, New York. sath gate 

slight changes in the routine of the, to Florida,” new Pennsylvania news- 

labeling department, — : gens |paper copy declares. Emphasis is 

| plant to beer bottles. It is said that | placed on the fact that the luxury 

Has 200 Verses ia copywriter with MacManus, John &| flyer, the Florida Arrow, is heading 

Tivoli Brewing Company thus far|Adams, the agency, has been en-| South Dec. 10 this year, three weeks 
has acquired some 200 bits of verse |trusted with the chore of inditing the | earlier than usual. 

which it hopes eventually to trans-|poetry to be perused by beer lovers At the company offices, it was 


Detroit, Dec. 8—Omar, who wrote 
verses about the wine he loved so 
well, has a modern counterpart here 
who dedicates his poetry, however, to 
beer. And Tivoli Brewing Company 
is placing the verses on its labels, 
with the guarantee that anyone who 
buys a case will find not a single 
duplication. 

The innovation is being advertised 
in newspapers, with sets of three 
pieces of copy appearing the same 
day in the same paper. To obtain 
the appropriate atmosphere, the head- 
lines of the advertisements are made 
to rhyme. 


“Again Pennsylvania Railroad 


REACH 250,000 8 
PROSPECTS /& 


They'll Buy. . 


new cars; tires; bat- 
teries; gasoline; lubri- 
cants; auto-radios; trail- 
ers; polishes; finishes; 
repair parts; and every 
kind of automotive ac- 


70.6% OWN HOME WORKSHOPS 
‘ ; They'll Buy. . 


motor-driven tools; hand tools; 
motors; glues; cements; waxes; 
stains; varnishes; plastics; 
metals; woods; and many other 
materials to work with. 


They'll Buy. . 


building materials; furnaces; 
air conditioners; oil burners; 
stokers; heating, plumbing and 
electrical supplies; furniture; 
everything for maintaining and 
modernizing homes. 


THEIR PURCHASES PROVE THEY CAN BUY AND WILL CONTINUE BUYING! 


MAN may spend liberally—even extravagantly, for such There is similar import in the fact that 194,000 Modern 
things as foods, clothing and other staples without Mechanix readers own automobiles—59,000 own boats— 
demonstrating any marked capacity for buying other things. 175,250 are hunters and 196,500 are fishermen. Each one 
It is unusual, however, for any man to belong in any one of needs spend only a few dollars annually to make a total of 


the three classifications pictured ab.ve before he has estab- millions of dollars. If, therefore, you sell a man’s product— 
lished a reserve buying capacity well beyond what is neces- here is an all-man market which demands investigation. 
sary for bare maintenance of his home, car or workshop. Why not get in touch with our nearest office? 


Few men buy homes, unless they have sufficient income 
not only to pay for the home and keep it up, but also to pro- 
vide liberally the luxuries and necessities of life. The fact 


MODERN MECHANIX PUBLISHING COMPANY 


1501 Broadway, New York ® 360 N. Michigan Avenue, Chicago ® Simpson- 


( Reilly, 536 S. Hill St., Los Angeles © Simpson-Reilly, 1014 Russ Bldg., 
that 41.5°;, of Modern Mechanix readers are home owners San Peanciecs * Geo. bh. Kaha, Wolken Bide. Atiente. Ge. g 


, MODERN | 
IX 


reveals more than a market for several million dollars 
worth of building materials, home furnishings and the 
like. Jt discloses 103,750 men whoare the best pos- 
sible prospects forvirtually everything men want. 


... And the 176,500 workshop owners who read 


Modern Mechanix obviously offer a market that no 
one who caters to masculine wants can afford to 
ignore. They are known to average $35.39 a year 
each for new equipment—a total of over $6,300,000! 


Unquestionably they spend many times as much HOBBIES AND INVENTIONS : 


to satisfy other wants. 


TRAILER-MADE STUDIO 


Tying up with new automotive models promotion, play-by-play preparation of a 
meal in a trailer was broadcast by Beaulah Kearny, home economics expert of 
Station KMBC, Kansas City. 


stated that many travelers to the 
Southland are packing their suit- 
cases earlier than in previous years. 
Better business conditions have also 
led to decisions to stay longer at 
the resorts, it was said. 


Travel Starts Earlier 


Another sign of increased travel 
came from Bermuda. The Princess 
Hotel in Hamilton will open Dec. 21, 
an earlier opening than in recent 
years. 

Chicago, Rock Island and Pacific 
Railway Company has opened its 
winter advertising campaign, using 
newspapers from Omaha east to 
Boston and Baltimore. Other media 
on the company’s schedule for 1937 
are magazines and direct mail. 


The railroad discovered that the 
slogan “Every Day Is Sunday,” as 
applied to winter weather in the 
Southwest, was successful in de- 
scribing the merits of the region, and 
is again featuring this phrase in its 
campaign. Another Rock Island re- 
minder which is given prominent 
display is “Two summers a year if 
you winter in Tucson.” 


Plan New Campaign 


The company is laying plans for 
a newspaper campaign to herald the 
inauguration of a new train Jan. 3, 
to run between Chicago and Los 
Angeles. It will be a_ regulation 
steam train, will be air-conditioned, 
and consist of reclining chair 
coaches and tourist Pullmans. 

Six streamlined trains, with Diesel 
engines, have been ordered by the 
Rock Island, to be placed in service 
in 1937. They will be called the 
“Rockets,” after the name of the 
locomotive of the first Rock Island 
passenger train, which made its first 
run in 1852. 

The railroad has just issued a new 
edition of its “Garden of Allah” 
booklet. The new booklet is_ illus- 
trated with photographs of Arizona 
and California scenery. Photographs 
supplant the drawings formerly 
used because of a belief that pros- 
pective travelers might feel that the 
scenes portrayed were only the prod- 
ucts of an artist’s imagination. 

The Atchison, Topeka and Santa 
Fe Railroad has just launched its 
winter advertising campaign in more 
than 200 newspapers. H. L. Hulse- 
bus, of Stack-Goble Advertising 
Agency, said the company’s 1937 
advertising represents a substantial 
increase over 1936. 


Run Through March 


The advertisements range in size 
from 100 to 350 lines, and will ap- 
pear regularly to April 1. The cam- 
paign features travel to California 
and the Southwest, calling attention 
to new swiftness and economy of 
transportation. 

“Only three years ago,” copy 
points out, “at this writing, the cost 


of a first-class round-trip ticket and 
lower berth, Chicago to Los Angeles 
and return, on a 61-hour, non-air- 
conditioned, no extra fare train, was 
$191.04. This winter on the flashing 
once-a-week Super Chief, or the 50- 
hour daily Chief—swift, smooth, air- 
conditioned, with superb Fred Har- 
vey dining car service—the same 
round-trip costs will be only $137.50, 
including the extra fares on these 
famous trains.” 


One of the Santa Fe series will 
offer a new “Ranch Book” giving 
details on dude ranching in the 
Southwest. 


California Paper 
Changes Ownership 


The first issue of the new Bur- 
lingame Advance with control under 
new ownership of Peninsula News- 
papers, Inc., appeared Dec. 1. The 
corporation also publishes the Palo 
Alto Times and Redwood City 
Tribune. 

The paper is using 8 point Ionic 
text and Erbar and Metromedium 
heads, setting all heads flush left. 
George McQueen is business man- 
ager. 


To Use Transcriptions 


Lucky Tiger Mfg. Co., Kansas City, 
manufacturer and distributor of hair 
tonic and dressing, through Midland 
Advertising Agency, Kansas City, 
has started to transcribe quarter-hour 
programs at Associated Cinema Stu- 
dios, Hollywood, Calif., to be used on 
Eastern stations. A live broadcast 
is sponsored weekly from Station 
KHJ, Los Angeles, to the Don Lee 
chain. 


MODERN 
MAGAZINES 


SELL THE 


MASS MARKET ACE 
WHERE BUYING BEGINS 
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December 14, 1936 ADVERTISING AGE 


BURR ROBBINS, The General 
ROGER 
PRYOR 

Music with 

a Style 


RICHARD J. THAIN 
Ad Club’s Proud President 


VIVIAN DELLA CHIESA 
Vivacious Prima Donna 


PAT O'MALLEY, 


paly Alfred and the Lion 


FOR CHICAGO AD FRATERNITY 


Stars of Radio Will Entertain at the * 
Christmas Festival in Sherman, Dec. 17 JACK FULTON, 


Whiteman Alumnus 


ROLLICKING, hilarious Christmas party *##&KkKKKKKKKKKKKYX The prizes add the informal touch to the festival 


bubbling with Yuletide spirit and topped * % which lasts for three hours. In all that time, any 
by an entertainment program including radio's vd STARS..STARS : discussion on shop or serious business is frowned 
foremost stars—that’s what is in store for Chi- upon and just isn’tcricket. In other words, it is 
cago’s advertising men and women at their * - STARS!! * a time for merriment and holiday spirit. 
annual benefit for the Off-The-Street Club inthe ™* Vivian DellaChiesa,NBC * Most of the proceeds will go as in past years to 
Grand Ballroom of the Hotel Sherman, Thurs- * Robert Gately, NBC * the Off-The-Street Club of Chicago, an organi- 
day, December 17 at 12 noon. e . = a — ° zation founded by advertising men in 1900 to 
: . ranklyn McCormick, ; : : pe 2 
Burr Robbins, general chairman, declared * Pat O'Malley, WGN y bring happiness, athletic activity, vocational 
that not only outstanding personalities of the air yy Jack Fulton. CBS % study and amusement to under-privileged boys 
dab ate oan clubs npn yon oe _ . Cheri McKay poe % and girls of Chicago. 
obie the Nobot, ie mecnanica man a wa S, > 4 Her Three Notes, CBS > 4 All Sold Out | 
talks, smokes and is a broadcasting station in it- % Mildred Bailey, WGN 
self. All the stars are offering their services gratis *& | Charles Wilson,CBS ye Ann Weiszbrod, chairman of the ticket commit- 
for the benefit performance which has b2come *® Roger Pryor's Orchestra * tee, has announced that all tickets were snapped 
tradition for the Chicago Federated Advertising * Masjrio Monwell * —_up soon after they were put into circulation with 
Club, president of which is R. J. Thain. = r se = a. ¥ the result that when the party was still three 
our Acts, College Inn, : 
, , P Hotel She weeks away every ticket was sold. Members of 
uur # net ip Entertaiment — : Twe > gga nd the various committees which planned the vari- 
The following artists will be called upon: Vivian Off-the-Street Club ous aspects of the Christmas party follow: 
* * 


Della Chiesa, opera star and NBC sensation; 
Robert Gately and Sylvia Clark of NBC; Franklyn tok kk kok kok kkk ARRANGEMENTS—Al H. Wynne, chairman; John Mannerud, 


Richard Vanderwalker and Harley L. Ward. 


McCormick, Jack Fulton, Charles Wilson and DONATIONS —Fred Ebersold, chairman; E. W. Stephenson, 
. . . . Prudence Allured, Virgil D. Angerman, Fred H. Bartz, N. M. Breeze, C. S. Clark, Mary Coffey, 
Cheri McKay and her Three Notes of CBS; Mildred Bailey and Pat H. J. Flannery, Charles A. Ford, Ralph L. Goodman, A. B. Johnston, Joseph Landes, L. S. Land. 
O'Malley of WGN; Roger Pryor and his orchestra including four field, R. G. Marshall, G. V. McDermott, T. W. Merrill, M. Glen Miller, Georgia Rawson, Preston 
: z San sil E. Reed, Hiram G. Schuster, Alfred J. Weinsheimer. 
acts from the College Inn Circus of the Sherman; Marjorie Max ESMTERTAINDERST—Moccodes J. Moret, chatemen; Goecge MeKKiernen, Rebest Beows, 
well; two acts from the Off-The-Street Club and Robie the Robot. Mary Coffey, George Kowalski, John Mannion, Frank Schreiber. Sidney Strots. 
2 - FINANCE—Chester L. Price, chairman; J. Mills Easton, J. E. Bulger, Patricia Gordon, M. R. 
As for Souvenirs and Prizes Tennerstedt. 
: , PUBLICITY— Victor Klebba, Howard Mayer. 
Prizes at the party will be numerous. Fred Ebersold, chairman TICKETS—Ann Weiszbrod, chairman; Paul Clissold, H.E. Fisk, Charles S. Frye, D. L. Harring- 
: : : ton, Joseph Kraus, Hunter Middleton, Josephine Mutter, Stuart Phillips, John Sweet, Jack Tarrant, 
of the committee on prizes and favors, announced enough prizes Harley L. Ward, Harmon Woodworth, C. C. Younggreen, L. J. Abrams, Charles Bethge, A. 
will be offered to reach one out of every six guests. Something meantn, Oscar Reettoshyes . aan Bees, w. +. puree ©. Suunene Cutan, H. iy 4 
. . ‘ wick, argaret ase, J. R. Collins, Don nnett, nar ikson, H. J. Flannery, John C. 
to look forward to is the main gift, a ROUND TRIP AIRPLANE Gibson, Lloyd D. Herrold, Ann Marti, William M. McNamee, C. A. Mawicke, Kingsley L. Rice, 
TICKET TO THE ROSE BOWL GAME IN CALIFORNIA! Hiram G. Schuster, Alice Thompson, Kenneth Van Auken, Norman Ventriss. 
In addition, there will be a host of door gifts and table favors. General Chairman, Burr Robbins Vice-Chairman, Janet Olson 


The Chicago Federated Advertising Club 


A FEDERATION OF LOCAL ADVERTISING ASSOCIATIONS - SUITE 339 - HOTEL SHERMAN - CHICAGO 
sonsoreo ny COLLINS, MILLER & HUTCHINGS, PIC. cis ins 
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ADVERTISING AGE 


December 14, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1069. Interesting Facts of the 
Washington, D. C., Market. 

This brochure, issued by the Wash- 
ington Star, contains detailed mar- 
ket data about Washington, em- 
bracing the District of Columbia and 
the 25-mile shopping radius in Mary- 
land and Virginia. 


No. 1070. The Complicated Busi- 
ness of Making Advertising Pay. 

The Christian Science Monitor has 
issued this booklet which contains a 
reprint of the address made by Wal- 
ter E. Thwing at the annual meet- 
ing of the Association of National 
Advertisers. Mr. Thwing gives some 
principles helpful to those concerned 
with selection of resultful media. 


No. 1071. Space Buyer’s Compara- 
tive National Magazine Index. 

This chart, issued by Hunting € 
Fishing and National Sportsman, 
gives at a glance some of the more 
important rate and circulation fac- 
tors for a number of national maga- 
zines. At the left and across the bot- 
tom are agate and pica rules for con- 
venience in measuring copy, while 
lettered vertical and horizontal lines 
give the type page size of the vari- 
ous magazines, as keyed in a small 
table. 


No. 10438. An Independent Radio 
Survey of Greater Kansas City. 


A facsimile of a radio survey made 
by a certified public accountant for 
a Kansas City advertiser and an an- 
alysis of the study have been issued 
by Radio Station W9XBY, Kansas 
City. 


No. 1044. Great and Growing 
Greater. 


This brochure describes the addi- 
tions and improvements in stations, 


Company. 


FOUR H CLUB LASSIES REWARDED FOR INGENUITY 


Modeling their own creations, these farm girls receive prizes from Jane Alden, stylist of Chicago Mail Order 


— 


facilities and programs which are in- 
creasing the effectiveness of the NBC 
Blue Network. Included are “The 
Blue Book of Blue Network Adver- 
tisers,’ and some examples of sales 
results from 1929. 


No. 1,000. “—and now, on top of this 
solid gold watch—” 


This new promotion piece by Wal- 
laces’ Farmer and Iowa Homestead 


sae RRS 


NETTING A NEW ENGLAND MARKET 


Latest reports show business is expanding in 
New England — expanding at a rapid pace. In 
such a prosperous and responsive market WBZ 
and WBZA are, more than ever before, potent 
sales weapons. For they deliver such a large part 
of the buying power in this compact area that 
you need them—for your share of the sales. 


WBZ WBZA 


50,000 WATTS 1,000 WATTS 


NBC Blue Netwerk NBC Blue Network 


BOSTON, MASS. SPRINGFIELD, MASS. 
Completely programmed by NBC 
cer ad BEGET EEE ileal eeeuiinaen 


Ra & 


takes an amusing slant to discuss 
a serious subject. It urges break- 
down of farm paper circulations by 
advertisers to determine how much 
of it is helpful. in any specific mar- 
ket area. 


No. 1,001. The Story of a Million 
People with $315,100,000. 


WBIG, Greensboro, N. Car., oper- 
ated by the North Carolina Broad- 
casting Company, has issued this 
promotion piece to give salient facts 
about its market. The station’s mer- 
chandising support is also explained 


No. 1032. Food Markets. 


The tables in this booklet, compiled 
and arranged from reports of the 
1933 Census of American Business by 
the statistical department of the 
Providence Journal-Bulletin, provide 
convenient data and comparisons of 
food sales and distribution in each 
state and 93 major cities of the coun- 
try. 


No. 1061. WHIO Primary Coverage. 


This folder, issued by WHIO, offers 
day time and night time coverage 
maps, with figures on area in square 
miles, population and radio families. 


No. 1062. Double Numbers. 


In this brochure House ¢€ Garden 
describes the Double Number idea 
introduced with its September issue 
summarizes results from the view- 
point of the publisher, advertiser 
and reader, and outlines its plan for 
1937. 


No. 1050. Business Begins to Talk. 


In this brochure the Bureau of Ad- 
vertising, American Newspaper Pub- 
lishers Association, presents a col- 
lection of current examples of insti- 
tutional advertising clipped from 
American and Canadian newspapers 
[t shows how a newspaper campaign 
makes it possible for the advertiser 
to select in every community a theme 
which brings his story closest to the 
heart of that community. 


No. 1042. 
tively. 


Using Rotogravure Effec- 


This new 164-page book, issued by 
Kimberly-Clark Corporation, projects 


the appeals which have been found 
successful in newspaper advertising 
into the field of direct mail. Auto- 
motive, foods, furniture and house 
hold appliances are represented, and 
the same material is printed on four 
different rotogravure papers, many 
of the illustrations in four colors. 


No. 1064. Customer Worth. 


The Gasoline Retailer has issued 
this analysis of a survey which 
shows the present value of service 
station operators as distributors of 
automotive supplies and accessories, 
and the potentialities of this market. 


No. 1051. Oil Speeds Up the Wheels 
of Business in North Teras. 

One-third of all the oil wells in 
Texas are in the Wichita Falls area, 
according to this folder issued by the 
Wichita Falls Record-News and 
Times. It gives details of the buy- 
ing power of the area and coverage 
by these papers. 


FLORIDA MISS 
IS ACCLAIMED 
FASHION QUEEN 


Finals Held in Annual Con- 
test of Mail Order House 


Chicago, Dec. 7.—Regarded by 
many as the most successful compe. 
tition staged in this country, the Na. 
tional 4-H Style Review, sponsored 
by Chicago Mail Order Company, 
reached its climax at Orchestra 
Hall Wednesday night, with Frances 
Webb, 15 years old, of Miami, 
Fla., being adjudged national cham. 
pion in the formal party dress 
class and champion over all from 4] 
state winners. 

About 1,500 farm leaders gathered 
at Orchestra Hall Wednesday night 
to witness finals in the contest. A 
large representation was also pres. 
ent at the plant of the Chicago Mai] 
Order Company Thursday morning 
at a breakfast and style show which 
served as the final link in the pro. 
motion chain. 


Talents Win Honors 


Other winners in the _ contest, 
shown in the accompanying photo- 
graph are Josinah Allen, 17, 
Hagerstown, Ind. national champion 
in the “best” dress class; Ruby 
Robertson 17, Tulsa, Okla., tailored 
school suit; Miss Webb; Geraldine 
Doty, Gratis, O., wash dress. The 
fifth young woman in the picture is 
Jane Alden, stylist for the Chicago 
Mail Order Company, who exercises 
general supervision over the contest 
and awards prizes, though = she 
serves only in an advisory capacity 
as far as judging is concerned. 


While the Chicago Mail Order 
Company sells both yard goods and 
patterns, it is careful to stipulate 
that contestants may buy their ma- 
terials wherever they wish in the an- 
nual contest, in which 350,000 girls 
are eligible. The chief objective of 
the company is to make farm women 
realize the importance of style. The 
success of its efforts is indicated by 
Miss Alden’s current belief that 
more well dressed women are seen 
at gatherings in small towns and 
rural communities than in metropoli- 
tan centers. 


The contest, hinging on design of 
various types of dresses by the girls, 
is carried on under supervision of 
state college extension departments, 
and promotion is handled directly 
by the departments, primarily 
through their elaborate field repre: 
sentative system. Local competi: 
tions are held and winners then par: 
ticipate in state contests, where 
each state selects its representative 


in the national finals. 


HELP WANTED 


Advertising Age circulates among advertis- 
ing people. Therefore, its classified section 
—The Advertising Market Place—is an ex- 


cellent means for locating the man you need 
for filling any advertising or allied position. 


Special low rates apply to "help wanted" 
ads. 


Think of Advertising Age's wide circulation 
when you need help. Write to 


The Advertising Market Place 


ADVERTISING AGE 


100 E. Ohio Street Chicago, Illinois 
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Covers Every Field 


The Market Data Book contains 85 
separate sections giving basic mar- 
ket and media information about 
every important field of trade and 
industry. An idea of the extent of 
the statistical and marketing infor- 
mation presented in the volume can 
be secured from running through this 
list of section titles. 


Advertising and Merchandising 
Alcoholic Beverages 
Automotive Industry 

Aviation 


Baking 

Banking and Financial 

Beauty Shops, Toilet Articles 
Bottling. Beverages, Soft Drinks 
Brewing and Malting 

Brick and Clay Products 
Building 

Business Reference Publications 


Canada 

Canned Foods, Fisheries 

Cement and Quarry Products Industries 
Ceramics and Glass 

Chemical Process Industries 

Cleaning and Dyeing 

Clothing—Men’s and Boys’ 

Coal 

Confectionery 

Conventions 


Dairy Products, Produce 

Drugs 

Drv Goods, Department and General 
Stores 


Electrical 

Electric Refrigeration 
Engineering Construction 
Exports and Imports 


Farm Operating Equipment 
Fertilizers 

Florists 

Flour Milling 

Funeral Directors 

Furniture and House Furnishings 


Gas 
Grain and Feed 
Groceries and Meats 


Hardware 
Hospitals, Nursing, Institutions 
Hotels, Restaurants, Clubs 


Industrial and Commercial 

Insurance 

Iron and Steel, Other Metals and Alloys; 
Metal Working 


Jewelry and Optical Goods 
Knit Goods; Underwear and Hosiery 


Laundries 
Lumber 


Machinery 

Marine, Shipbuilding: Power Boats 
Meat Packing. By-Products 

Medical, Dental 

Metal and Non-Metallic Mining 

Mill and Factory Supplies 

Motion Picture Industry, Amusements 
Municipalities and Counties 


Oil, Petroleum 


Paint and Varnish 

Paper, Paper Products 

Photography 

Plumbing, Heating, Ventilating and Air 
Conditioning 

Power Plants 

Printing. Publishing 

Purchasing 


Radio, Talking Machines, Pianos 
Railroads, Steam 
Refrigerating Industries 


Schools 

Seeds 

Sheet Metal and Warm Air Heating 
Shoes and Leather 

Soaps, Detergents, Sanitary Products 
Sporting Goods, Toys 

Stationery, Office Equipment 

Sugar 


Textiles 


Tires and Rubber 


Tobacco 
Tratfic, Packing and Shipping 


Transit Industry 
Warehousing and Distribution 
Welding 


Women’s Garments, Milline 
Woodworking ” 


The Market Data Book is not a new 
Publication. It has been published 
for more than 15 years, and thou- 
Sands of merchandising, sales and 
advertising executives, as well as 
advertising agencies, have found it 
invaluable. We guarantee that the 
new 1937 edition will surpass all 
Previous editions in quality and thor- 
Sughness of editorial content. 


ee 


iS 


The 1937 edition of “The Market Data Book” is now off the press. Copies will be distributed 
this week. As with previous editions, copies will not be sold, but will be distributed without 
charge to all regular subscribers to INDUSTRIAL MARKETING, the monthly magazine 
for industrial merchandising, sales and advertising executives. 


There are 150 copies—and ONLY 150 copies—which are not already earmarked for sub- 


scribers. If you want one, send in the coupon today! 


What“The Market Data Book” Contains 


As its name im- 
plies, The Market 
Data Book is a 
complete market 
guide to every 
imaginable field of 
trade and industry. 
It has been the 
standard reference — 
work of sales man- 
agers, advertising 
managers, advertis- 
ing agencies, sales 
promotion man- 
agers and others 
for more than 15 
years. 


It contains three 
broad types of 


thing you want to 
know about any 
field of trade or in- 
dustry is available 
in one place, with- 
out the necessity 
for cross reference 
to some other part 
of the book. 


Hn 
Li. 


An indispensable 
service 


The Market Data 
Book does not do 
original research. 
It confines itself 
exclusively to the 
important task of 
collecting, editing 
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statistical and re- 
search material: 
51ze. 

1. The basic in- 
formation about every market, such as total value of products 
produced, number of manufacturing plants, number of wholesale 
and retail outlets, distribution of sales volume and plants by 
states, break-down of products made or sold, types of machinery, 
materials and supplies used in the industry, buying habits of the 
industry, busiest season of the year, etc., ete. 

2. Every detail you need to know about every business paper 
serving any particular industry, including name and address of 
publication, subscription price, circulation, frequency of issue, 
advertising rates, size of page, year of establishment, classification 
of readers by position or kind of business, etc., etc. 

3. A complete descriptive list of market data information which 
can be secured from business publishers serving each field, so that 
you can make a more thorough investigation of any field, if you 
care to do so. 


All information about any field is in ONE place 
The Market Data Book is so arranged, by markets, that every- 


How to Get YOUR Copy of This Book 


You can have this 350-page book, filled with factual material and statistical data, absolutely 
free, with a year’s subscription to INDUSTRIAL MARKETING at the regular low rate of $1 


a year. INDUSTRIAL MARKETING, 
the only publication devoted exclusively 
to the problems of merchandising, sell- 
ing and advertising to industry, is alone 
worth many times this small sum. With 
The Market Data Book being supplied 
to subscribers without additional 
charge, the bargain is too good to miss. 
Fill out the coupon now. . . . | .- 


Here are a handful of the fact-filled pages—more than 350 of them—which appear in' the 1937 edi- 
tion of The Market Data Book. These pages are greatly reduced from their original 9 by 12 inch 
They are extremely readable, and scientifically arranged for quick, easy reference. 


and correlating 
every bit of exist- 
ing data about a 
market or an in- 
dustry. Reports of the Bureau of the Census, Bureau of Foreign 
and Domestic Commerce, the Department of Agriculture and 
the numerous other governmental bodies, plus market research 
reports of trade associations, industrial and commercial organi- 
zations, business papers, and research organizations, are analyzed 
and summarized, so that the reader of The Market Data Book 
gets—in one volume—a summary of every bit of available statisti- 
cal and research material. 


You will find The Market Data Book being used constantly in 
your office, because it is the handiest reference book of its kind 
ever published. 


A big book of more than 350 pages 


The Market Data Book is not a “booklet” or “leaflet.” It 
is full 91/, by 121/44 inches in size, and contains more than 350 
pages. It is handsomely and durably bound in cloth and 
paper, and weighs almost three pounds. It will make a beau- 
tiful and INTENSELY USEFUL addition to your business library. 


[INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago . 7 
Enter my subscription for one full year, starting with the December issue, | i 


d send me my copy of The Market Data Book as soon as it is off the press. | 
jenclose $1 in full payment. ' | : : 
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TO THE VICTORS IN POSTER CONTEST 


Prize winners in the Outdoor Advertising Award Competition sponsored by Out- 
door Advertising, Inc. William Clancy, assistant art director, Campbell-Ewald 
Co., New York, and A. H. Pomeroy, of the same agency, exchange congratulations. 


Sihool Press 
Sales Service 


Is Innovation! 


New York, Dec. 10.—Formation of 
University Books, Inc., to provide a 
selling service for university and in- 
stitutional presses, is reported today 
as a successful innovation in book 
merchandising. University Books is 
a wholly-owned subsidiary of Farrar 
& Rinehart. 

The new firm offers to provide any 
books published by university or in- 
stitutional presses, and in addition 
acts as sales agent for 12 of them. 
The arrangement enables purchasers, 


such as libraries, to obtain books 
from one source, while the various 
presses benefit from being repre 
sented by an active sales force that 
they could not afford as individuals. 
University Books acts as sales 
agents for presses connected with 
California, Leland Stanford Jr., Min- 
nesota, Oklahoma universities, Dart- 
mouth College, Huntington Library, 
Metropolitan Museum of Art, Morgan 
Library, New York Public Library, 
Officina Bodoni, Verona Press and Mc- 
Farland, Warde & McFarland. 
Helmut L. Ripperger is director of 
University Books. He was with Ox- 
ford University Press for 8 years, and 
previously with the United States 
consular and diplomatic service. 
Spier & Sussman, New York, is the 


agency. 


As elastic as latex and 


cessfully cope with it. 


From One to Eighteen Stations 
In from One to Three States 
In the Middle West’s Rich Heart 


is the ABC Network. In three great, rich mid- 
west states it unites eighteen established, ac- 
cepted and listened-to stations—stations which 
have consistently proved their sales-power. Ad- 
vertisers may buy one, two or any combination 
of stations within the Network, or any one state 
or combination of states. Whatever problem 
of sales or distribution may confront you in the 
area covered by the ABC Network, a hook-up 
within the Network can be arranged to suc- 


AFFILIATED BROADCASTING COMPANY 
42nd Floor—Civic Opera Building—Chicago 


MEMBER STATIONS— 
WISCONSIN- WDGY ..Minneapolis WIL ...... St. Louis 
MINNEXSOTA- WKBB..... Dubeque 
10WA GROUP INDIANA GROUP 
WHBY ...Green Bay ILLINOIS-MISSOURI WWAE Hammond 
WOMT ...Manitewec GROUP ... arr Ga 
KFIZ. ..Fend du Lac WTRC ...... Elkhart 
WHBL ...Sheboygan WROK ....Reckford WLBEC ....... Muncie 
WKBEH ... Cresse WJID ......Chieage WRO Terre Haute 
WIBU ......Madisomn WOLS ........deliet WEOA-WGBF..... 
WRIN .......Ractne WHBF..Reck Island oseecess.- BVaneville 
WOLO ....Janesville WTAX ... WGRC..New Albany 


as versatile in its utility 


Getting Personal 


“Forbidden Melody,” is the 


June Havoc dancing comedienne in 
wife of Donald Gibbs, L&T writer. June is also the younger sister of 
Gypsy Rose Lee, of the “Follies.” Don’s wife and sister-in-law are re- 
markably unlike in appearance and talents. . 


Stanley Jones, another L&T writer, once drove a taxicab for 
nearly a year. The idea was to get some experiences which he could 
turn into fiction and it worked beautifully. Collier’s alone paid him 
more as a contributor during this period than he earned at his occu- 
pation. . . 


Frank Morgan, the actor who went Hollywood five years ago and 
who is now one of the screen’s best known character actors, is really 
Frank Morgan Wuppermann, vice-president of Angostura-Wupper- 
mann Corporation, a family business. He takes an active part in man- 
agement particularly with reference to promotion matters. . . 


Helen Woodward, pioneer woman account executive and writer 
with the Presbrey, Gardner, Collier and other agencies some years 
ago, addressed the American Advertising Guild last week. She and 
Mrs. Franklin D. Roosevelt are now interested in the League of Wom- 
en Shoppers... 


Fred “Advertising” Smith, BBDO, is busy organizing the Fred 
Smith Association, the local chapter of which received 50 applications 
for membership the first week. Among the first to check in and re- 
ceive their new middle names for purposes of identification were Fred 
“Industry” Smith, Industrial Equipment News, and Fred “Syndicate” 
Smith, manager of the radio department of King Features... 


AND A BIRD OF A SHOT 


Ed Faust has returned to his duties as p.m. of Elks’ Magazine 
hale and hearty after an eight weeks’ siege of pneumonia. His first 
appearance socially was at the Bronxville Dog Show last week... 


Ernie Anderson, Jr., Richardson, Alley & Richards, is coasting 
about Buffalo on crutches which appear to be equipped with roller 
skates. He says he’ll be back at the agency Jan. 1 with roses in his 
cheeks. . . 


Raymond Barbas, g.m., Jean Patou, Inc., who concluded a visit at 
the American branch Dec. 9 and sailed on the Normandie, may be in a 
gentle line of business but his outside interests are strenuous. He is 
best known in the sports world as a member of the French Davis Cup 
doubles team. . : 


Frank Stein, of Ruthrauff & Ryan, who served as chairman of the 
annual stag of Chicago Post 170, American Legion, at the Hotel Sher. 
man Dec. 4, proudly reports that not a single bone was fractured at 
that party, one of the best of the year. .. Adolph Ensrud, of J. Walter 
Thompson, and Gene Corcoran, The Branham Company, were placed 
on the spot during the festivities. . . 


Florence Smith, advertising manager of the Gossard Company, Chi 
cago, starts the day by putting herself in a cheerful mood with a perusal] 
of the funnies. . . Walter Loper, of the Chicago staff of This Week, 
suffered cuts, bruises and a ruined suit when he was struck by an 
automobile driven by a high-powered $17 a week clerk. . . 


Mary McDermott, who was only a typist at Erwin, Wasey & Co., 
has transferred to Critchfield & Co, as receptionist, in which role her 
million-dollar smile will have a wider and more appreciative audience... 
The most solemn member of the Chicago advertising clan is reputed to 
be Lee Mohr, of the New York Daily News, who grows sadder with 
every half million circulation added by that thriving young news- 
paper. . . 


Jim Mangan, Mills Novelty Company a. m., keeps up with his repu- 
tation for prolific and scintillating writing on advertising and related 
subjects. His latest is “Thoughts on Salesmanship,” just published by 
The Dartnell Corporation. . . 


Not only the first glass masonry building in Portland, Oreg., but 
a unique combination of personal apartment and downtown office has 
been completed by Royce McCandliss, agency chief. And “country” at- 
mosphere also has been achieved with a wall-enclosed 30-foot English 
garden in the rear. 


| Another entry in the legion of matrimony is Edmund C. Helveston, 
retail advertising manager, Philadelphia Daily News, joined with Eliza- 
beth H. Ress, of Philadelphia. . . 


Frank Leach, Enterprise, Bartlesville, Okla., advertising staff mem- 
ber, has taken the matrimonial vows with Betty Jean George... 


ee | 
————— 


Electrolux to 
Train Guns on 
Wage Earners 


Chicago, Dec. 8.—The 1937 Ele. 
trolux refrigerator magazine adver. 
tising will cover the entire range of 
buying incomes, with special empha. 
sis on the wage earner group, George 
S. Jonas, Jr., vice-president and gep. 
eral sales manager of the Electroly, 
division of Servel, Inc., told a dealer 
sales meeting here last night. The 
dealer meeting was one of a series 
being held during December throug). 
out the country. 

Magazines to be used in the 1937 
Electrolux campaign will be those 
reaching the “prestige” group of 
consumers, the “middle group,” ang 
the predominantly wage-earner 
group, he said, defining the wage 
earner group as including consum. 
ers whose wages are from $1,000 to 
$2,000. 

“There is a total market at pres. 
ent for automatic refrigerators of 
approximately 20,000,000 homes,” 
Mr. Jonas said. “Of this market, 
more than 9,000,000 or nearly 50 per 
cent have been sold. There is, of 
course, a replacement market which 
eventually will present a great po 
tential for gas refrigeration. 


Emphasize Future Market 


“Without taking the replacement 
market into consideration, the mar. 
ket for automatic refrigeration is 
being penetrated at a rapid rate, and 
experience has shown that the mar. 
ket for higher priced products 
reaches initial satisfaction first in 
the higher income or prestige group. 

“Our future market, therefore, 
from the standpoint of potential ex. 
pansion, would be in the lower in- 
come or wage-earner group.” 

Successful use by Mr. and Mrs. 
Martin Johnson of a kerosene-oper. 
ated Servel Electrolux in explora. 
tions of Borneo will again be fea- 
tured in the company’s advertising. 

In addition to national and news- 
paper advertising, the company will 
engage in co-operative local news: 
paper advertising with dealers, and 
will supply outdoor poster and di- 
rect mail material. 


Promotes Device to 


Stop Sewer Gas Escape 


Phillips Corporation, Portland, 
Oreg., which has purchased the Goss 
floor drain primer inventions and pat- 
ents, will begin a campaign for Phil- 
lips trap seal valve in consumer and 
business publications in January. 

The valve by maintaining a con- 
stant water level in drain traps pre 
vents the escape of sewer gas into 
homes and buildings. Gerber & 
Crossley, Inc., Portland, is the agency. 


Forhan’s on Railroads 


Forhan Co., Inc., New York, will 
advertise its toothpaste on railroad 
lines from Port Chester, N. Y., to 
Bangor, Me. Posters will be used at 
stations on the New Haven and Bos 
ton and Maine Railroads, with Tran- 
sit Advertisers, New York, in chargé 
of the poster display. 


NEW 
DATA 
BOOKLET 


for building prod- 
ucts advertisers 


and their agen- 
cies. 


If you have a building 
product to sell ask us 
to send you a copy. 


431 So. Dearborn St. 
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McCall Day is here again — an exciting, anticipated day in the 
lives of 2% million women. Drawn as if by a magnet to news- 
stand counters, almost a million women will put down dimes 
for January McCall’s — voluntary, cash sales 49% greater 
than those of any other women’s magazine. . . . This 
eager feminine acceptance of McCall’s does not just happen! 


There need be no mystery about the monthly rush upon the 
scape 


rtland, 
le Goss 
nd pat- 
ir Phil- 
er and 
ry. 

a con- 
ps pre 
as into 
‘ber & 
agency. 


news-stands! 


ime Editors understand women, They use knowledge, as 
well as skill, on every magnetic page. The McCall Method 

of editing is logical and thorough. 
1 McCall's Field Editors determine women’s problems and 


interests through nation-wide visits with women in their homes. 


2 Then McCall’s Homemaking and Style authorities solve these 


problems with all the resources of science. 


3 MecCall’s Editors —talented writers and artists — drama- 


tize these findings to make them most interesting and readable. 


4 And, finally, McCall’s Reader Research (interviewing in the 


home) checks up on the page-by-page reading. 


The result of this careful procedure is that McCall’s is read... 
McCall’s has a following . . . McCall's rules feminine imagina- 
tions. And influences feminine spending, vastly to the benefit of 
advertisers! 

Consider, for instance, the important business of feeding the 
family. Annually, the readers of McCall’s serve 2,737,500,000 
d- meals. During 1935 and for the first six months of 1936, McCall’s 
rs M ) R . C A L L S F 0 R published more food articles than any other women’s magazine. 
McCall’s circulation parallels the national food market — by 


population, by number of stores, by sales. 


* 

When McCall’s features a particular food, sales of that food 
ing jump in chain stores and independent groceries all over the 
us country. McCall’s is read, its recipes followed! 


le THREE MAGAZINES IN ONE McCall’s offers to food advertisers the high visibility that 


will move their merchandise across grocery store counters and 


MORE SALES FO R ADVERTISERS into the kitchens of 214 million homes ... FOR ONLY THE 
, ADVERTISING THAT IS READ CAN BRING RESULTS. 
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SEEK GREATER 
PRODUCTIVITY 


FROM EXHIBITS 


New York, Dec. 8-—The Exhibi- 
tors Advisory Council, Inc., and New 
York Power Show Exhibitors at the 
Electrical Association of New York 
auditorium last week held a special 
meeting to discuss increasing neces- 
sity of cooperation among firms who 
exhibit at various expositions and 
exhibits to the end that such promo- 
tion shall be more productive. 

N. O. Wynkoop, business manager 
of Power and past president of the 
council, urged that associations join 
the organization as groups and thus 
extend their own exhibit committee 
activities and at the same time 
make possible more effective work 
by the council. 

R. H. DeMott, general sales man- 
ager, SKF Industries, Inc., reviewed 
the history of the Exhibitors Ad- 
visory Council, which started in 1926 
and reported recent additions to the 
list of members. He discussed the 
proposed Chicago Power Show, 
about which there is considerable 
debate. 

Practically all 
agree that there 
planned that they 
ticipate in, L. W. 
publicity 


manufacturers 
are more shows 
can possibly par- 
Shugeg, division 
manager of the General 
Electric Company, declared. Elec- 
tric manufacturers are faced with 
more than any other group. 


Help Collect Facts 


The job of collecting facts about 
all these shows, he added, is too 
great for any one company to handle 
effectively alone. 

Mr. Shugg was elected president of 
the Council; Mr. Wynkoop, vice- 
president; J. F. McNamara, general 
sales manager, International Nickel 
Co., Inc., New York, secretary, and 
Mr. DeMott, treasurer. 

W. J. Donald, managing director, 


| staged each year. 


National Electrical Manufacturers’ 
Association, said that he _ under- 
stands there are between 15,000 and 
20,000 trade and industrial shows 
Of this number, 
but one per cent offer any value to 
members of NEMA. 

The problem is to get sufficient 
facts for making a sound decision 
as to which shows to use. Describ- 
ing the manner in which associa- 
tions may improve their 
members, Mr. Donald 
NEMA, as a member of the Exhibi- 
tors Advisory Council, obtains its 
advance and post show reports and 
notifies members that they are avail- 
able to those interested. 

Col. W. T. Chevalier, 
dent of McGraw-Hill Publishing 
Company, pointed out that promo- 
tion is one of the fields where co- 
operation is possible but warned 
that work should not stop with co- 
operative undertakings. Individual 
efforts are required to take advan- 
tage of the cooperative activities. 


said that 


vice-presi- 


New G-M Exposition 
Starts 1937 Travels 
The new 1937 Parade of Progress 
Exposition, sponsored by General 
Motors Corporation, left Detroit Dec, 
1 for an extended tour of the South, 
Southwest, and Pacific Coast. The 
first showing of this educational “fair 
on wheels” will be in Pensacola, Fla. 
The exposition is operated by the 
General Motors public relations de- 
partment, of which Paul W. Garrett 
is director, and is in charge of J. M 
Jerpe. The caravan comprises 34 
automotive units operated by 50 men 
The 1936 Exposition played in 40 
cities. 


Names Savoie Miesue 

Abrasive Products, Ine., South 
Braintree, Mass., manufacturer of 
Jewel brand coated abrasives, has 
placed its advertising account with 
Larchar-Horton Company, Provi- 
dence. Industrial publications and 
direct mail will be used. 


New WTMJ Transmitter 
A 400-foot single, radiator type 
antenna tower will be erected by 
WTMJ, the Milwaukee Journal sta- 
tion, at a cost of $15,000. The new 
transmitter will be in use by spring. 


broadcast. 


ee BALTIMORE 
KTSA .SAN ANTONIO 
KYA... _SAN FRANCISCO 
ee LOS ANGELES 
I NEW YORK 


= the capital of the heavy steel indus- 
tries, which led the recovery march, showed a pro- 
duction gain in mid-November of 26% over 1935. 

Retail activity was up 24.7%. 

Allegheny County, which WCAE completely 
blankets, has 1950 industries which produced 835 
million dollars worth of goods. 

This is only one of the nineteen great markets 
that Hearst Radio offers you. 

Remember, when you deal with Hearst Radio, 
you deal with one organization from order to final 


HEARST RADIO 


NewYork * Chicago * Los Angeles * San Francisco 


The New York State Broadcasting System 
The California Radio System 


WCAE .. . PITTSBURGH 
KOMA....... OKLAHOMA CITY 
ERE AUSTIN 
_ Seer MILWAUKEE 
Seer WACO 


service to| 


_\the Smiling City.” 


FOREIGN POSTER 
SHOW INDICATES. 
TRENDS ABROAD: 


(Picture on Page 34) 
Chicago, Dec. 8.—Trends in foreign 
poster advertising were illustrated in 
an exhibit this week end at Oak Park 
Junior College of 500 posters from 39 
countries collected by Dr. Hans 
Rosenhaupt, language teacher. 
Modernistic design and simplicity 
of subject treatment characterized | 
the bulk of the advertisements from 
countries on the Continent. Posters | 
from Argentine were marked by a 
wealth of vivid color. English adver- 
tisements on exhibit ranged from the | 
conventional, pictorial type, to those 
of a futuristic character. 

One series of posters for Bally | 
shoes, manufactured in Zurich, at- 
tracted special attention from visi- 
tors. Various types of Bally shoes, 
the posters point out, are adapted 
for tasks ranging from farm work | 
to skiing and for town wear. 

Reproduced from a photograph, a | 
poster in the series depicts a woman | 
wearing smart blue shoes, matching 
a coat of the same color. Only the | 
model’s legs and shoes, in sharp con- | 
trast against a tan carpet, are shown. 
Copy consists solely of the trade 
name, and the three words, “Comfort, 
Elegance, Quality.” 


Show Olympics Winner 

Arosa, famous resort in the Swiss 
Alps, was represented in the exhibit 
with its ski poster, which won first 
prize in the applied arts division of 
the art contest held in connection 
with the 1936 Olympics at Berlin. 

This poster displays simply a suit- 
case and a ski-stick, and the word, | 
“Arosa.”’ The suitcase is gaily deco- | 
rated with the tags of many hotels 
and resorts. The traveling case and | 
stick are prominent against a white 
background. 

Copenhagen, historic capital of 
Denmark, suggests its attractions 


BRITISH TICKLED BY CONTRAST 


aa 
4. Gam & fr 
Ya 7 — he 


W ho’s 


been at my 
ENO'’S 


Displayed at an exhibit of foreign posters in Oak Park, Ill., 
Ltd., creation is part of a series built up on effective humorous contrast. 


last week, this Eno's, 


with the poster phrase, “Copenhagen, | 
The poster pic- 
tures two girl bicyclists, both wear- 
ing brightly-colored dresses, and | 
with hair streaming in the breeze. 

A more serious poster, employed by 
the Danish government to combat un- 
employment, carries the slogan, “Buy 
Danish—Give Him Work.” A slouch- 
ing, cigarette-puffing youth is shown. 

A trend toward the ultra-modern 
in English poster advertising was ex: 
emplified in a Shell gasoline adver- 
tising campaign, in which 
carry the line “Everywhere you go 
you can be sure of Shell,” and _ pic- 
ture various spots visited by travel- 
ers. Illustrations are definitely un- 
conventional. 

Other examples of English utiliza- 
tion of humor for advertising pur- 
poses are the advertisements for Gui- 
ness Stout and Eno’s fruit salts. 

Guiness portrays a man holding a} 
large, empty bottle, and 
“My goodness, my Guiness,” as he 
sees the cork firmly lodged in the 
slender throat of a slightly under- 
the-weather ostrich. The words, 
“Who's Been at My Eno’s” provide 
the theme for a humorous series of | 
posters for this mild laxative. One 
poster pictures a captain putting this | 
question to a group of sailors. In 


one’ individual 
ciously well. 

Dr. Rosenhaupt started his collec- 
tion of foreign advertising posters 
while on a trip to Europe last sum- 
mer. He now has close to 2,000 ex- 
amples of this medium. Dr. Hans 
Sachs of Berlin is said to have the 
world’s largest collection. 
11,000 posters. 


who looks 


Directs Prima Sales 
Peter E. Arnolds has been pro- 
moted to sales manager of Prima 
Company, Chicago brewery, by the 
trustee. He has been with the com- 
pany for 17 years. 


Breauht Advanced 
Noel C. Breault, with Robbins Pub- 
lishing Company, New York, 
1930, has been named 


manager of Advertising 
published by that company. 


posters | 


declaring, 


each group portrayed, there is always | 
suspi- | 


He owns 


a 


| Seniesa and George 


| ° Jacques and George Meyer have 
jresigned from Esquire, Inc., to estab- 
lish a merchandising, fashion and ad- 
vertising counsel service at 515 Mad- 
ison Ave., New York. 

Jacques Meyer, 


'dise and fashion counsel on the Es- 
| quire staff and Eastern 
Apparel Arts. 


Agency Changes Name 

Landsheft & Bonning, Inc., Buffalo 
j}agency, has changed the name to 
Landsheft & Warman, Inc., with the 


erly president of Warman & Hall, 
| the agency. 


Walter Moves 
D. Walter, Ine., Pittsburgh 
agency, has taken new quarters at 


| telephone is Atlantic 8961. 


Meyer Open Office | 


five years with Es: | 


quire, Inc., edited the Esquire fea- | 
ture, “Talking Shop,’ was merchan- 


editor of | 


addition of Robert B. Warman, get 


801-2 Publication building. The new | 


KXBY Expands 


Station KXBY, Kansas City, ha 
promoted Herbert E. Nelson to loci 
sales manager and added the follov 
|ing to the staff: E. G. Julum, fro 
/KMOX: Roger Livingston, former! 
of WMT, and R. W. Bennett, 
/KFRU. Clair Heyer continues % 
sales manager. 


_ Watson, Lume Ad vance 


W. O. Lampe has been appointed 
assistant to M. P. Vorberg, sales pre 
|motion manager of Olds Motor 


| Works, Detroit, succeeding J. W. Wat: 


ise tial 


|son, appointed assistant zone mal: 
| ager in Chicago. 
- 


All types including New 10 ounce, 110-¥, 
back geared motor unit that plugs into light circuit. 
No batteries. No radio int Ne t 

Cool running. Provision for any mounting—eny position. 


Sgccdes 3. 5. 8. 28 or $1.10 in thousand lots. 


MANUFACTURING CO 


185) S. S2nd AVE CICERO, IL 


AD MEN RAVE OVER) 


ATLAS CREATION | 


New and Better kind of Photostat 


It's been a winner from the word ''go"—this new kind of photostat just 
recently created by ATLAS. There's nothing like it and any Art Director 


who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best of 


ordinary photostats. Records ALL 


tone values from extreme blacks to 


pure whites and stands out in your comprehensive layouts like real pho- 


tographs. 
few pennies more than photostats. 


Made on either MATTE or GLOSSY paper and costs but a 


Call ATLAS today for comparative 


samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


since | 
advertising | 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan fF ve. 
Selling. 
| 


4 Chicago Locations @ All Phones: FRAnklin 3470 
remiss roconpemaames: 
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ADVERTISING AGE ' 43 


i 

‘Advertising today can waste no time,’’ says a prominent national 
advertising agency. And that is particularly true of a luminous 
tube advertising sign. Hurrying crowds of shoppers won't wait to 


be sold. Your advertising message must be told in a flash. 


Advertising appropriations for luminous tube signs are not 
made to give publicity to a repair man. Their one and only pur- 
pose is to get a maximum number of working hours for every 


dollar expended. 


Bu even the best of signs might occasionally go wrong, due 
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to conditions beyond any sign manufacturer's control. But these 
few lapses in working hours are rarely caused by poor equip- 
ment or faulty installations, when produced in the shops of reliable 
sign manufacturers. In these shops only materials and equipment 
of an unquestionable quality enter into the fabrication of a lumi- 


nous tube sign. 


0. signs where Sola transformers supply the power, repair 
men rarely clutter up the face of the sign. That is why Sola is the 


preferred transformer in most shops where good signs are built. 
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ADVERTISING AGE 


December 14, 19% Decemt 


FINANCE EXPERT 
SAYS MUCH COPY 
STOPS T00 SOON 


How to Buy Is Big Point, 
Auto Parts Jobbers Hear 


Chicago, Dec. 8.—A finance ex- 
pert and an attorney provided the 
highlights of the general session of 
National Standard Parts Association, 
composed equally of manufacturers 
and jobbers, as its second general 
meeting at the Hotel Sherman to- 
day, which served as the prelude to 
the Automotive Industries Service 
Show to be held at Navy Pier from 
Dec. 9 to 13. 

Harry B. Mathews, vice-president 
of Commercial Credit Company, Bal- 
timore, asserted that a large part of 
all national advertising is wasted 
because it creates desire for the 
product without making it plain that 
it is available on instalments to all 
persons enjoying a_ reasonable 
income. 

J. W. Van Allen, legal counsel for 
the association, took the viewpoint 
that the Robinson-Patman Act for- 
bids functional discounts. He spoke 
in the most pessimistic terms of the 
new law, comparing difficulty of its 
enforcement with that of the eigh- 
teenth amendment. 

The Motor and Equipment Whole- 
salers Association, meeting at the 
Stevens Hotel, held a special session 
last night devoted to the Robinson- 
Patman Act, with United States 
Senator Joseph C. O’Mahoney en- 
deavoring to predict viewpoints of 
the courts on the measure. 


Defends Time Sales 


The finance executive paid his re- 
spects in no uncertain terms to 
“high school economists” who in- 
sisted that “mortgaging the future” 
was responsible for the recent de- 
pression, asserting that the record 
speaks for itself. His address re- 
vealed a hot battle for equipment 
business among finance companies, 
instalments still being in the em- 
bryonic stage in this part of the 
industry. 

Mr. Mathews made the point that) 
selling can be relied on to increase 
while some credit losses are inevit- 
able in selling on time, the salesman 
is often the key to this factor. 
Where he uses the same methods he 
would employ in selling for cash, 
losses are usually infinitesimal. 

Mr. Mathews said that instalment 
selling can be relied on to increhse 
the jobber’s business 20 per cent. 
The coupon book method of induc- 
ing buyers to meet instalments has 
proved remarkably successful. he 
asserted. 

Touching on national advertising, 
he observed that he finds it ‘‘amus- 
ing” to read copy which cleverly 
capitalizes the desire for the good 
things of life which is latent in all 
Americans and then fails to follow 
up this advantage by pointing out 
that all persons of good character. 
with a steady income or salary. can 


| Orange, N. J. 
tion is a two-edged sword, and that | 
in some instances, laws whose pass- | 
age was sponsored by independents | 


resenting a sort of crazy quilt of 
legislation. 
that laws be adopted telling the 
business man what he can do as 
well as the things he can’t. 


Dangers of Legislation 


Legal aspects of business also oc- 
cupied the attention of Leon F. 
Banigan, who recently resigned as 
editor of Motor World Wholesale to 
become merchandising director for 
Edison-Splitdorf Corporation, West 
He said that legisla- 


redoubled the ingenuity of the 
chains and thus defeated their own 
purpose. 

An example, he said, is found in 


| current efforts of chains in several | 
It is time, he argued | 


Government of 
Sweden Starts 
Apple Campaign 


fields to secure new outlets for their 
private brands. Sears, Roebuck & 
Co., he said, typify this trend with 
a plan to have independent retail- 
lers take over some of their lines on 
an agency basis. 
aD | 

| 


Stockholm, Sweden, Dec. 8.— For 
the first time in the history of Swe- 
den, the government has dipped into 
its exchequer for funds with which 
to advertise the nation’s agricultura! 
|products. The initial campaign is 
‘in behalf of Swedish apples, with 


Sh H Oo the local office of J. Walter Thomp- 
ows ouse rgans son Company in charge. 


| rhe Business Journalist, Chicago, | The basic theme of the campaign 
{bulletin service for house organ edi-|. 


itors, has moved to 500 S. Sherman is the high vitamin content of the 
St.. where a permanent display ot |SWedish product, as a result of the 
| house magazines will be maintained|long summer days of this country. 


a Joins Fawcett 


Walter E. Knowles has joined Faw- 
cett Publications, New York, as as- 
sistant to C. W. Fuller, advertising 
director. He was formerly with 
|\Charm Magazine and Spur Magazine. 


During the summer, the sun rises 


Sa 


2:00 a. m. and sets about 7 p. m. 


DOC APPLE’S DEBUT 
NETS 7,000 DISPLAy; 
| Seattle, Dec. 9.—Insertion of Dy 


|Apple, the new trade character 
Pacific Northwest Fruits, into adye 


enjoy possession of this product. 


He contended that advertising 
should not only state that the 
product can be bought on_ instal. | 


ments, but should be specific in its 


advice as to how the reader is to} 
proceed. 
Commercial Credit Company, Mr. 


Mathews indicated, thinks so much 
of the automotive equipment field 
that it has produced a sound film} 
which jobbers may use in training 
their salesmen on instalment selling 
and part of which the salesmen may 


use in contacts with their own 
customers. 

Mr. Van Allen, the legal expert, 
deplored the fact that much impor. | 
tant legislation in this country has | 


been passed at the instance of small, 
but clamorous minorities, indicating 
that independent grocers and drug- 
gists scored a spectacular victory in | 
getting the Robinson-Patman Act 
through Congress. 

The federal code is now made up 
of a list of prohibitions, he 


said, rep- 


| 
| 
| 


When America takes its morning orange juice 
it's a two to one bet that it came originally 
from Southern California—so do most of those 
juicy sliced oranges that go so well just ahead 
of the toast and coffee. 


Citrus products represent an 85 Million Dollar 
Business to Southern California, dollars that go 
directly into circulation in the Los Angeles 
Market, most of them through the medium of 
payrolls. 


To sell merchandise in this great, well-paid 
market, most shrewd advertisers depend upon 
the Largest Daily Newspaper in Los Angeles 
—the paper that reaches Six out of every Ten 
newspaper reading families in the Los Angeles 
Market-—every week day. That paper is the-—- 


LOS ANGELES EVENIN 


HERALD~£xpress 


The Number One Daily Advertising Buy In Los Angeles 


PAUL BLOCK AND ASSOCIATES 


Rig! 


in 
Urg 


| 


tising of National Apple Week cause a, a 
a remarkable stimulus of intere, Saucers ‘ 
J. E, Klahre, secretary-manager, . ff). ,jng p 
ported. With returns incompie, b cipal al 
7,308 displays were entered in wi, business 
dow display contests featured as ,B siden! 
back-of-the-scenes activity. vation, 
Mr. Klahre said that the creat),@club yes 
enthusiasm developed by Doc App. “Busit 
banners, pennants and cut-outs Causey ff} yylneral 
contestants to use an average Of teM yerity D! 
boxes of apples for each display {sion of i 
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. Rigid Balanc 
yin Production 
a Urged by Young 


new York, Dec. 8.—Development of 


(MB aisparity in production between pro- | 
“Me disparlt. 


ition of producers’ goods, with a con- 
| sequent decrease in buying power for 
/consumers’ goods,” he continued. 

| Increasing use of machinery and 
| creator investment in capital goods 
usually results in technological un- 
employment and a decrease in em- 
_ployment, during a period of pros- 
| perity, he said. 


Trend to Shorter Hours 


cient methods necessitated a 16-hour | 
working day, whereas now the 8-hour | 
day is quite common. 

“There is now thought of a 6-hour | 
_day and a 30-hour week, with plenty 
‘of indication that hours will tend to 
|decrease further,” he declared. “It 
is not beyond reasonable expectation 
that some day the necessary produc- 
| tion for the human race may be pro- 


ON BREAKDOWN 
~ OF NEWSPAPERS 


IARIFY RULE eC 


ren qucers’ goods and consumers’ goods duced with a 5-hour day.” 
ref quring le yg = of the “ys “Profits arising out of tochaeal 7 Bt Pape: iat ad eles 
let MM jpal causes of the beginning of 4) vances and efficient methods shouk Waterfalls Paper | sae el 
Wit nat ess depression, C. W. Young, | pe passed on in greater proportion to To nl ‘rules governing outside investiga- 
* v s > : . “a ‘ Me ye as : oie ¢ »” 
is nresident, Young Management Corpo-' workers in the form of higher pay- be secedl val p= pir mag the Water | a per apply. added tl 
. n, told the Sales Executives | rolls or shorter hours or else higher | M&Ge Manage’ | sir e Water-| The original resolution added the 
— ‘ ifalls Paper Mills, Mechanic Falls, | hrase, “except that all costs of the 
thyme Club yenteraay. wage scales, more employment or by | Me., and will be located in New York. | D rather . i ' > ti hall be borne 
oh “Bu : i ‘ ss ge “Te : | speci J ration s r 
ple “Business permits itself to become | some combination of these,’ he urged. /He was formerly with International | 5P®* ial investiga 


Mr. Young pointed out that there | Paper Co., and was previously with | by the newspaper member requesting 


is a long-run trend to shorter hours! American Writing Paper Co., Inc., |! , 
of work. Over 100 vears ago, ineffi-| Holyoke, Mass. The board decided to postpone ap- 


Use yylnerable during a period of pros- | 
S ority by a gradual but steady diver- 
}on of income to expand the produc- 


ter 


Dlay 


J 
r 


Counter display is combined in this col- 
lection of six toys packaged as a unit by 
the Straits Manufacturing Co., Detroit. 


plication of a rule adopted at its Sep- 
tember meeting. This provided that 
in periodical reports, subscriptions 
received through catalog subscrip- 
tion agencies should be separated 
from those coming from newspaper 
subscription agencies, effective with 
publisher’s statements for the period 
| ending June 30, 1937. This segrega- 


— tion has been postponed until further 
— 
. wl a? notice. 


The board directed continuation of 
the study of the verification letter 
test and decided that in the mean- 
time the present procedure of the Bu- 
reau in conducting such tests should 
be followed, except that the 10 per 
cent tolerance to cover error in re 
plies now allowed on a general test 
be extended to the investigation of 
specific sources of production also. 


Return to Old Method 


The following amendment to the 
rule on the method of figuring re 
newal percentages was adopted, in 
accord with the recommendation of 
the business paper division at the Oc- 
tober convention: 

Chapter A, Article V, Section 1 was 
amended by repealing paragraphs (b) 
and (c) and substituting therefor the 
following: 

“(b) Statement of the percentage 
of renewals is mandatory for busi- 
ness paper members only. Publica- 
tions other than business papers may 
say in their statement: ‘Answer op- 
tional and not made.’ 

“(c) To obtain the percentage of 
renewals the total number of expira- 
tions during a twelve month period 
shall be divided into the total num- 
ber of renewals of these specific ex- 
pirations. (By ‘expirations’ is meant 
the date the subscription expired and 
not the date it was discontinued or 
stopped.)”’ 

The earliest publishers statement 
in which a renewal percentage upon 
the basis of the new rule can be made 
is for the period beginning July 1, 
1938, but records necessary for the 
use of the new system must be kept 
beginning not later than May 1, 1937. 
The management was requested to 
prepare for the use of publisher mem- 
bers instructions for record require- 
ments and have them ready for ap- 
proval by the next meeting of the 
board. 

The board authorized a change in 
Paragraph 10 of the farm paper pub- 
lishers statement, which will show a 
breakdown of net paid circulation ex- 
cluding bulk by R. F. D. routes, post- 
offices in towns under 1,000, over 
1,000 and over 2,500. 


Elect New Members 


The following national advertisers 
were elected to membership in the 
A. B. Gz 

Borden Company, Ltd., Toronto; 
Champion Paper and Fibre Co., Ham- 
ilton, O.; John F. Jelke Co., Chicago; 
Royal Typewriter Co., New York; 
Canada Dry Ginger Ale, Inc., New 
York, and National Hotels Manage 
ment, Inc., New York. 

New members among local adver- 
tisers are the Boston Store and Mau- 
rice L. Rothschild, both of Chicago, 
and among agencies, Geare-Marston, 
Inc., Philadelphia; and Walter E. 
Thwing, Inc., and Small & Seiffer, 
both of New York. 


—- 


BOOS 3 
On SE 


on the San Francisco food situation, as 
served by Media Records, will show 1936 
the 12th year in which The Call-Bulletin — 
led—by a wide margin—all San Francisco — 
dailies in General Food Linage. Pull up 
— your chair for a profitable New Year! 


: “Represented nationally by PAUL BLOCK AND ASSOCIATES 
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Plana Panel 
Advertising 
on Taxi Roof 


New York, Dec. 8.—Mobile Ad- 
vertising, Inc., has been formed 
here to develop a new medium of | 
advertising panels attached to the| 
hoods or roofs of taxicabs operating | 
in the larger cities. The organizer 
and president is L. J. Levisee, who | 
has headed L. J. Levisee & Asso-| 
ciates, publicity and advertising| 
counsel, for several years. 

The signs will be about five by | 
28 inches, lettered on both sides | 
and illuminated at night. Rates will 
be based on the metered mileage of 
taxicabs equipped with the advertis- 
ing device, and coverage may be se- 
cured for as many cities where the 
medium is available as the adver- 
tiser desires. 


Ready for Christmas 


The time unit of sale is 10 days. 
The promoters state they expect to 
have the medium in operation in 
five cities in time for advertisers 
to employ it in the 10-day period 
prior to Christmas. 

The number of taxicabs that the 
originators think is necessary to 
give maximum results at minimum 
expense will be determined sepa- 
rately for each. The proportion will 
be highest in New York, where it is 
proposed to equip 5,000 of the city’s 
14,000 taxicabs. 

Before the medium is available 
here, however, it will be necessary 
to secure an amendment to a pro- 
hibitive ordinance. The promoters 
are confident this can be done. 


Agency for Flour 


Tex-O-Kan Flour Mills, Inec., Dal- 
las, Tex., has appointed J. Walter 
Thompson Co., St. Louis, to handle 
its account. Radio, newspapers, and 
posters will be used to advertise 
products of subsidiary companies: 
La France flour milled by Morten 
Milling Co., Dallas, and Light Crust 
flour, product of Burrus Mill and El- 


Stressing a “time from the stars” theme, 


this novel display of Elgin National 

Watch Company, Elgin, Ill., carries out 

the effect with a revolving “observa- 
tory" base. 


Promotes Coffee Blend 
Made for New Orleans 

Standard Brands, Ine., has 
launched an intensive advertising 
and merchandising campaign in New 
Orleans for Chase & Sanborn coffee 
and chicory, a new blend developed 
solely for the New Orleans territory. 
In this area, 85 per cent of the popula- 
tion prefers a blend of coffee and 
chicory to coffee as served elsewhere, 
it is said. 

Copy ranging from 450 to 600 
lines is scheduled to appear each 
Thursday in the Times-Picayune. It 
is planned to adapt WSMB announce- 
ments in connection with the “Good 
Will Radio Court” broadcast, to the 
new campaign. Roy Jacobson is lo- 
cal manager. J. Walter Thompson 
Company handles the account, 


‘Racing Form’’ in 
New $50,000 Home 


Daily Racing Form, publication of 
A. B. and M. Corporation owned by 
M. L. Annenberg, publisher of New 
York Morning Telegraph and Phila- 
delphia Inquirer, will occupy its new 
$50,000 building in Los Angeles Dec. 
15. Headquarters, at 1540 N. Vermont 


evator Co., Fort Worth. 


Ave., are being transferred from San 
Francisco. 


Bhe Wide-Gpren Service for Closing Dates... 


Nation-wide Railway Express keeps open day and night 


for advertisers in a rush or otherwise. Your halftones, 


mats, stereos, cuts and printed matter of all kinds are 
picked up on your phone call, rushed at express train 
speed, delivered on the jump. For extra wide-open speed 
on last-minute dead-lines there's Air Express— 2500 miles 
overnight, and all this at very low, economical rates. Is it 


any wonder that hundreds 


of advertisers call Railway 


Express a “natural,” and use it for regular shipments as 


often as for emergencies? 


When you need the service or want information, phone 
the nearest Railway Express office. 


RAILWAY 


EXPRESS 


AGENCY INC. 


NATION-WIDE R 


AIL-AIR SERVICE 


| 
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MACLEANS’ PUN 


| 


SETS RECORD ON. 
~ PULL IN BRITAIN 


London, Dec. 4.—The power of a| 
| pun to tickle consumer demand will 
|be employed for the sixth consecu- 
ltive year by Macleans toothpaste, 
|} London, in 1937, with newspaper, 
| magazine and outdoor advertising to 
ibe built around the copy theme— 
|“Did you MACLEAN your teeth to- | 
| day?” 

Effectiveness of this stet line, 
with its play upon the product’s 
name, was described by a spokesman 
for the company when he outlined 
future advertising plans. 

“During the past five years,” he 
,said, “Macleans sales have climbed 
to a top spot among all dentifrice 
sales in the United Kingdom. We 
| believe that the simplicity of our 
ladvertising approach during this 
|period, mixed with the style of light 
|humor which appeals to the British 
public, is closely related to sales 
gains. And that with fresh art treat- 
| ment this slogan is good for another 
| successful run.” 
Although it is common practice 
|among Britain’s large advertisers to 
| use puns and word play as copy sales 
‘appeal, the Macleans campaign is 
unique, even in this country. Its 
chief distinction—aside from _ the| 
record number of years devoted to a 


single copy appeal—is the novel 
treatment of testimonial  photo- 
| graphs. 


Study in Contracts 


Only actual users of the dentifrice 
are photographed. The “customers” 
vary in type from the austere pro- 
fessor to a baby with its first set of 
teeth; from nurses to cinema stars. 

There is a standard layout for all 
newspaper advertisements. First 
there is a photograph of the subject 
in a serious pose, for he has just 
heen asked: “Did you MACLEAN 
your teeth today?’—the slogan line. 
Then, directly below, is a photograph 
of the same subject, smiling broadly. 
|This picture carries a humorous 
| clincher line, such as “Ah! I see you 
did!”” Or, in the case of the pedantic 
professor, one word—‘Incontroverti- 
bly” is enough to sell, and to tickle 
the British funnybone. 

It is an example of British adver- 
|tising psychology to see how Mac- 
leans, Ltd. and its agency, S. H. 
Benson, Ltd., hit upon low pressure 
advertising to sell in this highly com- 
petitive dentifrice field. 


Choose Direct Appeal 


It was believed by client and 
agency that the various selling ap- 
peals for toothpaste—health, beauty, 
social success, etc.—had been fully 
exploited by competitive brands. It 
was further believed that competi- 
tion had saturated all technical and 
semi-technical selling stories. 

In contrast, it was decided to ap- 
proach the British public with a sim- 
ple, direct appeal based on humor. 
The campaign anchored itself to the 
obvious possibilities of the product’s 
brand name, Macleans. And that it 
gave the Englishman the type of 
advertising he likes to read—pun- 
ning in print—is proved by the sales 
records over the last five years. 


Norge Yule Advertising 

Is Whispering Campaign 

Norge Division of Borg-Warner 
Corporation, Detroit, opens Christ- 
mas advertising with an _  adver- 
tisement in The Saturday Evening 
Post of Dec. 12. An _ illustration 
shows a little boy whispering into 
the ear of his sister, “Daddy’s Get- 
tin’ Her a Norge This Year.” 

The appeal of the advertisement 
forms the basis for local activities. A 
24-sheet poster pictures the children 
in full color. Window display ma- 
terial includes a 13-foot paper strip 
in the form of a motion picture film 
entitled, “Santa Claus Is Coming.” 
Mailing cards carry the same type of 
illustration as the magazines and 
posters. Cramer-Krasselt Co., Mil- 
waukee, handles the Norge account. 


| 
| 


— 
—. 


PUN AND PICTURES GIVE COPY PUNCH 


Did you MACLEAN 
your teeth to-day? 


53 


Ah! I “en you did 
6” MACLEANS = 


| ’ PEROXIDE bison 


sex TOOTH PASTE I9 


Macleans, of London, tooth paste will press its photograph testi- 
monial-pun combination for the sixth successive year during 1937. 


a plea for a spirit of cooperation be 
tween industry and the government 


Copeland Urges 
° ° to help in the administration of the 
Uni fi ed State - j/act, and advised the setting up \ 
liaison officers by the trade groups 
Pure Food Laws to exchange opinions and informa 


tion with the government body. 


New York, Dec. 8.—A plea for uni- 
form state food and drug laws back 
of speedy action to tighten federa) 
|food and drugs control was voiced 
‘here last week by Senator Royal S. 
Copeland, congressional leader in the 
fight to amend the current law. 


Open Campaign for 
New Kalgar Gargle 


Kalgar Sales Corporation, New 
York, has launched a campaign for 
Kalgar, a new throat gargle, in Nev 
York newspapers. The campaign wil! 


Tie Menstas ooake ot « lenskoen through the winter. Albert 
oe ower pone : Frank-Guenther Law, Ince., is the 
session of the 28th annual conven agency. 


tion of the Associated Grocery Manu- 
facturers of America. 

| Lamentable lack of uniformity in 
state food and drug laws, he de- 
clared, has been brought about be- 
cause of the feeling in various states 
that the present Federal act was so 
ineffective. He predicted that if an 
effective law were enacted by Con- 
gress it would be used as a model 
for all state laws. 

The great majority of legitimate 
business men in the industries af- 
fected, he said, are in favor of a new 
law, because of the existence of “the 
hole-in-the-wall, deliberately dis- 
honest manufacturers, the individual 
who purposely exploits the public 
and the consumer in order that he 
may profit.” 

The Senator strongly favored the 
establishment of definite standards 
of identity and minimum quality re- 
quirements for food products, but he 
never had any enthusiasm for mul- 
tiple standards, he said. 


The front label of the package re 
cently won an award of merit in 4 
competition sponsored by Outdoor 
Advertising, Inc. It carries no copy, 
except the name Kalgar on a sym 
bolic gargling figure in striking 
colors. 


Forms Link with CBS 


McNaught Syndicate, Inec., New 
York, has given radio rights of its 
cartoon features and newspaper Col 
umnists to Columbia Artists Bureau, 
Inc., CBS subsidiary. 


INTERNATIONAL 
PAPERS | 


for 


Printed 
Advertising 


TICONDEROGA 
Book Papers 


CHAMPLAIN 
Book Pap ers 


SARATOGA 
Book Papers 


LEXINGTON OFFSET 


INTERNATIONAL PAPER CO. 


Apply Label Rules 


The new law should pay particular 
attention to advertising practices, he 
added. 

“A great new field of activity, ad- 
vertising, has sprung up since the 
enactment of food and drug law in 
1906,” he pointed out. “Advertising 
has gone forward by leaps and bounds 
through newspapers, magazines and 
radio. I have always regarded ad- 
vertising as merely an extension of 
the label, and certainly the law 


should give as much attention to the 
contents of advertising as the con- 
tents of the label.” 


220 East 42nd Street, New York, N. Y- 


—— 


——— 


Senator concluded with 


Copeland 
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wicH, TUGWELL 
CFE NEW STRESS 
ON CONSUMPTION 


New York, Dec. 9.—A “middle-of- 

yhelane” course for the next four 
vears With emphasis on expanded 
‘onsumption is forecast in articles 
ioday by two men regarded as close 
. the Administration—Dr. Stanley 
digh and Rexford G. Tugwell. 

pr. High, organizer of the Good 
Neighbor League, writing in Liberty 
of Dec. 12, expressed the opinion the 
president will go ahead with policies 
yound the regulation of monopoly 
and concentrated economic power, 
me of which policies were incor- 
porated in the NRA. 

“I do not believe, however, that he 
will go ahead until he first tries to 
win the voluntary co-operation of 
pysiness,” said Dr. High. ‘Despite 
the almost solid opposition of Big 
Business to his re-election he is not 
in a ‘crack-down’ mood.” 

Formerly powerful ‘‘money” lob- 
pies in Washington will have much 
harder sledding on Capitol Hill ac- 
cording to Dr. High but the Presi- 
dent will not seek to circumvent Su- 
preme Court powers and expects 
‘more mellow” action from this body 
on social security, minimum wage 
and unfair trade practice legislation. 


Will Balance Budget 


A long time employment policy for 
work relief is to be set up to aid sus- 
tained consumption, Dr. High be- 
lieves, but a definite effort to balance 
the budget will mark administrative 
activities over the next four years. 

With his place in the official ad- 
ministration family to be resigned at 
the end of the month, Rexford G. 
Tugwell, in the current issue of The 
New Republic, forecasts’ greater 
stress on expansion of consumption 
during the next four years with the 
bugaboo of “a new depression” fad- 
ing under limited expansion. 

Discussing “The Future of Na- 
tional Planning,’ Mr. Tugwell de- 
lares: 

“The steps that have to be taken to 
achieve a minimum of order are rela- 
tively few but they are momentous. 
They ought to be thoroughly dis- 
ussed during the breathing spell 
hat is now beginning. 


Up Purchasing Power 


“The purchasing power of consum- 
's has to be enlarged until it suf- 
fees to take off the market the goods 
hat expanding industry can supply. 
‘If what our business men are in- 
terested in is the administration of a 
huge and smoothly running system 
of production, their future is a bright 
oe; if they are interested still in 
gambling, and in keeping society in- 
secure so that there may be uncer- 
lainties to provide gamblers’ risks, 
their future is not so bright. 
“The next four years,” he said, 
“ought to see us well on our way to 
4 solution of our land problem and 
‘0 the reorganization of the tenure 
system, which is generally admitted 
‘0 need reform.” 

But on industry, he concludes, the 
‘ull effect of planning is hinged. 
‘Since the election,” he said, 
‘either the administrators of indus- 
"y nor the leaders of labor have 
“own any renewal of interest in in- 
{ustrial statesmanship. 

“Yet there is the great fact of the 
“ection staring all of us in the face. 
‘ur leaders have been told that their 
poncern for the common man and 
‘deral intervention to implement it 
S approved. The fact of this man- 
ale and this rejection must have its 
fect on the minds of even die-hard 
‘dustrialists. Perhaps in time the 
“mand for economic statesmanship 
"ll sink in.” 


NBC to Sponsor Met 


National Broadcasting Company, 
“w York, will sponsor the Saturday 
ernoon matinees of Metropolitan 
‘Pera Association throughout the sea- 
°n starting Dec. 26, including a spe- 
‘al performance of “Hansel and 
“etel.” on the afternoon of Dec. 24. 
8 is the sixth consecutive year 
© has sponsored the opera series. 


> 


Penton Will Publish 


‘‘Abrasives’’ Magazine 

The Penton Publishing Com- 
pany, Cleveland, will issue in Jan- 
uary the first number of Abrasives, 
a new monthly magazine for those 
engaged in grinding, polishing, buff- 
ing and finishing. 

Abrasives, which will be a handy, 
pocket-size magazine, replaces. the 
publication Abrasive Industry, 
founded in 1920. Each issue will 
have a guaranteed minimum distri- 
bution of 15,000 copies. The first issue 
will be mailed about the middle of 
January. J. M. Lathrop is business 
manager. —_—_—_——~ 


To ‘‘Review of Reviews”’ 

Capt. Harry J. Price has been 
named advertising manager of Re- 
view of Reviews, New York. 


Radio Music 
Criticised by 
Women's Group 


New York, Dec. 8.—~Music pre- 
sented in commercial radio  pro- 
grams is generally of an inferior 
grade, the National Council of 
Women charged at its “Radio 
Forum” here last week. Julius F. 
Seebach, program director, Mutual 
Broadcasting System, replied that 
the public should let the radio in- 
dustry know what it wants. Music 
now offered on the air is the type 
most desired, judging from fan mail. 


| Mrs. 


| 
| Mass., 


Elizabeth Towne, 
criticized early 


Holyoke, 


jazz wth their breakfast,” she said, 
“they want something to soothe 
their nerves.” 


Few Women Announcers 


One lady asked why women are 
so much in the minority as an- 
nouncers, continuity writers, and 
producers. Frederick Willis, assist- 
ant to the president, Columbia 
Broadcasting System, said that as 
far as announcing is concerned, the 
situation is due to the reluctance 
of women to listen to women speak- 
ers. Opportunity in the radio in- 
dustry is as wide open to women 
as men, he asserted. 


morning |-Hour, 
music programs. “People don't want|tem, said that one of the current 


Miss Dorothy Gordon, Children’s 
Columbia Broadcasting Sys- 
fallacies is that children don’t 
know what they want. 

“They are our most alert audi- 
ence,” she declared, “and one of 
the best qualified to judge between 
good and bad entertainment.” 


New Transient Magazine 


Jay-Myrad Publications, New York, 
has announced early publication of 
juide to the City of New York, which 
will be published in cooperation with 
leading steamship lines and distrib- 
uted to their incoming passengers. 
Paul Meyer, formerly publisher of 
Theater Magazine, is a partner and 
the advertising director. 


Mo of the men who suggest and 
specify new purchases can be reached 
by salesmen. But eventually their recom- 
mendations come before the Big Boss who 


supplies the final “Yes” or “No”~— and 


that’s a No Man’s Land for Salesmen. This 


all-important group is generally too busy 


to see salesmen. But — 


They Do See 


BUSINESS WEEK! 
BUSINESS WEEK subscribers comprise 


the roll call of the country’s most impor- 
tant executives, in America’s best-rated 
businesses. They number over 90,000. 
They depend on BUSINESS WEEK—every 
week. No fewer than 14 polls by indepen- 


dent institutions in the course of the last 


3 years prove that BUSINESS 


the best-read of any business magazine. 


business news. It is, rather, a considered 


WEEK is 


BUSINESS WEEK is routed around the 
office to an average of 3.7 executives. This 
makes a conservative weekly audience of 
at least 350,000 of these men who are 


all-important to a sale. 


BUSINESS WEEK 
Interprets 


BUSINESS WEEK’ 


tion is not just the straight reporting of 


job of analysis, relationship to other news 
—and interpretation. It gives an accurate 
picture of current conditions in all sections 
—reviewed, checked up, digested. It gives 
the important business man a ready answer 
to his constant, if unspoken speculation, 
“What's Next?” He depends on it. 

If you have a product or a service which 


you would like to sell this selected group 


BUSIIN 


of leaders, sell it where theyll see it—in 
the advertising columns of BUSINESS 
WEEK! It is the paper that helps swing 


the final decisions. 


S most important func- 


ers 


ADVERTISING LEADERSHIP 


Growing recognition of BUSINESS 
WEEK’S ability to sell executives has 
made it an outstanding leader in ad- 
vertising gains. 


| 455 pages 
1934 .. ss 610 pages 
1935... . . . 752 pages 


1936—OVER 1000 pages 


BUSINESS WEEK 


delivers more executive read- 


than any other publication! 


per advertising dollar 


EK 


ALERT...ACCURATE...AUTHORITATIVE 
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MAGAZINES IN 
GAIN OF 21.87 
FOR DECEMBER 


New York, Dec. 10. 
the smashing gains over 1935 regis- 
tered in recent months, monthly 
magazines rolled up 1,613,203 lines 
of advertising in December, for a 
gain of 21.8 per cent over the 1,324,- 
448 lines published in December, 
1935, according to a tabulation by 
Publishers’ Information Bureau, Inc. 
These totals do not embrace mail 
order papers, for which 1935 figures 
are not available. 

Weeklies and semi-monthlies car- 
ried 735,128 lines in November, the 
last month for which complete fig- 
ures are available, for a gain of 7.85 
per cent. 

General magazines scored the larg- 
est gain in December, their current 
figure of 765,348 lines comparing 
with 589,718 for December, 1935, for 
an increase of 175,630 lines, or 29.78 
per cent. 


Women’s Group Leads 


Women’s group magazines carried 
284,491 lines in December, 1936, com- 
pared with 195,796 a year ago, the 
gain being 38,695 lines, or 19.76 per 
cent. 

Women’s magazines increased 
their lineage from 413,393 in Decem- 
ber, 1935, to 475,128 this year, for a 
gain of 61,735 lines or 14.93 per cent. 

The recent tradition of bettering 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Continuing | 


FAMOUS SLOGAN GOES INTO BRIGHT LIGHTS 


Featuring can and bottle this new multi-colored spectacular of Schlitz Brewing Company was dedicated 


It measures 54 feet long and 31 feet high. 


' 


last year’s marks was furthered by | 


the standard magazines, which, with 
64,858 lines as compared with 57,836 
for December, 1935, chalked up a 
gain of 7,022 lines or 12.14 per cent. 

Outdoor magazines, which carried 
67,705 lines in December, 1935, 
pushed this figure up to 73,378 lines 
this month, for an increase of 5,673 
lines, or 8.37 per cent. 

Individual figures for each of the 
publications measured are given in 


the following tabulation: 
December Advertising Linenge in 
National Magazines 
Standard 1936 1935 
American Mercury.... 4,634 3,433 
Atlantic Monthly... 17,018 19,449 
Current History ..... 2,772 2,151 
Forum & Century .... 9.050 4,548 
Harpers Magazine .... 14,809 14,016 
Review of Reviews .. 7,592 6,615 
gs ara ara 12,983 7,624 
Total Group 64,858 57,836 
General 
MOPICOR 6.2005. 24,983 17,954 
American Boy ....... 11,042 10,944 
American Home ..... 27,280 19,613 
American Legion ..... 4,240 2,345 
Arts & Decoration.... 8,092 13,804 
CR a ee rere 4,370 2,736 
Better Homes & 
eae eee 12,600 11,053 


18 CARAT CUSTOMERS 


KGO, Key Station of the Pacific Coast Blue Network, 
provides a golden market for the products it advertises. 
Customers in this wealthy area spend more per person | 
than those in any other community in the country. 


7,500 


ee com, 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 
Completely programmed by NBC 


Let us help you “stake your claim” in this rich region. 


KGO 


WATTS 


Boys’ Life 
TS ae 
Christian Herald 
College Humor 
Cosmopolitan 


Kilks 
Esquire 
Fortune 
Graduate Group 
House & Garden 
House Beautiful & 
Home & Field 
Instructor 
Judge 
Life 
Modern Mechanix 


Nation’s Business 
Open 
Physical Culture 
Popular Mechanics 
Popular Science 
Monthly 
Redbook 
Scientific American 
Sports Illustrated & 
American Golfer 
Sportsman 
Spur 
Stage 
Town & 
cy) eee 
True Detective 
Mysteries 


Country 


with Vogue 1936) 


Total Group.... 
Women's 
Delineator ...... 
Farmer's Wife 
Good Housekeeping 
Harper's Bazaar 


Photoplay 
Pictorial Review 
*Sunset 


COBREEY SlSO seccccsss 


National Geographic. . 


Road for Boys.. 


Vanity Fair (Combined 


1936 
18,246 

7,341 

7,047 


382 


weekly 


15,060 
8,667 
19,623 
6,532 
8,498 


24,933 


18,256 
18,678 


o,f 25 


3,136 
22,015 
31,186 
37,424 
67,375 


8,284 


1,551 


765,348 


6,005 
9,759 
45,609 


63,976 


SEOUIOMGE ince wie dvs ss 12,089 
Home Arts-Needlecraft 5,577 
Household Magazine 10,37 
Junior League Maga- 
Ee ere Pe 12,893 
Ladies’ Home Journal 47,778 
i 38,450 
Parent’s Magazine 18,974 


10,633 
19,954 
8,748 


1935 
17,864 


— to 
orcs 
oc 
LJ~) 
1ce 


to Sb 
aS) 


a 
ot 
me cobo cs 


~Icr 
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589,718 


11,345 
8,886 
36,816 
56,714 
10,316 
5,678 
9,216 


10,162 
$3,006 
33,985 
20,133 
10,583 
15,470 

7,861 


Schlitz Shows 7 

Bottle and Can f*’ 
in New Displa FAI 
IS 


Nash 
Rankin 
tor 


since | 


Chicago, Dec. 8.—Schlitz Brey; 
Company inaugurated a multi-colon, 
spectacular sign here Friday nighy 
the first of a series of similar Schj, 
spectaculars to be erected in met, 
politan centers throughout the coy 
try. 

The new sign, 54 feet long ang y 


1936 

ee OED Kid deedas 24,588 

i... eer . $9,078 
Woman's Home Com- 

eee 43,558 

Woman's World ...... 6,496 

Total Group... 475,128 


Women’s Group 
Fawcett Women’s Group: 
Hollywood Magazine 14,186 


Motion Picture 14,979 
Movie Classic ...... 14,431 
Screen Book ....... 14,172 
tomantic Stories... 11,891 
Screen Play Maga- 

OU i ik wrerbecdts bs ee 14,074 


True Confessions ... 11,933 


Macfadden’s Women's Group: 


True Romances 


Movie Mirror ...... 15,519 

Love & Romance 14,722 

Radio Mirror ...... 13,899 

True Experiences 14,600 
Modern Magazines: 

Modern Screen 15,293 

Modern Romances .. 13,447 


Radio Stars .. 
Screenland Unit: 


13,006 


feet high, is one of the largest of pM qyert' 
type in the Chicago metropolitllf;, ped 
area. It is atop a drug store gine vic 
Devon Ave. and Broadway. NegMMpcen i: 
lighting is used. office d 
Flanking the red-lettered wor Mr. | 
“Schlitz beer” is the familiar bromM.y the 
bottle, measuring 31 feet in heigh Mi, meri: 
and a replica of the beer can, 21 fgMMyact Ju 
high. The difference in the size gM .orved 
the containers is merely one gi@ryral 
proper proportion, and not symbol ;921-22 
of public preference, company official audit 
said. 1923 to 
Ceremony accompanied the fig Whe! 
illumination of the sign, with twi-jeuitu 
neighborhood beauties selected fname | 
throw the master switch and brediqome 
—=—= |a beer bottle above the switch. turist. 
1935 McJunkin Advertising Compan jwest 
16,758 | handles the Schlitz account, witMing pa 
72,419| General Outdoor Advertising ConMyarm p 
36,594 | Pany installing the display. 
7,451 = 
413,293 | Trade Directory kaye 
Lists Publishen tige al 
11,985; Complete listing of publishengm®! 5°" 
13,433 | price and content descriptions is jfmpkin pl: 
13,398 | cluded in the new Directory of Traif™tion 0 
ets Directories issued by Bu ns DireMMagricu’ 
: tory & Service Organization, Chicag MM tenant 
11,994 More than 400 year books, industn Mr. 
9,528 | catalogs and trade lists and a and liv 
nuals are included in the volume. an 
11,945 except! 
12,702 z at Pri 
pee Stern Joins Agency tensive 
11,610] M. J. Stern has joined Paris ¢ He | 
Peart, New York, as account exew—m’’’ ® 
12,735 | tive. He was formerly in the advergm!"¢" 
11,801) tising copy department of Gimbagmer as 


"1,839 | Brothers, New York, and prior to thi 


was in the advertising department 
R. H. Macy & Co. Previously he wa 


9,252 


9,321 


sales promotion and publicity dire 
tor for Nachman’s department stor 
in Newport News, Va. 


195,796 


8,706 —— 
9 
eg November Advertising Lineage 
"e Weeklies & *Semi-Monthlies 
6,645 | Business Week ...... 47,010 36,92 | 
6904 [Collier's 2.0.05 .cs005 112,175 = 121,31 
8,168 | *Morbes .......scsose 20,527 = 18,17! 
4.737 | Liberty .............. 27,264 24,11 ‘ 
9,146 | Life—Published by 
5,427 THM, BRC. oa cess vais 34,187 . 
tome rerary Digest ...... 25,658 30,46 
67,705 |New Yorker ......... 121,239 135,868 
i eS) 30,268 30,931 
Saturday Evening } 
a, reo ear 167,617 179,80 
___ aE SS en 149,183 108,37 
Tetal Group .....+-- 735,128 681,577 


*November figure. 


Screenland 11,811 

Silver Screen ...... 11,6838 

Total Group ...... 234,491 

Outdoor 
American Rifleman .. 9,237 
Field & Stream ...... 12,015 
Fur-Fish-Game ...... 7,273 
Hunter-Trader- 

ND 6 in oneness 7,071 
Hunting & Fishing... 7,858 
National Sportsman 8,971 
ee ere ee 4,665 
Outdoor Life ..... 9,487 
Sports Afleld ........ 6,801 

Total Group .... I3,878 

Mail Order 1936 
2 4,731 
Gentlewoman 4,175 
tHome Circle aéean wees 
*Mothers-Home Life.. 3,642 
Sovereign Visitor .... 9,152 

WOtR? GAPOUN: oicc eas 24,501 


Received from Publisher. 
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PRINTING 
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g. KIRK RANKIN, 
FARM PUBLISHER, 
IS DEAD AT 61 


Nashville, Tenn., Dec. 8.—B. Kirk 
Rankin, Sr., 61, publisher and edi- 
ber the Southern Agriculturist 
ince 1904, and a prominent figure in 
dvertising circles, was found dead 
in hed today at his home, apparently 
she victim of a heart attack. He had 
peen in good health, and visited his 
office daily. 

Mr. Rankin was elected a director 
of the Advertising Federation of 
jmerica at the Boston convention 
jast June, for a three-year term. He 
served as president of the Agricul- 
tural Publishers’ Association in 
1921-22. and was a director of the 
audit Bureau of Circulations from 
1923 to 1927. 

When he took over Tennessee Ag- 
riculturist in 1904, changing its 
name to Southern Agriculturist and 
Home and later to Southern Agricul- 
turist, the publication was probably 
jowest in circulation and advertis- 
ing patronage among ten or more 
farm papers published in the South. 


Influence on Methods 


Under his guidance, the publica- 
tion developed in circulation, pres- 
tige and earning power. As editor 
{ Southern Agriculturist, Mr. Ran- 
kin played a leading role in promo- 
ftion of diversification of Southern 
agriculture, and in steps to abolish 
tenant farming. 

Mr. Rankin was born in Nashville 
and lived all of his life here with the 
exception of years spent as a student 
at Princeton University and in ex- 
tensive foreign travel. 

He began his newspaper career in 
1893 as reporter on the old Nashville 
jmerican, joining the Nashville Ban- 
ner aS Managing editor in 1896. He 


COLOR- 
CORRECTED 


‘STATS! 


AYBE you never 


need to separate 
red - from - black, or 
black-from-red. If you 
do, Rapid's Color-cor- 
rected ‘Stats are handy 
And 
if you do not, they in- 
dicate that "Rapid 
Knows ‘Stats Best."' Let 
us show you a dozen 


and economical. 


new, exclusive Rapid 


ways to save you $ and 
hours! 


RAPID 


COPY SERVICE CO. 


* BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, WAnderbilt 3-3680 
CLEVELAND, Ninth — Chester Bldg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 


resigned to buy Tennessee Agricul-| 
turist, founded in 1869 by Major T. | 
J. Key. 

Mr. Rankin was the owner at one} 


‘time of Southern Building Record, | 


| 


which he enlarged considerably, and 


|of Indiana Farmer's Guide, which he | 


sold about six years ago. 


Adopted Color Covers 


A two-color process press was in- 
stalled at the Southern Agriculturist 
plant here in 1923, and the publica- 
tion became the first Southern farm 
paper to carry regularly two-color 
covers on book paper. In 1930 the 
publication adopted four-color covers. 

With the October issue this year, 
Mr. Rankin’s publication was credit- 
ed with another first, using a four- 
color photograph on its cover. 

He is survived by his widow; two 
sons, Dan C. Rankin, vice-president 
and business manager of Southern 
Agriculturist, and B. Kirk Rankin, 
Jr., of the editorial staff; a brother, 
Leland Rankin, and a sister, Mrs. J. 
B. Murrey. 


G. A. Seide, Jersey 
Publisher, Succumbs 


Hoboken, N. J., Dec. 8-—G. A. 
Seide, 79 years old, president of the 
Jersey Publishing Company, publish- 
ers of the Jersey Observer, died yes- 
terday in Jersey City after an illness 
of three years. 

Born in Milwaukee, he came East 
in 1869 and became at the age of 12 
the private office boy and copy boy 
for Horace Greeley, editor of the New 
York Tribune. Later he served as 
reporter on this paper and several 
others. 

In 1886 he headed a corporation 
which took over the Palisade News, 
then a weekly, and made it a daily as 
the Hoboken Evening News. He 
withdrew from this publication sev- 
eral years later, and subsequently en- 
tered the management of Hoboken 
Observer, now known as the Jersey 
Observer. 

His two sons, Fred and Harold 
Seide, are active in the paper. 


“Los Angeles Herald” 
Founder Dies at 89 


Santa Barbara, Calif., Dec. 8— 
Charles Albert Storke, 89, founder of 
the Los Angeles Herald in 18738, died 
here today after an illness of several 
weeks. He devoted the last years of 
his life to agricultural pursuits. 

At 14 Mr. Storke started to earn 
his living as a printer. When he 
was 16 he joined the Thirty-Sixth 
Wisconsin Volunteers, taking part in 
many Civil War engagements. Mr. 
Storke was the last surviving mem- 
ber of the first graduating class of 
Cornell University. 

His son, Thomas M. Storke, is pub- 
lisher of the Santa Barbara Daily 
News and Morning Press, and his 
grandson, C. A. Storke 2d, is assist- 
ant publisher of those newspapers. 


G. A. Laughlin, Wheeling 
Newspaper Man, Taken 

Wheeling, W. Va., Dec. 8.—George 
Ashton Laughlin, 74, a member of 
the board of directors of the News 
Publishing Company, publisher of 
the Wheeling News-Register, died 
suddenly yesterday at his home here 
from a heart attack. 

He had been actively identified 
with Wheeling newspapers for many 
years. He became president of the 
Wheeling Intelligencer Company 
shortly after 1900, serving until 1908, 
and published the Wheeling Tele- 
graph from 1914 to 1929, when the 
paper was discontinued. 


Biddle, Pennsylvania 
Publisher, Is Taken 


Huntingdon, Pa., Dec. 8.—Joseph 
F. Biddle, publisher of a chain of 
Pennsylvania newspapers, and for- 
mer Congressman, died of heart dis- 
ease here Wednesday. He was 65. 

Mr. Biddle published the Hunting- 
don Daily News, the Mt. Union 
Times, and the Bedford Gazette, and 
was half-owner of the Bedford In- 
quirer. 7 


F. A. McGill Dies 


New York, Dec. 8.—Frederick A. 
McGill, for 26 years editor of The 


Optical Journal and Review of Op- 
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* FIRST OF LINE 


| world, died here Dec. 1, 
| illness. 
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Launching re-packaging of its lines in 
glass, First National Stores, Somerville, 


Mass., is testing new label and design in 
these two items. 


ee 


MBER LAKGg@ 


tometry, died of pneumonia at Long 
Island College Hospital in Brooklyn 
Nov. 30. He joined The Optical Re- 
view in 1907 as editor, after exten- 
sive editorial work on newspapers 
and business papers. 


McCormick, Seneutive 


of Spice House, Dies 
Baltimore, Md., Dec. 8.—Hugh 
Perry McCormick, 46, vice-president 
of McCormick & Co., Inc., largest 


spice, extract and tea house in the} 
after a long | 

| 
For many years he served as head | 
departments, and was | 
credited with being largely respon- 
sible for building the company’s 
business in spices. 


Urges C lub ie 
Continue Promotion 


Harold Collee, president of the 
Florida Chamber of Commerce, asked | 
members of the Advertising Club of | 
Jacksonville to continue their efforts 
to maintain all forms of state adver- 


| . * 
of the company’s spice, mustard, and 
| insecticide 


tising. 
He commended members of the 
Junior Chamber of Commerce in 


their work toward trying to get legis- 
lation passed which would take odd- 
cent breaks from race tracks bets 
and convert that money into a state 
advertising fund. 


Escolite Makes 
Signs Luminous 


Escolite, a cellulose acetate plastic 
developed in the research laboratory 
of the plastics department of E. I. 
du Pont de Nemours & Co., Wilming- 
ton, Del., has been placed in distribu- 
tion for use in making advertising 
display signs luminous. 

Strips of the material are inserted 
in point-of-sale display to form the 
letters of the product or other words 


_ | color 


in the sign to be emphasized. 


Colors Given 
by Newsprint 
in New Process 


Minneapolis, Dec. 9A new type of 
advertising made its appear- 


}ance today, when the Dayton Com- 


pany, local department store, pub- 
lished two pages of color advertising 
in the Minneapolis Journal without 
the use of color plates. 

This achievement was made pos- 
sible by use of a newsprint contain- 
ing color, permitting the roll to be 
handled like ordinary paper. The 
color in this case appeared in the 
form of rough borders at left and 
right, green and yellow being used. 


Originated by Jones 


The innovation was conceived by 
Carl W. Jones, publisher of the Jour- 
nal, who perfected it in collaboration 
with the Blandin Paper Company, 
Grand Rapids, Minn. The Journal 
plans to offer the service to national 
advertisers. 

While the new process bears no re- 
lation to ordinary color printing, it 
has high attention value. Mr. Jones 
explained that selection of colors and 
design is left to the specifications of 
advertisers, a wide assortment being 
available. 
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ONE CONCLUSION 


The rain of extra dividend cheques has 
assumed torrential proportions. And 
you may be certain of one fact. Extra 
dividends are adding extra buying 
power to the readership of The Atlantic 
Monthly. Surveys consistently place 
Aulantic subscribers in the higher in- 
come brackets. Extra dividends are 
making the Atlantic market even more 
attractive to advertisers. You may reach 
this prosperous group of 100,000 with a 
full page message for $470. No extra 
charge for bleed pages. And don't for- 
vet the Atlantic’s ten day closing date! 


advertise NOW 


~~ Atlantic 
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Times-Union, will 


ing plant. 


began publishing duplicate 


design. 


Times-Union Is 


Taken Over by 


RETAIL LINEAGE 


Brooklyn Eagle GAINS CONTINUE 


New York, Dec. 10.—The Brooklyn FOR ASTH WEEK 
Daily Eagle will take over The 


Brooklyn Times-Union about Jan. 1 
and continue it as a separate publi- 
cation, with the former functioning Chicago, Dec. 11.—Continuing the 
as an afternoon paper with a metro-| gains which have been registered 
politan point of view, while the lat-|for the past several weeks, news- 
ter concentrates on Brooklyn-Long| papers carried 7.9 per cent more 
Island news, it was announced today.| lineage in the week ended Dec. 5, 


Fremont C. Peck, owner of the|than in the corresponding week of 


retire from the/|1935, the ApverTisING Ace Index of 
newspaper field. One of his close ad-| Retail Activity shows. 

visers, John N. Harman, Kings Newspapers in the 67 major 
County Clerk, will join The Eagle|cities included in this index report 
in an advisory post. 


24,005,178 lines of retail advertising 


The anouncement of the purchase|for the current week against 22,- 


by Mr. Peck and M. Preston Good-| 251,385 lines in the comparable 
fellow, president of The Eagle, fol-| week of last year, a gain of 1,753,- 
lows the application for registration | 793 lines. 

with the Securities and Exchange For the year to Dec. 5, news- 
Commission in Washington of an is-| papers in the measured cities have 
sue of 40,000 shares of 6 per cent|carried a total of 861,451,005 lines 
cumulative preferred stock, par value| of retail display advertising against 
$25, by the Brooklyn Daily Eagle| 807,751,087 lines for the similar pe- 
Properties Corporation. The pre-| riod of 1935. This is a gain of 53,- 
ferred stock and a limited number of | 699,918 lines or 6.6 per cent—the 
shares of the common stock will be| peak figure recorded so far this 
offered to the public. 


year and which has held un- 


Mr. Peck did not sell his publish-| changed for the past three weeks. 


Open Design Show 
Massachusetts Institute of Tech 


Concrete Paper Merged 


Rock Products, Chicago, has bought| January 18 ...........-+..5+. 
Concrete Products, Chicago, and with | January 25... .....-..ssssees 
the December issue published it as a| February 1 .------ esses ress 
department of the former. 
Products 
monthly. 


Concrete 
has been published bi-| February 22 


The combined papers will Gains Hold Steady 

be printed in The Eagle plant com-| It is interesting to note that the 
pleted in 1930 at a cost of $1,700,000.| last four weekly gains shown by 
More than a year ago the two papers| this index since the election are 
stock | about on a par with the four weeks 
pages, and within a few months| preceding election week, bearing 
joined in giving a combination rate|out the consensus of business lead- 
to local advertisers. 


ers, is reported in the Nov. 9 issue 
of ADVERTISING AGE that the elec- 
tion would have little or no effect 
on business generally. 


The weekly gains or losses over 
nology has opened a Boston exhibit 
to trace developments in industrial last Reeve Shown by the Index of 
Theodor Car Muller is in| Retail Activity are summarized be- 
charge of the exhibit, which will run| low: 
to Jan. 9. 


Per Cent 
Week Ending Difference 
6 SS 2S BRAS eer errr 
PE EE, 666k cs ose serenees 


SS. Me MCCUE TCE Ce 
ae ee 


+] [++++++ 
ee OS a oe 
CHromoonanwro 


4: ie ee 


MERE CIRCULATION - - OR READERS? 


Analysis of Circulation Value by Walter E. Thwing: 


“When you buy space, you 
want these four things: Se- 
lection . . attention . . influence 
. . circulation. 


“The natural level of circu- 
lation is fixed by the law of 
supply and demand That law 
is violated by any policy which 
encourages forced circulation 
and interferes with the period- 
ical’s finding of its natural 
market. 


“The less it costs a publisher 
to produce circulation, the more 
the circulation is worth to the 
advertiser. Forced circulation 
is expensive to build—and aw- 
fully expensive to buy. 


“Freedom of purchase is the 
acid test of honest circulation. 
Freedom of purchase is most 
probable when circulation comes 
from the possibility of pressure 
methods.” 


THE ACID TEST APPLIED TO 
MINNEAPOLIS NEWSPAPER 
CIRCULATION 


Without forcing .. . without watering, 
the circulation of The Journal has 
grown steadily and soundly since the 
depression low. 

TODAY more than 125,000 families 
are regular Journal readers daily ... 
the most receptive mass buying audi- 
ence available to advertisers interested 
in Minneapolis and its trade territory. 


THE MINNEAPOLIS 


JOURNAL 


O'Mara & Ormsbee, 


Inc., Representatives 


Index of Retail Activity in67Z Important 
Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1936, by Advertising Publications, Inc.) 


——=—=_ 
% Gain % Gain 
49-Week 49-Week 49-Week or Loss’ or Loss 

Period Period Period 1936 1936 Week Week 
Ended Ended Ended over over Ended Ended Gain oy 
City Dec. 9, 1933 Dec, 7, 1935 Dec. 5, 1936 1933 1935 Dec. 7,1935 Dec. 5, 1936 Loss 
BEG, Gi occncecdeces 12,173,084 14,521,865 16,026,742 +31.7 +10.4 346,871 423,458 “Pay 
I a ce 14,749,267 15,656,499 exe +6.2 403,410 468,118 = +16) 
Diveemebees. Ale. ..6ks nrendses 10,960,194 12,269,068 Jaua +11.9 267,428 307,090 4444 
Boston, Mass. ......... 17,676,078 19,743,864 20,147,204 +14.0 +2.0 616,527 599,731 ~27 
Bridwoeport, COMM. ...cc cesncere 9,940,547 10,683,918 ren +7.5 190,288 190,316 am 
Oe ee era 12,066,152 15,964,790 16,656,852 +38.0 +4.3 433,664 482,034 Fle 
Cams@on, BM. J. cccccess 4,173,126 4,019,162 3,970,727 —4.9 —1.2 116,220 101,980 = —)y; 
Cater Teese, Fh....5: scaaness 4,417,602 4,817,484 ren +9.1 104,860 127,414 = +215 
Chattanooga, Tenn. .... 5,219,450 7,040,189 6,378,714 +22.2 —9.4 145,911 135,635 —~1) 
oa er 23,447,117 26,561,818 29,471,622 +25.7 +10.9 745,210 784,224 +52 
2 eT ee rT 14,230,395 15,647,786 16,147,992 +13.5 +3.2 457,800 444,172 Fj 
ee: 14,445,120 17,385,263 19,271,696 +33.4 +10.9 493,131 500,271 +14 
OS eee 15,031,207 18,149,867 19,283,184 +28.3 +6.2 489,535 501,620 +25 
ea. re ee 11,941,608 12,745,298 13,493,396 +13.0 +5.9 336,644 464,490 4375 
ee 8,400,210 9,804,032 9,759,381 +16.2 —0.5 251,636 242,425 37 
Des Moines, Ia......... 5,427,566 6,163,228 6,178,235 +13.8 +0.2 155,909 171,811 tim 
DOOETORE, BEIGR. ccccceccs 15,234,531 19,671,027 20,945,841 +37.5 +6.5 554,115 625,834 +125 
AE Ry en Pee 6,639,668 7,216,520 es +8.7 175,350 230,622 +315 
Evansville, Ind. ....... 7,903,230 11,655,560 12,513,018 +58.3 +7.4 288,484 312,816 +84 
Fall River, Maes....... csccccecs 3,119,961 3,298,791 ‘eica +5.7 84,481 77,432 bay 
, 3 See 5,938,281 7,995,414 8,863,388 +49.3  +10.9 213,108 243,250 +igj 
SS A ere 3,733,548 4,952,473 6,015,747 +61.1 + 21.5 110,432 173,054 +56.) 
Grand Rapids, Mich.... 6,267,870 8,304,320 9,191,990 + 46.7 +10.7 202,916 259,084 +277 
Greenville, S. C......... 4,436,867 5,838,669 5,929,802 +33.6 +1.6 142,660 147,168 +32 
Houston, Tex. ......... 10,541,064 12,486,152 13,995,091 +32.8 +12.1 324,940 370,146 +13 
Indianapolis, Ind. .. s! seen ees 15,706,556 17,245,704 F +9.8 447,390 472,695 +51 
ae ee ae ee 2,218,497 2,288,662 yf +3.2 62,322 58,699 —53 
Kansas City, Kans..... 1,755,047 2,143,771 2,405,921 +37.1 +12.2 57,729 63,735 +104 
Knoxville, Tenn. ....+- 5,981,848 8,551,050 9,420,153 +57.5 +10.2 249,662 263,200 +54 
Little Rock, Ark........ 7,049,658 8,823,056 9,007,059 + 27.8 +2.1 205,058 231,616 +119 
CP ccs wiae | Matnn be 9,563,806 9,615,172 “i +0.5 232,666 225,162 —n 
Manchester, N. H....... 2,753,271 3,356,099 3,343,810 +21.4 —0.4 84,220 88,091 +45 
Memphis, Tenn, ....... ccccsece 10,681,244 10,994,470 ne +2.9 281,820 $23,344 = +14) 
Milwaukee, Wis. ....... 13,687,839 12,922,978 15,067,644 +10.1 +16.6 399,152 514,081 +288 
Minneapolis, Minn. .... 12,446,849 13,677,434 14,507,385 +16.6 +6.1 387,263 401,908 +34 
New Bedford, Mass..... 2,590,798 3,008,656 3,135,474 +21.0 +4.2 73,822 93,590 +265 
Mew TGGRs, TS... 66s nce ccess 17,458,410 19,087,494 Le +9.3 478,738 564,036 +175 
See. OE Missexiss Sean eees 57,343,105 63,918,017 +11.5 1,868,970 1,942,156 +39 
Brooklyn, N. Y......... Oe ees 6,653,979 6,829,431 +2.6 165,718 207,071 +249 
Norfolk, Va. .......... .+---++- 9,015,972 9,287,964 +3.0 224,280 240,072 +7. 
Ceeeee, HOBIE, 4nccsccs cseacecs 7,241,748 7,511,829 +3.7 209,710 181,950 —i3; 
Oklahoma City, Okla.... ........ 10,147,165 10,852,167 +6.9 273,980 336,882 +229 
aes ccage Oyaeetuecs 10,378,178 10,789,835 +3.9 294,651 331,576 +125 
Philadelphia, PR. 0.2... csscvesee 27,522,065 28,264,118 wigs +2.7 780,163 877,953 +125 
Phoenix, Ariz. ........ 6,317,696 7,111,675 7,270,574 +15.1 +2.2 154,742 167,192 +16 
Pittsburgh, Pa. ........ 21,962,052 22,395,008 22,667,070 +3.2 +1.2 632,548 670,278 +59 
Portiand, Oreg. ........ 8,473,936 10,054,222 11,840,324 +39.7 +17.8 266,798 289,842 +8.6 
Providence, BR. I........ 11,297,693 13,049,630 13,031,739 +15.3 —0.1 364,124 373,032 +24 
ee i | ee ela alga 11,523,302 12,950,992 cece, ae 333,018 349,902 +5, 
Rochester, N. Y......... 14,468,126 17,045,199 17,922,303 + 23.9 +5.1 451,352 478,928 +61 
Rock Island-Moline.... 5,868,618 7,349,444 8,257,426 +40.7 +12.4 207,914 Z00,914 7 
Sacramento, Calif. ..... 6,660,281 9,248,659 9,808,467 +47.3 °+6.1 233,664 224,945 3. 
ge eee ee ee 5,462,970 6,327,096 er +15.8 137,697 192,472 +394 
Bam Diane; CMe... 12s. 11,544,681 12,680,896 13,696,194 +18.6 +8.0 349,426 369,670 +53 
San PP emereee, ERE... vecveces 13,816,426 15,080,358 iduee +9.1 374,332 420,413 +125 
*Seattle, Wash. ....... 9,572,318 9,697,856 9,612,920 +0.4 —0.9 283,654 291,760 28 
Pete OR SO cke San peeae 7,999,709 8,712,414 ee +8.9 213,113 234,699 +10. 
Spokane, Wash. ....... 5,076,401 6,446,551 7,138,133 +40.6 +10.7 161,364 174,594 +8 
St. Lows Mei.ccses.s. 14,720,940 16,412,860 17,803,440 + 20.9 +8.5 406,935 439,120 +74 
St. Paul, Minn......... ......-- 11,828,417 12,557,670 +6.2 360,454 $14,206 —l2s 
Syracuse, N. Y...0..... 0 sseeeees 11,340,925 12,203,440 ares +7.6 301,910 335,405 +111 
POOR, SEMEN caks inte *05e@ ews 5,411,679 6,459,247 ant +19.4 131,754 145,754 +105 
Parmpn, WIR. siseocs cess 4,650,086 5,759,966 5,562,750 +19.6 —3.4 169,736 189,938 +113 
Toronto, Ont., Can...... 19,760,571 21,957,365 21,017,878 +6.4 —4,3 643,437 621,037 —35 
Washington, D. C...... 23,805,999 35,016,147 38,563,247 +62.0 +101 1,044,515 1,179,753 +124 
Worcester, Mass. ...... 9,387,152 11,882,319 12,140,344 + 29.3 + 2.2 341,946 328,537 39 
VOUNBOLOWR, OG. nociccs  caccieesc 9,368,077 9,071,768 —3.2 258,108 221,774 —l4l 
UO iia crars te ce eres a) ae eae 807,751,087 861,451,005 +6.6 22,251,385 24,005,178 +19 


*Post-Intelligencer suspended from Aug. 13, 1936, to Nov. 30, 1936. 
Included in the above tabulation are 1933 lineage figures for 41 of the cities listed. These are included be 


cause census figures on dollar volume of retail trade by cities are available for 1933, and current dollar volume for 
each of these cities may thus be readily approximated. 


Week Per Cent iby : 
Phd ie Ditforemn|Mac Wilkins & Cole Reichner, Cleveland 
gs, Seems taeehersesee. Pe Promote A. E. House| Made Agency Directors 
March 21 ........++++eeeeeees + 61] Arthur E. House, manager of the} Morgan S. S. Reichner and Horace 
MaPOD BE. + server sseserer ees + 3-1)Seattle branch of Mac Wilkins &|G. Cleveland have been elected dire 
re gy te reerse etre rtrinens t +8 (Cole, Inc., Portland, Oreg., for the tors of Kimball, Hubbard & Powel, 
Taian tnehad deter btiek } 0.1 |Past three years, has returned to the| New York agency. 
April 25 |.................... ++ 4.6/home office to direct all media opera-| Mr. Cleveland is a vice-president 
ee ee 4+ 34|tions for the agency. He is suc- while Mr. Reichner is account execl 
May Z Disewe cw eheieua antes + 8 a at Seattle by Wayne R.| tive. 
NES a6. 5:.0'pinwians a levalasee ase Subece ce ‘ land. titel iaiiiaiiaas a 
May 23 .........ssseessseeees £ f5 |, Cleone Manthei, formerly of the Joins Benton & Boules 
ee teens cos 5 eaee Sopa, RSS SOR mae 
od a eeapneaadnns { §s|account executive. Lorene Wood-| aircctor of J. Walter Thomvexon Cot 
ey on ait SORE ala cdng dap rk, Bieey + 22.9 ward, formerly of the national adver- ng rw ton| Sane anal 
has b i ilar 
ANNN CHINO = GSS Fahy declc Wisk ents bere + 8.9|tising department of the San Fran- ae ae been appointed to ag = 
BME OB es occ selatkipseratersienpans aioe s +10.2|cisco Examiner, has joined the eg Nw Benton & Bowles, é 
— : EEL CCT ee Cee : ae agency’s auditing staff. ww Sues, 
BE kilig ceresstivisckess > er a Subscripti ice U 
y ubscription Price Up 
Al st DD aig: cle sara ave Slee Cie eas ° 
I aetiaatebe satiate +138 Uphold Unemployment Air Conditioning and Refriger® 
PR EG. ein io.v. 6 cskevists ices andre + 9.9 Insurance as Legal tion News, Detroit, will increase 1 
August 22 .......6.0. ss eee, +11.4]| The unemployment insurance pro-| Subscription rate from $3 to $4, & 
teen tel 29 mec eneeeenseeensens + 6.2| vision of the Social Security Act was fective March 1. 
“oll ld a aa aie ali upheld by Federal Judge George C. 
September 19 21.0.......1..1. % giz|SWeeney at Boston Dec. 7, in the first = 
OS oie Sa Sb oe sew 6.4 test of this phase of the legislation. Sy 
— t.............. ; 77| The ruling came on a petition| |} you need some SILENT SALES- 
| ge ree eee cae + 7.5| brought by a stockholder of the Bos-||{ MEN to assist in selling your 
ae | ee + 9.5|ton & Maine Railroad to prevent pay-|}} Product. at point of purchase 
cL aS Sr en reer ee +10.1} ments to the government. choose SA MCO porcelain fuse 
—— 2? Ti. a el into steel SIGNS. 
Do i Sera ee 2 
November 140200000000000000 +38 Hoppe Takes Post It_is a modern sign with EYE 
Nove | ER errr ee A ° i i a 
THOVOMINOP 26 6 ckiscccceeceses + 8.5 Vacated by Northlich RoeenE—Designed my pli “ 
“onl af cordance with your desires an 
Steen eect eee eeee + 7%. Gerald F. Hoppe has become adver-| |] is—well, we will guarantee cob 


The tabulation on this page gives|tising manager of Wood Conv 

: ersion 
detailed figures for each of the 67 > 

Gtks teak. Company, St. Paul, coming from Da- 


> vid, Inc., St. Paul agency. S Lat EL ST = ING & 
™ . ‘ Mr. Hoppe succeeds William R. AMUE AMP 
Publication Appoints Northlich, who has joined Buchen EN G co 
_ World's Fair News, Forest Hills,| Company, Chicago agency handling AMELIN ‘ 
N. Y., has appointed Barton & Co.,|the account of the Wood Conversion 516 N. Chas. St., Baltimore. Md. 
New York, as advertising counsel. Company. 


ors for 15 years. 


Dec 


ee Se Sa ME id , an Oe *, see ! : tee Bt? ve ee A ee ‘ ns a 22 : a 
| ee ee ale 2 ‘sl : ; 9 — ap - A ee oe «ata ! 9 Paes eee. See < o 3 : Pear : eee, te” eee it a ss? x , “ s + hea amir Pu a ter (aie > are 4 “Gan Pigs bs. i 
| a 
ee 
om 
= that 
the 
tribi 
a. hous 
fee a in J 
| plete 
Se (Chi 
cates miss 
—— chat 
pax com] 
—— ee and 
Sy, aa! cies 
Sieg 
| Toe and 
vie Te i M: 
eae does 
Pa gom 
Ale buck 
apa Ster’ 
Bile Lark 
— 
Ree geal? 
oe price 
ee a “arb 
oo disc! 
ae wor 
.. mail 
ae to je 
<a tified 
a Ecor 
—— 
rl . jobb 
7 ae must 
- adve 
ee orde: 
aren of n 
ae ity. 
oa are 
te ere ss, ume 
igeng said. 
ont pega of tl 
; a 
_ tee Son 
Ps hee ders 
Meee Cove 
Bes i 
re direc 
ce 44.2 
f eae 
tee Peres tren 
ee = ay - De ce eee ——8} eee — ee TS 
0 ae deal 
“aap total 
bas pes cline 
Since e t 
Oh. cis Pe Se P 
3 bcs ofc 8 f - ta ca 7 % a , a 
"a Bak y r 
5 a “7 blah felt ee 4 3 ie 
E Fads oe ogy tet r gd pd ¢ Ps PEN 
eee 3h ..  : ™ 4a ieee ees e 4 
: *) Rcpee eee : si rs ] = 2 , ’ 
wae’, >. , me 
.  . . F f . ae \ i, ns 
f ‘ foe : /, i ifs 4 Z 2 ~% y - Z ~~ 
os eae ——— ~ <>» 2 kal 
i . Bee a . - 
ae > Bi oi ‘. oil bir : % wu . Py ae 
i 8. ee: = .— Ne SS » a 
: iia) tip bad x Bee eS (ae aa “y 
Riis oa we ot wie Jae 
a Pee: ov wt ; pin 44 eS Row? Aj Hi 
ae oe : Hie <Q r, - ’ a, = “A pe a K 
ee ae SP oe, Q ~ 
ee ¥ 
de i A 
ae ee : 
ST 2 Ae i 
‘as il 
we Berita 
eee 
Shi Ss 
ape bY 4 
(Rs rs aia” ‘ 
Ee: a If 
ot nn 
“ee i =: “ 
he ae m 
“ ; BS * : 
Pactra tat Bs 
_ ee o! 
ae Ei 
ae 
— ee ec 
‘pia ae 
ee sg ge 
¢ a — M 
: pee | rz 
J ae 
: bestia 
a Sa oats ; 
7 ; ‘tee ; 
yt sai a Suites 
= _o. | 
a ae ill 
aA oe, & a 1 | 
ae AG 
“3. eS | kN 
Ri: F es a - . | 
LPNs gett 
: ae mre ier tae ae 3 i Seah ie 2 I Sa ge ees eS AG acy BN pen’ ie yes ee eee eS Ros ae Mga ae Oa tY us ip = wes 


136 


ectors 
_ Horace 
2d direc: 
, Powel, 


resident, 
it execl: 


owles 

ly an art 
3on Com 
a similar 
les, Inc. 


refriger 
rease 118 
0 $4, & 


——~— 


SALES- 
g your 
irchase 
n fused 


December 14, 1936 


ADVERTISING AGE 
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PRINCIPLE IS 
LAID DOWN IN 
FTC HEARINGS 


(Continued from Page 1) 

that because of high selling costs, 
the company decided to confine dis- 
tribution to jobbers and mail order 
nouses. The decision was reached 
in January, 1935, but was not com- 
pletely effected until October, 1936. 
(Charges of the Federal Trade Com- 
mission were filed Oct. 2). The 
change, Mr. Sawyer said, enabled the 
company to reduce sales personnel 
and close warehouses and sales agen- 
cies in about 35 cities during 1935 
and 1936. 

Mail order houses with which Bird 
does business are not only Mont- 
gomery Ward & Co., but Sears, Roe- 
puck & Co., Chicago; Spiegel, May, 
Stern Company, Chicago, and the 
Larkin Company, Buffalo. 


Search for Definition 


A statement by Mr. Sawyer that 
prices to mail order houses are fixed 
“arbitrarily” resulted in a lengthy 
discussion as to the meaning of this 
word. The decision finally reached 
was that its use was “unfortunate.” 

Mr. Sawyer testified that prices to 
mail order houses were higher than 
to jobbers. Asked how this was jus- 
tified, he said that Neponset and 
Economy floor coverings sold through 
jobbers under those brand names 
must compete with numerous other 
advertised lines. When sold to mail 
order houses, they undergo a change 
of name, losing their original ident- 
ity. Jobbers and mail order houses 
are alike in that both buy in vol- 
ume and enjoy gilt edge credit, he 
said. 

Voluminous figures as to the effect 
of the change in policy of Bird & 
Son were presented by Axel H. An- 
derson, treasurer of the Bird Floor 
Covering Sales Corporation. In 1934, 
direct sales to retailers accounted for 
44.2 per cent of the total, with the 
trend up. In March, 1935, sales to 
dealers accounted for only 33.2 of the 
total and thereafter the ratio de- 
clined steadily until in January, 1936, 


we Bf 
LABELS-SEALS 


All kinds for packaging, decorations, 
advertising. Address labels. Strik-' 
ing, practical designs. Write for 
free samples and prices 


ST. LOUIS STICKER CO. 
STREET Ss MO 
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NEIGHBORS! 


If you want to be just around the 
‘orner from the famous Radio 
-ity, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York’s newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 


A 


Modern Manhattan! 


‘rom $280 Single 
_ tom $400 Double 
3 trom $6.00 to $15.00 


PAT Vb i 


7 
- MANAGING DIRECTOR 


Equipment Sold 
on Erie Specials 


New York, Dec. 10—An 
equipment car for the sale of 
clothing, boots, gloves and 
other essentials is a feature of 
the Sunday snow specials op- 
erated by the Erie Railroad. 
In addition, the equipment car 
rents skis and skates, and of- 
fers a repair service. 

The snow specials are run- 
ning every Sunday out of New 
York, Cleveland, Buffalo and 
other cities. 


such volume amounted to only 2.1 
per cent of the aggregate. By Aug- 
ust, 1936, the figure had fallen to 
1 per cent. 

In reply to questions of counsel for 
Montgomery Ward & Co., Mr. Ander- 
son said that no retail sales were 
made to Ward after October, 1936, 
but that he believed Bird was selling 
to Ward as a wholesaler. 

Though testimony brought out that 
discounts to jobbers were much larg- 
er than to wholesalers, no specific dis- 
counts were cited for mail order 
houses. 

All of the 1,400 invoices collected 
as evidence by the Federal Trade 
Commission are records of sales since 
June 19, 1936, date of the passage of 
the Robinson-Patman Act. The Com- 
mission charges that Bird entered 
into a contract with Montgom- 
ery Ward & Co., on June 10, 1936, 
under which it agreed to supply it 
with merchandise at prices lower 
than those obtainable by other retail- 
ers. Bird contends that sales made 
prior to June 19 could not have vio- 
lated the act. 

The Federal Trade Commission is 
represented by only two attorneys, 
William L. Pencke and James I. 
Rooney. Counsel for Bird includes 
Richard J. Walsh, William J. Speers, 
Jr., and Pierpont L. Stackpole, while 
Ward is represented by a trio of at- 
torneys headed by Stuart Ball. 


WARD LAWYER CHARGES 
HEARINGIS “‘INQUISITION”’ 


Chicago, Dec. 10.—A bitter at- 
tack upon the FTC line of pro- 
cedure was launched by J. W. 
Winston, of counsel for Montgom- 
ery Ward & Co., in the opening to- 
day of the Chicago hearing of FTC 
charges against Montgomery Ward 
& Co. and Bird & Son. 

“It is apparent,’ he declared, 
“that up to this time there has 
been no showing by the govern- 
ment of the public interest having 
been injured, and that this pro- 
ceeding is in the nature of an in- 
quisition to examine into the pri- 
vate affairs of citizens in violation 
of their constitutional rights.” 

He further charged that the 
hearing “is an attempt of the Com- 
mission to delve into the affairs of 
Montgomery Ward & Co. in the 
hope or on the chance that it may 
find a violation instead of confining 
it to the issues in this particular 
complaint,” adding that any evi- 
dence obtained in this way is “il- 
legal.” 

His criticism came in the midst 
of examination by W. L. Pencke, 
FTC attorney, of Raphael S. Blair, 
buyer of floor coverings for Mont- 
gomery Ward & Co. Mr. Biair, 
the only witness at today’s hear- 
ing, traced the company’s buying 
methods. 

The trial examiner, Charles F. 
Diggs, again declared his determ- 
ination to use as evidence some 
1,400 invoices of sales made by 
Bird Floor Covering Sales Corpora- 
tion between June 19, 1936, when 
the Robinson-Patman act went into 
effect, and Oct. 3i. Bird attorneys 
pondered advisability of seeking an 
injunction in Federal district court 
to prevent their use. 


Radio Reps Resume 


Weekly Luncheons 


The practice of holding weekly 
luncheon meetings will be resumed 
by Chicago radio representatives 
Dec. 15 at the Sportsmen’s Club, 360 
N. Michigan Avenue, at 12:30. 

All members of the industry are 
invited to attend. 


MIXED FEELINGS 
GREET RULE OF 
SUPREME COURT 


(Continued from Page 1) 


judgment makes or breaks the pro- 
ducer of the goods. 

“In our case, we feel this responsi- 
bility so keenly that we place an un- 
equivocal guarantee on all of our 
products, the consumer being the sole 
judge as to when the guarantee of 
replacement of unsatisfactory mer- 
chandise shall be invoked. 

“In view of all of this, we feel that 
we are definitely entitled to deter- 
mine the price which the user shall 
pay for any of our products, hence 
we feel great gratification that the 
Supreme Court has confirmed this 
basic right.” 

W. R. Hemrich, advertising man- 
ager of Armour & Co., expressed 
pleasure that the Supreme Court has 
placed the stamp of approval on laws 
making maintenance of resale prices 
legal. 

“When a football is made of 
prices,” he said, “the independent 


doesn’t blame the retailer, but the 
producer. There have been instances 
where notorious price-cutters have 
demoralized the trade by selling our 
products at ridiculous prices and we 
are glad to be in a position to end 
such practices.” 
Problem Is Solved 

“Bauer & Black are delighted with 
the decision of the Supreme Court,” 
Arthur E. Tatham, advertising man- 
ager, said, “and we will continue to 
do everything in our power to main- 
tain prices and thus protect trade- 
mark value and good will.” 

Mr. Tatham said that the policy of 
Bauer & Black for many years has 
been to maintain prices and protect 
profits for dealers. Bauer & Black, 
he said, were among the first to es- 
tablish a price maintenance plan un- 
der the California Fair Trade Act, 
ard today have price maintenance 
arrangements in effect in practically 
all states which have passed fair 
trade acts. 


Distillers Enthusiastic 


Schenley, Seagram and National 
Distillers hailed the decision with 
enthusiasm and said they will seize 
the opportunity to force adherence to 
established retail prices in states 
having fair trade laws. 

While these distillers said adver- 
tising will not be affected, either in 
volume or character, advertisers in 


other fields appeared somewhat dis- 
turbed over the new problems pre- 
sented. 

Namm’s, Brooklyn department 
store, declared that price mainte 
nance laws are unsound, tending to 
make mere “slot machines” of re- 
tailers. Many dealers will place 
their efforts behind private brands, 
a spokesman for Namm’s declared. 


‘“‘The American Weekly’’ 
Holds Annual Meeting 


The eighth annual meeting of the 
entire sales organization of The 
American Weekly was held in New 
York Dec. 7-9, with Mortimer Berko- 
witz, general manager, presiding at 
the sessions. The American Weekly 
is just concluding its biggest year, 
Mr. Berkowitz announced. 

Speakers during the three-day 
gathering included Dr. E. B. Free, on 
“The Scientific Side of The American 
Weekly”; B. C. Forbes, on business 
trends; Henry G. Weaver, General 
Motors Corporation, on “What Inter- 
ests the Consumer—and Why.” High 
executives of the Hearst organization 
attended the meetings. 


Joins Doremus 


W. M. Highfield, formerly copy- 
writer with Graf-Schaefer Services, 
Inc., New York, has joined the com- 
mercial department of Doremus & 
Co., Boston, as copywriter. 


89% 


FAVOR ADVERTISED 


EE SS ORES. 
.- New Market Ignorant 


This last summer we 
asked a lot of readers 
of Popular Mechanics 
Magazine a lot of ques- 


tions. It was a reader survey. Among the 
questions were some about the readers’ 
brand preferences among this and that type 
of merchandise. ¢ When these preferences 
were tabulated by age groups one fact stood 
out startlingly clear. Many of the brands pre- 
ferred by older readers are seldom men- 
tioned by the younger fellows who are today’s 
and tomorrow’s market. e And this applies 
to all types of merchandise. One brand of 
tools is four times better known among older 
than among younger readers. A once nation- 
ally famous shoe is twice as well known by 
the older men. And the same ratio holds for 


of Once Famous Brands 
HERR ES ELIA ES Aa 


an auto tire, a razor, a fire arm, a soap, a 


brand of garter. ¢ Were we to name these 
brands you'd quickly sense the relationship 
between their comparatively low standing 


CHICAGO 


today in the market reaching maturity and 


their curtailed advertising activities of the 


past several years. ¢ We raise this question. 


Is it wise for a firm to let a period of poor 


POPULA 


business lead to a future 
of no business at all? 
And we offer this sug- 
gestion to advertisers 


and agencies that are considering the re- 
sumption of advertising or of adequate ad- 
vertising. ¢ Give real consideration to the 
great man market reached by Popular Me- 
chanics Magazine—over half a million sub- 
scribers and news stand buyers, with half 
of them between the ages of fifteen and 
thirty. e They'll respond. They favor adver- 
tised brands for their personal purchases— 
89.7% say they do. Why not tell them about 
the brands you want them to buy? e One 
sixth of a cent will carry a page advertise- 
ment to a reader. Better get your goods on 
display before them. 


200 East Ontario Street, Telephone Superior 0468 


NEW YORK 
Empire State Building, Phone Pennsylvania 6-6775 


DETROIT 
General Motors Building, Telephone Madison 8711 


COLUMBUS, OHIO 


722 Linwood Avenue, Telephone Evergreen 4391 


CHANICS 
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NETWORK SALES 
SHOW BIG GAIN 
DURING OCTOBER 


Extensive Changes Made in 
1936 | 


Chicago, Dec. 10.—Time sales by 
the three major networks during Oc- 
tober show large gains by each over 
the corresponding month of 1935, an 
analysis of figures furnished by Pub- 
lishers’ Information Bureau reveals. 

While rolling up sizeable increases 
over 1935, the networks laid ambi- 
tious plans for expanding service in 
1937, on the basis of extensive 
changes in station line-ups made in 
1936, 

Time sales of National Broadcast- 
ing Company in October amounted to 
$3,696,489, compared with $2,779,556 
in October, 1935, a gain of 32 per 
cent. 


| 
] 
| 
| 
' 


MBS Gains 50.6% 


Columbia Broadcasting System's 
time revenue for October was $2,- 
754,808 against $1,930,512 in the 
same month of 1935, an increase of 
$1,930,512, or 42.7 per cent. 
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SELLS CONTEST 


Point of sale tie-in with California Con- 


serving Company's recently-launched 
"Who Am I" contest via NBC Pacific 
network. 


Time revenue of Mutual Broadcast- 
ing System increased in October to 
$271,629, a gain of 50.6 per cent over 
the $180,374 billing of October, 1935. 

On Jan. 1, 1936, the Columbia 
Broadcasting System’s network con- 
sisted of 99 stations in 96 cities. It 
will start 1937 with 97 stations in 
96 cities, having added five stations 
during 1936, dropped seven stations, 
and replaced five. 

The five stations added are WNBF, 
Binghamton, N. Y.; KNOW, Austin, 
Tex.; KGVO, Missoula, Mont.; KF BB, 
Great Falls, Mont.; and WJNO, West 
Palm Beach, Fla. The stations 
leaving CBS are seven California 
stations, KWG, Stockton; KERN, 
Bakersfield; KGB, San Diego; KMJ, 
Fresno; KFBK, Sacramento; WICC, 
Bridgeport, Conn.; and KDB, Santa 
Barbara, 

Five Stations Switched 


The replacements are: KSFO, San 
Francisco, for KFRC; KNX, Los An- 
geles, for KHJ; WEEI, Boston, for 
WNAC and WAAB; 
O., for WSMK; and WPRO, Provi- 
dence, R. I., for WEAN, 


| 
Of the 99 stations connected with | 


CBS during 1936, 25 installed new 
transmitters, 18 have new transmit- 
ter locations, 30 have new antennae 
and 20 have made studio improve- 
ments. There have been 25 power in- 
creases on 22 stations during the 
year. Ninety-eight major studio im- 
provements have been made. 


| 
Total night power of the 97 Colum- | 


bia stations in 1937 will amount to 
644,900 watts, compared with 601,650 
watts for 99 stations as of Jan. 
1936, and 126,000 watts for 49 sta- 
tions in 1929. 

Twenty-five broadcasting stations 
were added to the networks of the 
National Broadcasting Company dur- 
ing 1936. Seventeen will be active af- 
filiates by the end of the year and 
the remaining eight will become ac- 
tive on the networks on Jan. 1, 1937 
or soon thereafter. 

Plans are now under way, the an- 


the power to come 
stretch ahead of the 


National Representa- 
tives, Edward Petry & 
Co., Inc. 


NASHVILLE, TENN. 


Owned and operated by The National 


BUT... 


can he run? 


To be worth his oats, the race horse 
must not only look well, he must have 


So with your radio advertising ... And here at 
we inject each program with our inimitable brand of 
showmanship, then project it over our powerful 50,000 
Watt signal to one of the largest and most responsive 
audiences in Americ 
buy the product advertised . . 
prove that our combination of showmanship and power 
will sell your product. 


down the home 


field. 


=~? 


WSM 


a. 


They listen; they like it: they 
. Give us a chance to 


Life & Accident Insurance Co., Inc. 


WHIO, Dayton, | 


1, | 


The rates for this department are as follows: 


| “Help Wanted” and “Situations 


| charges 
per in., $4.75; 


7 
per in., $4.06; 
contracts. 


to 6 in., per in., $4 
13 to 16 in., 


Editor—Publication Manager with 14 
publication experi- 
| both trade and general. 10 yrs. 
| managing editor and Adv. Mgr. Na- 
| tional Magazine. 3% yrs. sales promo- 
| tion. Facile writer with thorough 
| Bnowlesse of magazine production, 
| 


| : 
| POSITIONS WANTED 
| 


years complete 


ence, 


costs, how to save money. 

i know how to dig out original 
stories, build up reader interest, tie 
| editorial matter in with advertising, 
| dramatize the paper, promote it and 
direct a staff. Record and references 
for your investigation. 

Box 931, ADVERTISING AGE, Chicago 


Advertising Manager or Assistant in 


large firm. A record of 10 years as 
Adv. Mgr. and Promotion-National 
Organization: 4 yrs. Asst. Adv. & 
Sales Prom. large mfr. and jobber; 
2 yrs. in charge of production and 
promotion large printer. Have sold 
on road and behind counter, I offer 


thorough Knowledge, 
rience in: catalogues, house organs, 
direct mail, sales letters, collection 
letters that sell, salesmen’s bulletins, 


based on expe- 


copy writing for different media. 
can handle art work, engraving, 
printing, make layouts, conduct re- 


search, prepare business and economic 
addresses, utilize news angles for pub- 
licity, write articles for trade press, 
address sales or dealer groups. 
lam not spending money to adver- 


tise claims based on imagination or 
wishes. ‘ a 

Let me prove these claims. Uni- 
versity graduate, age 38 


Box 930, ADVERTISING AGE, Chicago 


HELP WANTED 


Man, with contacts in the Graphic art 
fields in Philadelphia or New York to 
sell for Complete Art Service (Large 
Co-operative Studio) in Philadelphia. 
Box 929, ADVERTISING AGB, Chicago 


nouncement said, for an even great- 
er expansion for NBC in 1937. 

As of today there are 101 NBC af- 
| filiated stations on the air. On De- 
|cember 29, four more will join and on 
Jan. 1 there will be added five more, 
|making a total of 110. Three addi- 
| tions, scheduled for March and May, 
1937, will increase the number to 113. 
Negotiations now under way with 
several other stations are expected 
to be completed at early dates, mak- 
ing substantial changes in these to- 
| tals. 
Stations 


added to the networks 


since September, 1936, are KGBX,/| 1936 include KWK, St. Louis, Mo.; | 


| Springfield, Mo., WCOL, Columbus, 
O., KVOD, Denver, Col., and WGL, 
| Fort Wayne, Ind. 

| Stations to be added on Dec. 29, 
1936, are KFBK, Sacramento, Cal.; 
KWG, Stockton, Cal.; KMJ, Fresno, 
Cal., and KERN, Bakersfield, Cal. 
Stations to be added on Jan. 1, 1937, 
are KGHF, Pueblo, Col.; WEAN, 
Providence, R. I1.; WICC, Bridgeport, 
Conn.; KGNC, Amarillo, Tex., and 
KARK, Little Rock, Ark. 


Three More to Join 


The three stations to join the net- 
works early in 1937 


37 are WSPD, To- 
ledo, Ohio, May 2; WOWO, Fort 
Wayne, Ind., May 1; and WFEA, 
Manchester, N. H., March 1. 

Additions made earlier in 1936 
were KGA, Spokane, Wash.; KJR, 
Seattle, Wash.; KEX, Portland, 


Oreg.; and KECA, Los Angeles, Cal.; 
WCSC, Charleston, S. C.; WFBC, 
yreenville, S. C.; KLO, Ogden, Utah; 
WABY, Albany, N. Y., and WEBR, 
Buffalo, N. Y. 

Mutual Broadcasting System 
tions as of Jan. 1, 1937, will number 
34. The network's greatest expan- 
sion has taken place this year. 

The old “basic” stations of the 
Mutual network include WOR, New 
York; WGN, Chicago; WLW or WSAIT, 
Cincinnati; and CKLW, Detroit. The 


sta- 


Colonial Network, a New England 
group, includes WAAB,_ Boston; 
| WEAN, Providence, R. I.; WICC, 


| Bridgeport, Conn.; WTHT, Hartford, 


Conn.; WLBZ, Bangor, Me.; WFEA, 
| Manchester, N. H.: WSAR, Fall 
River, Mass.; WSPR, Springfield, 


| Mass.; WNBH, New Bedford, Mass.; 
| WLLH, Lowell, Mass.; and WIXBS, 
| Waterbury, Conn. All of these New 
| England stations take Colonial Net- 
iwork programs, and WEAN, WICC 


‘ 


8 

th lassifications (single insertion rates): % inch, $2. 
toate: 5 .60; 7 to 9 in., per in., $4.25; 
per in., $3.76. 


minimun 
1 to 3 in 
to 12 in. 
on term 


Wanted,” 30 cents a line, 
75; 
16 


Write for discounts 


HELP WANTED 
Small, recognized Chicago advertising 
agency has opening for Account Ex- 
2cutive. Agency has previously spe- 
cialized in radio but is now expand- 
ing into publication field. Agency ex- 
perience not essential. 
portunity for right man. 

Box 922, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


THREE REASONS WHY 
alert buyers use our improved Photo- 
Offset reproductions: 1. Quality. 2. 
Economy, 3. Speed. Ideal for re- 
producing sales letters, house organs, 
bulletins, folders, advertising litera- 


ture, etc. All sizes available. 
500 copies (8%x11") $2.63 
Additional hundred copies 22c 


Send for samples 5 
LAUREL PROCESS, 480 Canal St., N.Y, 


PHOTO POST CARDS 
The kind that build _ good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties. Harris-Dibble Company, 11 
West 42nd Street, New York, N. . 


When you want to buy or sell goods 
or services used in the advertising 
field, The Advertising Market Place 
will contact a source to supply your 
wants. Write to The Advertising Mar- 
| ket Place, ADVERTISING AGE, Chi- 
cago, 


and WFEA broadcast Columbia pro- 
grams, in addition to Mutual offer- 
ings. 

During 1936 there have been added 


WBAL, Baltimore, Md.; 
Richmond, Va.; WCAE, Pittsburgh, 
Pa.; WGAR, Cleveland, O.; 
Nashville, Tenn.; WGR or WKBW, 
Buffalo; and WOL, Washington, D. 
C. The first five take NBC pro- 
grams, and WSM, WGR and WKBW, 
CBS programs. 
Expansion in West 

| Western Mutual stations added 


in 


and WHB, Kansas City, Mo.; 
Des Moines; WMT, Cedar 
Ia; KOIL, Omaha, Nebr.; and KFEL, 
Denver. The last five will not join 
the Mutual network until Dec. 29. 
As in the past, KWK, KSO, WMT, 
and KOIL will take NBC programs. 

KTAT, Ft. Worth-Dallas, has also 
joined the Mutual line-up. On Dee. 
29, four more stations, comprising 
the Don Lee Network, will be in, 


KSO, 
Rapids, 


cisco; KGB, San Diego, 
Santa Barbara. 


and KDB, 


Gets Barton String 

Fred Kaminows has acquired the 
business of Robert Barton, represent- 
ing a group of retail grocery trade 
papers. Mr. Kaminows, who has 
been with the Retail Grocers’ Associ- 
ation of New Jersey, will conduct the 
business from 3 Sherman Ave., Jer- 
sey City, which will be Eastern head- 
quarters of Certified Food Trade 
Press. 

To Suggest Larger Funds 

The Michigan State Grange will re- 
quest the next Michigan legislature 
to appropriate an additional $50,000 
for present funds used to advertise 
the resort business of Michigan. The 
legislature convenes Jan. 6. 


Joins U eleed Woolen 


Miss Pauline Cohn, of the Houston 
Press, has been appointed advertis- 
ing manager for The United Woolen 
Co., Columbus, O., 
othy Finkelstein. 


Lassere in New Post 
Edward Lassere, formerly with 
Maxon, Ine., has joined Atherton & 


| Currier, Inc., New York, in an execu- | 


tive capacity. 


Excellent op- | 


to the network WFIL, Philadelphia; | 
WRVA, | 


WS, | 


KHJ, Los Angeles; KFRC, San Fran.- |, 


succeeding Dor- | 


— 


Ward to Renew 
News of Youth 
Program on CBS 


S 


| New York, Dec. 10.—The 
| Baking Company will reney 
|‘‘News of Youth” program, effectiy, 
Dec. 14. The program is heard Mop 
day, Wednesday and Friday at 6:1; 
6:30 p. m., EST, over WABC and » 
Columbia stations. Fletcher & &}j, 
Inc., New York, is the agency. 
With mayors of 101 cities in whig 
the broadcast was to be heard, pa, 
ticipating through speeches in jy 
half of holiday charities, the Gillet, 
Community Sing on Sunday, Dee. } 
10-10:45 p. m., EST, will be led » 
Kate Smith, volunteering her gery 
ices for the Community Chest an; 
Christmas fund appeals to be mage 
She was to lead the audience in sine. 
ing and give several solos. ’ 
Scribner’s Magazine will obsery 
its 50th anniversary in a party Saty,. 
day, Dec. 19, at the Waldorf-Astorj 
Hotel, which will be broadcast oye 
the NBC-Red network at 5-5:30 p. m 
EST, under the title, “Fifty Years 9 
American Literature.” Those why 
will take part include James Trusloy 
Adams, historian, Dr. Robert Mili. 
ken, scientist and Nobel prize wip. 
ner, Hendrick Willem Van Loo, 
Charles Dana Gibson, and Zona Gale 


J. W. Moore Heads Club 


The Advertising Club of New 0p 
leans has elected John W. Moore to 
succeed Robert A. Kottwitz as preg- 
dent. Other officers for 1937 include 
Lester Price, vice-president; Lalise 
Moore, financial secretary; Margot 
Burvant, treasurer, and Abby Cogue. 
hem, recording secretary. 


New Calendar Pencil 


The calendar for 1937 is printed in 
black on the white pencil barrel of a 
new pencil produced by Autopoint 
Co., Chicago. 


Ward 


NED MIDGLEY 


BBD&O 


Sorry that we missed you on ou! 
recent visit to York. Had 
some brand new facts to present 
regarding the complete coverage 
of WMBD in Peoria and Centra 
Illinois. Wanted to tell you abvut 
the 295 local accounts and 96 na 
tional advertisers which we ¢a! 
ried during the past 12  montlis 
and the results that we secured 
for them. In the meantime, send 
through your campaigns. We! 
show you results instead of telling 
you about them. 

OF uy, 

Kus 


MEMBER OF CBS NETWORK re \ 


WM BD 


| EORIA, ILLINOIS 
| 
—o 
| 


New 


Member Station 
Columbia Broadcasting System 


NASHVILLE 


WLAC 


5,000 WATTS | 


J.T. WARD 
President 
® 


Paul H. Raymer Co., 


National Representatives 
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Our Chart Maker Pulled a Boner! 


When he set up this chart to show the monthly adver- 
ising volume of advertising papers for 1936, he set 
[$0,000 lines as the top figure. He didn’t really think 
we'd need all those lines, because the 1935 top was 
around 100,000 lines, but—he might as well play safe. 


And now see what's happened! November lineage 
bounces right off the top of the chart and spoils the 
whole neat picture. Our chart making genius is so upset 
that next year he’ll probably run up to a million lines, 
and then leave the top open just in case! 


ADVERT I 


New York ... Chicago ... Atlanta ... San Francisco . . . Los Angeles 


We can't blame him too much, though. Even we weren't 
prepared to see his chart ruined so badly. After all, the 
figure of 177,324 lines for November is 85,834 lines 
more than we carried last November—a gain of more 
than 93.8 per cent! And for the year to date, we're already 
over 300,000 lines ahead of 1935, our previous peak. 


You may also be interested to know that more than 500 
different advertisers contributed to that total—500 indi- 
viduals and organizations selling every type of medium, 
service or supply used by advertisers and agencies 
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He’s been taking time off to read Chicago’s modern 
newspaper, the TIMES! Our candid camera caught him 
in the act and, when asked for an explanation, he said 
“T’ve got modern ideas myself! That’s why I like the 
Chicago TIMES. It’s easy to handle and to read, espe- 
cially for a busy man like myself. I first came across it 
on my rounds in 1930, and I have found it in more and 
more Chicago homes every year since. When nobody’s 
around, I just can’t resist sitting down for a little while to 
catch up with the news of the world. It’s the only Chicago 
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96,733 Loss 
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Comparison of Publishers’ A. B. C. Statements of Chicago Evening Papers for the Period Ending 
March 31, 1930 (when the TIMES started) with the Latest Statement for Period Ending Septem- 
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newspaper I can’t buy at the North Pole. I guess they 
haven’t much circulation outside of Chicago, but I sure 
get enough letters from folks from that town asking me to 
bring them things they saw advertised in the TIMES.” 

And Santa’s right about that North Pole circulation! 
98° of the Daily TIMES are sold in Chicago and sub- 
urbs—the highest concentration of any Chicago news- 
paper. Below are listed the gains and losses of Chicago 
newspapers from the time Santa first found the TIMES 
on his rounds in 1930 to date. 


COUNTRY 


1,493 Gain 
15,455 Gain 
2,640 Gain 


TOTAL 


135,914 Gain 
50,084 Loss 
149,786 Loss 
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THE IRONMASTER SPEAKS 


PHOTOGRAPHIC REVIEW [im 
OF THE WEEK ee 


DRAMATIZED SALES STORY AT JOHNS-MANVILLE CONCLAVE 


Bennett Chapple, vice-president, American Rolling Mill Company, 
Middletown, Ohio, resumes his role as “lronmaster" in the new 
Armco network program. 


PRESIDENTS’ ROUND TABLE 


Highlighting the 1937 advertising and sales promotion plans of Johns-Manville, a series of dramatic skits were presented 
at the annual sales convention in New York. Here, P. A. Andrews, vice-president in charge of building materials (right) 
awakens to this “nightmare.” (Story on Page 26.) 


GIFT NIGHT STUNT LINKED WITH ADVERTISING FILMS 


>y t the recent Production Men's Club of New York annual dance 
hese past presidents reminisce: George Dearnley, (left) McCann- 
Fickson, Inc.; Fred Wilson, Arthur Kudner, Inc., and Ernest Donohue, 
to Batten, Barton, Durstine & Osborn, Inc. 


DESCRIBING THE "NEW MOTOR DYNAMIC" 


SOE 


\ |G. Hoffman, president, Studebaker Corporation, (left) dis- 
Ked "'Safety—the New Dynamic in the Motor Car Industry," be- 


{ aga bygone i hae gue : their gw Five national advertisers have launched action scene advertising films in 150 theaters with this attention-getting “gift” 
ton. avi - Vassar, presicent © © conrerence, iniro- display in the lobby of one theater at Urbana, Ill., illustrating the strong merchandising background. Products are Mix- 
duced Mr. Hoffman. masters, Toastmasters, Princess Pat cosmetics, Sheaffer's Lifetime pens, and Silex coffee makers. (Story on Page 18.) 
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THIRD FROM THE LEFT IS REAL MINK , 
But chances are you’d never find out. If you wanted the real thing you 
wouldn’t be browsing through sidewalk racks. You’d be in a reliable 
store, consulting merchants in whom you had confidence, furriers who 
spoke with authority. 
I 
The right setting for sales of a thousand dollar coat or a quarter’s worth - 
edi} 
of prunes is a background of reliability. ih 
° m 
mel 
For fourteen years intelligent men and women have relied on TIME to te 
give them all the news, completely, authentically. 
TIME carries weight with 630,000 families and ’ | M 
on its pages the advertisements also carry weight. 
The Weekly Newsmagazine 
q 


i. i. a we . ‘ak = Dee a i a ° ™ 
+ ee iS a 2 % ow ee & Z F ' : 7 . 
ei rh anne: Seen gee > em rere} Re lh i : a8 oe panes ree oe £ —s . eer ) oe P 
A Aa, 2 il a TP . . - ; ee - Bante 4 oe Fane pe ‘ ee 3 3 Pn nee Py. <eeee sag 3 are 
oe x ri , ¥ > oe : Sst hs. ia: Oe he he ay ne ho Ae Ee fee te Ne hi ois niles gien Bee ORE 2 r ; ails TD ¥*) Gane " ‘ ae P Bg 
; Oo nag POS. hp Se “Fg ie We eae Te ies «a a ta : RN! : Bea oy ry he: eae ie . ee, Seg ee ee a a ae 
Fe oi if Av il ae : Ree Pe wee ; ean easel ee eee hing, ex; i Pee ee ety Setar, oe Cla BOR ae a 
is Z zi tual z Du wa is Se te Safer ee ne a. ma ai thee nt figee 7 aa Pre : ih ete 
“se : , 4, ’ » mal See a xs @ ‘ Roe $ aaa — : - : 
r ey th E ee Feri ae rh f inn ye LS laa’ 3 _ Roe ss ci ee seg te saat af ine catia : : . 
ah . a f= fo i - : “ ae 4 oo hg Oy Sihieeee L . 7 oe ot mig ee eee ee 3 Pan pS eee wo % 7 i. , 7 : ' ‘ ; 7 
iB ae ‘ 
; ’ 
te oe 
ict 
a srl 
a ae 
ate ae a - . 
a ‘ ; 
" ‘af 
‘3 -_ 
‘ a oe 
q ¥ - 
TR a ey 
: ce ke 
aa oe) 
Z ae 2g See 
eee axa ge 
7 ae 
Agee. ‘ # 
4 gir oe 
4 eave : 
: oP RebaiaT: - 
‘ Bat ee 
ease oo 
ae ee so 
ee et 
[ Ee lithe Be 
i Sas - - 
k . BP 4 SR 
3 meee es 
; eas 
ge 
_ es iS 
ae ; 
: in a Le 
: Poe re ea 
tas dies Oe eres Ma 4 | 
SSIS lio ake 
a 
eee 
| Be Mn Aliph: a aad 
es 
. eras ata 
“a a " % | 
Or | 
rape Dra: sie 
‘ela SF IS aie uh 
; be ke eee 
ec! ap eS 
Pee oc 
Mees ag 
ie ee “ig 
ee atl 
ee 
+ SSS tn 
os 
ee eat 
Sita see oe 
: none Re ed 
Age Sia aaa 
Sa 
Bi Ss. - oe 
eee 
see 
oe si es ci 
ee ae 
ee $ 
g Bie a 
Be.) eee 
o ie 
es 
E. ca ee ge 
: ate 
Oe te ae 
Perera 
pe . 
3 es Og at aan 
eg rae 
“SAS eee 
ee Se 
Beg tae a ae 
a ‘wn ees 
A i ae aay “a 
ee amet! 
“ER ha 
Sey eee | 
pais an 3 
pa ee Peale ah 
iad Sey ke ellis 
(De 5 i llacs a” 
Regs ye hee 
Be eidipia 
veuaee 
a 1 Saas 
oe oe i re 
Revs oe 
rR OG a a 
set 2 Wan Laer <7 
eee a an 
rs 
eee 
Beer Ne ag aa 
7 UE Seng eat 
e ea fe Ee ee 
ia eae ae eases 
fp ees 
Pa ae aa: 
pee ert st 
ee ee 
ee Ae aimee 5. 
Vices = tS 
icc aol a Ree 
ce Se ON iat 
weet ey 
bor RGe igs tere re 
ES he eg en ee 
pe ae a 
seas Foal EE ta: 
Ee a i ae 
Pee ae ay 
eats 
Bee Fk: ate ea 
ea: Roeser =< 
tei Deo one | 
“st a 
age ~ 
—— 7 
ew = 
slg at 
Baca 
"wy a 
Re Tee 
— 
Bice ee i: aoe 
te 4, Se ae ene 
eS 
catia aan ad 
Eau a Be ene te 
Peet eee 
5 Vice Wee eae 
ey es Se dg 7 
; : ee, | 
ee i Basen | 
Be ae oat te | 
aa Sg a 
ral, oe ee eN | 
aN Se es ee 
re > wie eyed © <j | 
eee a 
pro teal 
ae a" Tae 
ane ae ee 
ee eS | 
al sail? | 
fmt eee: or ee 
ea ie 
ee Cane 4 
Sarees “a 
7 
2 
ae Fe 
: aye 
pee 5 
cA = get 
™ nae} m 
eo ee a 
a os ne 
Tt ares 
Eee me a aay 
pe, ee ae 
a Me Se 
SS peas ce ks 
aa Fee 
ee he eee 6B Bes ia 
Se tes 
Ras ith gi EVER, 
ih ict enna: 
Po eae aK ck, 
oe OP ROR BO ° 
Datu Dae pao hele kat 
cate 12 Oe 
ess irae 
Beast ere 
Be HENS Soe a 
i geen? ENS le 
Parent, Nie! tee thes a 
Be eS ele Ls 
BME le ka ig ne } 
eS ae ee n Wi : es ip { e Reser Wier Ts 
A Le a” oa ; 2 < ee, iia . . ae Fb wh. 4 : y > +p pile i at eae Ph Sees pate gy iia LAS REN Bo aul aie £ id ee ra ? Cy ie ae Sh ar ele +e ae wort ees * y uw Se an aR Ae eee e A fe ss, net 
ann Teer Hee cy | hes ahi ioe eal ot 1 ee tS » es mete Pa ine 04 SEARS Ean ok Poh Rae dee Ba 2) ol ONE Pi an rt ie ie Up eR eee ear ee Es 5 te in ss Ae glows. 5. a PU IN, balds 2 Gant wm fs gh co Shee Te ae pele aN TRE as (lai Me tae MMe te RE SONY T Sge | “at aie ee 
ge Es) as ene ; P. pf ese Rega pale Pie 5 : SpE REN LS) RES Meee aaa y aE ee Bear ee nt Sooo Sa. eofag Ne oe og eee ae Spe gates A sg igs: Bod ROS ae 2. SSE oe 
gab eases ; : i x i = ay Ronee ; cay Fg pais Pr Sh Lah At MES, Anh NUR eat Ra eye CY : PEA COM TPR Ra eS eC Same aie Ses Aare are ite 
a a 3 | ek ecg ar aera Ag z r eat ae eh ager Ge let 
Usneesa ty : ‘ : ik ae ‘ Ede rey pay : Bs z : : : : ae 
OEE IES SEE Ee TEE oS ES Se eee . i 


